BALTIMORE  LITERACY  FIGHT  NYT  JOINS  CLASSIFIED  VENTURES 
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Record  heat  and  raging  fires  in  Central  Florida. 

Floods  and  tornadoes  across  Iowa. 

Questions,  fears  and  the  need  for  accurate  information  -  fast  -  in  both. 
FLORIDA  TODAY  and  The  Des  Moines  Register  rose  to  the  challenge. 
Working  long  hours,  often  in  endangered  areas,  the  staffs  of  both  news¬ 
papers  helped  readers  cope  with  the  calamities.  FLORIDA  TODAY  also 
offered  up-to-the-minute  information  online  and  emergency  financial  aid. 

In  disasters  -  and  in  stories  of  everyday  life  -  our  newspapers  provide  the 
information  and  the  help  our  readers  want  and  need. 

Our  communities  can  count  on  that. 

Whatever  the  weather. 

Whenever  the  need. 

However  hard  the  task. 
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We  moved  the  news  - 
at  Nexpo98... 

...  And  made  headlines  of  our  own.  We 
demonstrated  how  the  Heidelberg  Line  Storage 
System  increases  your  capacity  without  expanding 
the  size  of  your  packaging  center.  We  connected  you 
to  the  user-friendly  advantages  of  Icon  Inserter 


n  JJ*V  nr]  Controls  and  the  PRIMA 

*  ^  J  iJ  D  Supervisory  Controls  and  we 

showcased  Partners  in  Progress  with  the  Orlando 
Sentinal.  Call  to  learn  how  we  can  help  you  move 


your  news.  937-279-3310. 
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Sun’s  Literacy  Effort 
A  Shining  Example 

The  early  returns  from  so-called  civic  journalism  are  a  decid¬ 
edly  mixed  bag  of  projects.  They  include  many  noble  efforts,  but 
also  some  campaigns  launched  by  editors  who  apparently  con¬ 
fuse  themselves  with  legislators. 

One  newspaper  that  is  surely  doing  it  right,  however,  is  the 
Baltimore  Sun.  Its  Reading  by  9  literacy  campaign  is  a  model  of  how 
good  corporate  citizenship  and  tough  journalism  can  co-exist.  The 
effort  was  inspired  by  solid  analytical  journalism  that  turned  up  a 
frightening  statistic:  Barely  11%  of  third-graders  in  Baltimore  public 
schools  could  read  at  a  satisfactory  level. 

For  the  Sun  the  next  step  was  not,  as  is  so  often  the  case  with  civic 
journalism,  a  series  of  “town  meetings”  or  similar  chatfests  run  by  the 
newsroom,  but  an  ambitious  five-year  project  that  involves  the  entire 
business. 

At  the  heart  of  the  project  are  some  160  employees  from  ever)' 
department  in  the  newspaper  who  volunteer  to  spend  paid  company 
time  tutoring  small  children  at  five  area  elementary  schools.  Each 
school  year,  these  volunteers  will  spend  5,000  to  10,000  hours  tutor¬ 
ing  students,  in  groups  and  even  one-on-one. 

In  its  news  pages,  the  Sun  has  beefed  up  coverage  of  literacy  issues 
and  plans  to  run  as  many  as  75  editorials  and  300  articles  on  the  sub¬ 
jects  every  year. 

Some  critics,  including  the  area’s  alternative  paper,  scoff  at  the  effort 
and  complain  that  Reading  by  9  articles  are  crowding  out  other  jour¬ 
nalistic  initiatives.  Yet,  as  our  Kelvin  Childs  reports  (news  story,  p.  20), 
the  Sun's  coverage  of  schools  has  been  tough  enough  to  discomfit 
some  teachers  and  administrators. That’s  just  how  it  should  be.  By 
doing  good  and  yet  doing  journalism,  the  Baltimore  Sun's  Reading  by  9 
is  one  for  the  books. 
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Review,  reviewer 
soft-headed  on 
book  criticism 

HILEY  WARD’S  REVIEW  (May  30, 
p.  33)  of  tny  latest  book  titled 
Red  Blood  &  Black  Ink: Journalism  in 
the  Old  West  was  a  sorry  excuse  for  a 
book  review. 

It  is  obvious  he  did  not  read  the 
book,  especially  the  preface  in  which 
I  told  readers  the  work  is  not  a  defini¬ 
tive  history  but  rather  an  attempt 
to  capture  and  affirm  the  flavor,  emo¬ 
tion  and  color  of  newspaper  journal¬ 
ism  in  the  Old  West.  My  emphasis  was 
on  forgotten  printers,  editors, 
reporters  and  the  like. The  material  is 
covered  in  topical  chapters  on  writ¬ 
ing,  reporting,  politics,  expressing 
opinion,  town  booming,  pistol-packin’ 
editors,  the  use  of  personal  and  mis¬ 
cellaneous  material,  death  and  reli¬ 
gion,  women  editors,  hyperbolizing, 
tramp  printers  and  how  editors 

Newspaperdom* 


50  YEARS  AGO  . . .  Chicago  newspa¬ 
per  engravers  —  who  have  been 
doubling  as  printers  since  the  print¬ 
ers  walked  out  nine  months  ago  — 
have  signed  a  new  contract  with 
Chicago  Newspaper  Publishers 
Association. The  19-month  pact 
increases  wages  by  $12  and  cuts 
hours  to  36.25  a  week,  from  37.5. 

The  Miami  City  Commission 
approved  a  1%  license  tax  on  gross 
receipts  of  all  newspapers  issued 
within  city  limits. The  first  draft 
intended  to  limit  the  tax  to  the 
Miami  Herald  and  Miami  Daily 
News  but  was  revised  out  of  fear  of 
appearing  “discriminatory” 

From  Editor  &  Piibusher 
August  7,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediamfo.com 


made  a  living. 

Ward  failed  to  evaluate  my  book  on 
its  own  terms.  Rather  he  faulted  it  for 
not  being  the  kind  of  book  he  would 
have  written.  This  is  a  no-no  in  profes¬ 
sional  book  reviewing. 

To  borrow  the  words  of  Sol  Miller, 
an  early  Kansas  editor.  Ward  came  off 
as  a  cross-eyed,  crank-sided,  peaked 
and  long-razor-nosed,  blue-mouthed, 
white-eyed,  soft-headed,  long-eared, 
crane-necked,  blobber-lipped,  squeaky- 
voiced,  empty-headed,  snaggle-toothed, 
box-ankled,  pigeon-toed,  reel-footed, 
goggle-eyed,  hammer-hearted,  cat- 
hammed,  hump-shouldered,  blander- 
shanked,  splaw-footed  and  ignoble 
writer. 

If  Editor  &  Publisher  does  not  have 
established  guidelines  for  reviewing 
books,  it  should,  and  they  should  be 
professional.  Your  present  practices 
reflect  negatively  on  the  credibility  of 
your  magazine. 

David  Dary 

director  and  professor, 
University  of  Oklahoma, 
H.H.  Herbert  School  of  Journalism 
and  Mass  Communication 

Recalling  old 
nuclear  tests 

Photographs  of  in-air  nuclear 
tests  are  once  again  in  style  as 
India  and  Pakistan  threaten  one  anoth¬ 
er  with  annihilation. The  photos  a  bit 
long  in  the  tooth,  but  dramatic 
nonetheless.  Still,  no  one  has  ever  cap¬ 
tured  the  true  nature  of  an  atmospher¬ 
ic  A  test  better  than  the  late  Hearst 
columnist  Bob  Considine.  After  wit¬ 
nessing  one  at  a  journalists-invited 
show  in  Nevada  in  1952,  he  began 
his  report: “Like  a  mighty  belch  from 
Hell  ...” 

It  was  classic  Considine  and  every 
other  reporter  there  envied  him  for 
it. 

With  the  mushroom  cloud  begin¬ 
ning  to  fan  out  above  us,  an  Editor  & 
Publisher  reporter  asked  me  for  my 
reaction. “It  scared  the  shit  out  of  me,” 

I  blurted.  And  it  almost  had. 

Wes  Pedersen 
director  of  communications. 
Public  Affairs  Council, 
Washington,  D.C. 


CNN  and  the 
CIA  operatives 

Allan  WOLPER  has  performed  an 
important  and  valuable  service 
with  his  story  (July  25,  p.lO)  detailing 
the  connection  of  former  CIA  opera¬ 
tives  to  CNN’s  investigation  of  its  own 
story  about  “Tailwind,”  a  (^LA-approved 
operation  in  Lat)S. 

Something  stank  from  the  moment 
the  Floyd  Abrams  investigation,  repudi¬ 
ating  the  Tailwind  story,  was  released. 
Thank  you  for  running  the  article. 

Holden  Lewis 

editor, 

Toledo  (Ohio)  Blade  Online 


Correction 

A  STORY  ABOUT  Denver  Post 
reporter  David  Algeo  (July  25, 
p.l3)  incorrectly  identified  him  as 
Dennis  Algeo  and  David  Algeo.  His 
correct  name  is  David. 


CAC  Introduces 

Newspaper 

Readership 

Report 

Certified  Audit  of  Circulations 
(C.AC)  will  offer  a  Newspaper 
Readership  Report  as  an 
optional  supplement  to  the 
annual  Audit  Report  beginning 
September  1998.  Following  a 
standardized  format,  this  report 
allows  publishers  to  present 
authoritative  readership 
statistics  with  their  circulation 
data  and  provides  advertisers 
with  a  consistent  source  for 
market-by-market  comparisons 
and  consumer  research. 


For  further  information, 
please  contact  Laura  ,4  Jams  at 
1-800-346-1357,  ext.  131  or 
by  e-mail  at  cacaudit(a  aol.com 

'■A\ 
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New  Way  to  Monitor  Newspaper  Advertising 

CMR  and  E&P  team  up  to  launch  monthly  barometer  of  national  HOP,  retail  HOP  and  preprint  insert  ad  linage 


Now  THERE’S  A  new  way  to  compare  your 

advertising  performance  with  the  rest  of  the 
industry!  With  this  issue,  Editor  &  Publisher 
Co.  will  begin  the  exclusive  publication  of  a  monthly 
feature  —  called  the  CMR/E&P  Newspaper 
Advertising  Index  —  to  report  on  the  health  and  sta¬ 
tus  of  advertising  in  domestic  newspapers. 

The  index  will  be  compiled  monthly  by  Competi¬ 
tive  Media  Reporting,  a  leading  supplier  of  competi¬ 
tive  advertising  information  to  advertising  agencies, 
advertisers  and  the  media.  It  will  serve  as  a  measure 
of  advertising  in  the  newspaper  industry'  very  much 
like  the  Dow  Jones  Index  serves  as  a  stock  market 
gauge. 

The  index  is  based  on  data  from  35  newspapers 
(see  Page  1 1  for  list  of  newspapers),  representing  a 
cross  section  of  all  major  markets  in  the  country  and 
all  geographic  regions. 


For  June,  the  CMR/E&P 
Newspaper  Advertising 
Index  identifies  the  contin¬ 
uing  strength  of  national 
advertising,  particularly  in 
the  financial,  communica¬ 
tions  and  automotive  sec¬ 
tors.  It  also  confirms  the 
flat  state  of  retail  ROP 
advertising,  but  suggests 
that  newspapers  are  off¬ 
setting  any  losses  in  ROP 
with  bigger  gains  in  insert 
advertising. 


By  its  diversity,  it  is  nei¬ 
ther  a  New  York  nor  a 
California  index,  but 
rather  a  broad  represen¬ 
tation  of  U.S.  newspa¬ 
pers.  In  total,  the  35 
newspapers  account  for 
approximately  16  million 
in  daily  circulation  and 
more  than  20  million  in 
Sunday  circulation. 

To  prepare  the  index, 
CMR  measures  all  full- 
run  national  and  major 
retail  ROP  advertising  in 


the  selected  35  newspa¬ 
pers.  A  slightly  smaller  subset  of  22  newspapers  is 
used  in  compiling  the  Preprinted  Insert  Index.  The 
insert  data  is  gathered  from  only  those  papers  that 
provide  all  of  their  inserts  to  CMR. 

Overall,  the  CMR/E&P  Newspaper  Advertising 
Index  accumulates  all  linage  on  a  monthly  basis,  mea¬ 
sured  in  column  inches,  and  reports  the  percentage 
comparison  between  the  current  month  and  year-to- 
date  figures  measured  against  the  comparable  periods 
in  the  prior  year. 

CMR  believes  that  the  margin  of  error  in  the  index 
is  exceedingly  low  because  of  the  breadth  of  newspa¬ 
pers  included  in  the  index,  the  high  degree  of  cooper¬ 
ation  with  newspaper  publishers  and  the  consistent 
measurement  methodology.  It  is  important  to  empha¬ 
size  that  the  index  measures  advertising  linage  and 
does  not  purport  to  reflect  the  pricing  or  value  of  the 
advertising  displayed. 


Miller  is  vice  president,  newspaper  for  CMR  and  can 
be  contacted  via  e-mail  at 
Geoffrey  _Miller\CMR@vnumis.  com. 


CMR/E&P  Newspaper  Advertising  Index 

1998  Performance  Compared  to  1997 


Special  Note:  In  1997,  June  had  5  Sundays,  whereas  in  1998,  June  had  only  4 
Sundays.  The  current  month  comparisons,  especially  in  the  Insert  Index,  reflect  this 
circumstance  and  must  be  viewed  accordingly.  However,  In  both  the  1997  and  1998 
YTD  periods,  there  were  26  Sundays,  allowing  for  direct,  unadjusted  comparison. 

National  ROP  Index 


Categories 

Year-To-Date 

June 

Airlines 

-10% 

-33% 

Auto  Dealer  Associations 

13% 

4% 

Banks/Credit  Cards 

11% 

6% 

Computers  &  Software 

-20% 

-32% 

Corporate/Otlice/Other 

4% 

17% 

factory  Automotive 

66% 

57% 

Food  &  Household 

-14% 

-49% 

Governmenl/Political 

40% 

0% 

Hotels  &  Resods 

3% 

-15% 

Insurance 

-20% 

-15% 

Investments 

-7% 

-18% 

Mail  Order 

3% 

20% 

Motion  Pictures 

0% 

16% 

Travel  &  Tourism 

1% 

-17% 

Utilities  &  Communications 

14% 

7% 

Retail  ROP  Index 

Categories 

Year-To-Date 

June 

Apparel  &  Accessory  Stores 

-5% 

0% 

Auto  Supply/Repair 

-9% 

-23% 

Books  &  Stationery  Stores 

-26% 

-34% 

Building  Materials 

6% 

-3% 

Computer  Stores 

7% 

48% 

Consumer  Electronics 

3% 

-2% 

Depadment  Stores 

-3% 

-10% 

Discount  Stores 

-17% 

-27% 

Drug  Stores 

22% 

28% 

Food  Stores 

0% 

-5% 

Furniture  &  Accessories 

0% 

-5% 

Jewelry  Stores 

-3% 

-21% 

Oltice  Supply  Stores 

-40% 

-28% 

Spoding  Goods  Stores 

-1% 

-4% 

Factory  Automotive  and  Auto  Dealer 
Associations  advertising  continue  to  pace 
strong  national  gains.  Utilities  & 
Communications  also  show  strong 
growth  in  1998. 


JM 


Department  Stores  and  Discount  Stores  continued  soft  In  the  first  half  of  the  year.  Office  Supply 
Stores  show  steep  declines  in  ROP  advertising  compared  to  1997.  Computer  Stores  and  Consumer 
Electronics  are  the  only  categories  showing  meaningful  ROP  linage  growth  year  over  year.  Orug 
Stores  are  up  as  well. 


Preprinted  Insert  Index 


Categories 

Year-To-Date 

June 

Building  Materials 

15% 

-2% 

Computer  Stores 

61% 

124% 

Consumer  Electronics 

-5% 

-9% 

Depadment  Stores 

9% 

-11% 

Discount  Stores 

-4% 

-27% 

Drug  Stores 

0% 

-17% 

Food  &  Household  (CMO) 

2% 

-11% 

Food  Stores 

-3% 

-20% 

Furniture  &  Accessories 

11% 

-3% 

Ottice  Supply  Stores 

71% 

153% 

Other Inseds 

13% 

-14% 

Spoding  Goods  Stores 

3% 

-9% 

-11% 

YTD  June 


Department  Stores  show  the  largest  volume  gain  In  Inserts,  offsetting  the  decline  in  ROP  linage. 
Office  Supply  Stores  show  a  clear  pattern  of  shifting  to  Inserts  from  ROP.  while  Building  Materials 
and  Computer  Stores  have  shown  consistent  YTD  gains  over  1997. 
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E(Srp  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


l-iJ  atSilS 

8/5/98 

7/28/98 

8/5/97  1 

A.H.  Belo  Corp.  (NY)+ 

20.620 

20.625 

22.875 

American  Media  Inc.  (NY) 

5.620 

6.625 

8.250 

Central  Newspapers  Inc.  (NY) 

63.560 

63.625 

71.562 

Dow  Jones  &  Co.  Inc.  (NY) 

53.380 

55.750 

43.125 

E.W.  Scripps  Co.  (NY) 

51.190 

51.125 

40.563 

Gannett  Co.  Inc.  (NY)# 

60.620 

64.125 

49.000 

Gray  Comm.  Sys.  (NY) 

30.750 

32.000 

20.438 

Harte-Hanks  Inc.  (NY)++ 

23.440 

24.813 

31.750 

Hollinger  International  (NY) 

14.810 

16.438 

12.438 

Journal  Register  Co.  (NY) 

13.940 

17.000 

17.375 

Knight  Ridder  (NY) 

49.440 

53.188 

50.875 

Lee  Enterprises  Inc.  (NY) 

27.000 

27.563 

25.813 

McClatchyCo.(NY) 

34.880 

36.000 

33.625 

Media  General  Inc.  (AM) 

43.880 

46.250 

36.000 

New  York  Times  Co.  (NY)+++ 

31.000 

33.000 

49.875 

News  Corp.  Ltd. 

28.440 

29.813 

18.125 

Pearson  Ltd. 

18.620a 

19.125a 

7.400a 

Pulitzer  Publishing  Co.  (NY) 

81.940 

85.063 

51.500 

Quebecor  Inc.  Class  A 

21.380b 

20.625b 

27.150b 

Sun  Media  Corp.  (TSE)## 

13.750b 

14.050b 

N/A 

Thomson  Corp.  (TSE) 

40.600b 

42.000b 

35.200b 

Times  Mirror  Co.  (NY) 

59.750 

61.438 

52.750 

Tribune  Co.  (NY)* 

67.120 

68.500 

51.875 

Washington  Post  Co.  (NY) 

529.880 

556.938 

417.187 

*  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
(a)  British  pounds 
|b)  Canadian  dollars 


BY  DAVID  NOACK 

Boston  Globe  Columnist 
Charged  With  Plagiarism 

Editors  demand  resignation 


The  boston  globe  late  last  week  demanded  the  res¬ 
ignation  of  longtime  columnist  Mike  Barnicle  for  pla¬ 
giarism.  But  Barnicle  refused  to  quit,  setting  up  a  show¬ 
down  with  his  editors  as  E&P  went  to  press. 

Globe  officials  acted  in  the  wake  of  a  reader’s  complaint 
and  an  Aug.  5  Boston  Herald  story'  citing  10  passages  in  an 
Aug.  2  Barnicle  column  that  closely  resembled  those  appear¬ 
ing  in  Brain  Elroppings,  the  best-selling  book  by  George 
Carlin. 

One  of  the  similarities  between  the  comedian’s  book  and 
Barnicle’s  column  includes  the  following; 

Barnicle  column;  “Some  day  I’d  love  to  see  the  Pope 
appear  on  his  balcony  and  announce  the  baseball  .scores.” 

Carlin  book;  “Someday  I  wanna  see  the  Pope  come  out  on 
that  balcony  and  give  the  fixitball  scores.” 

RELATIONSHIP  NOW  UNTENABLE' 

In  a  statement  issued  on  Aug.  5,  Globe  editor  Matthew  V. 
Storin  said, “This  evening  1  have  asked  for  Mike  Barnicle’s  res¬ 
ignation.  In  the  past  few  days,  and  particularly  the  past  few 
hours,  his  relationship  with  his  readers  and  his  employer  has 
become  untenable.” 

Barnicle,  54,  who  has  been  with  the  paper  for  more  than  a 
quarter-century,  was  quoted  in  Thursday’s  Wall  Street 
Journal  as  saying,  “I  have  no  intention  of  resigning.  I  have 
done  nothing  wrong.” 

Top  Globe  editors  and  executives  are  slated  to  meet  and 
decide  what  next  course  of  action  to  take.  The  Globe  is 
owned  by  the  New  York  Times  Co. 

The  incident  marked  the  second  time  in  weeks  that  the 
Globe  has  taken  action  against  a  columnist  charged  with  vio¬ 
lating  the  basic  principles  of  American  journalism.  The  paper 
recently  fired  columnist  Patricia  Smith  for  making  up  quotes 
and  people  in  her  columns. 

TV  SHOW  CUP  DOCUMENTS  CONTRADICTION 

When  the  news  first  broke,  Storin  said  Barnicle  was  sus¬ 
pended  for  a  month  without  pay.  That  suspension  became  a 
resignation  request  after  WCVB-TV,  Channel  5,  showed  a  June 
22  TV  show  on  which  Barnicle  recommended  the  Carlin 
book. 

“Mike  earlier  today  (Aug.  5)  told  his  editors  that  he  never 
read  the  book  by  George  Carlin.  ...  In  light  of  Channel  5’s 
video 
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CALENDAR 


BIJSHER 


AUGUST 

5-8  Association  for  Education  in  Journalism  and  Mass 
Communication  Convention,  Hyatt  Regency  and 
Sheraton  Inner  Harbor,  Baltimore,  Md. 

5-8  Asian  American  Journalists  Association  Conference, 
Sheraton  Hotel  and  Towers,  Chicago 

16- 18  Inter  American  Press  Association,  Chapultepec 

Conference  on  Freedom  of  Expression,  Hotel 
Camino  Real  Inter-Continental,  San  Jose,  Costa  Rica 
30-4  National  Press  Photographers  Association  Visual 
Edge  Conference,  Poynter  Institute,  University  of 
Florida  and  St.  Petersburg  Hilton,  St.  Petersburg,  Fla. 

SEPTEMBER 

10-12  Society  of  News  Design  Workshop  and  Exhibition, 
Philadelphia  Marriott,  Philadelphia 

17- 19  Annual  Mid-America  Newspaper  Conference,  Lake 

of  the  Ozarks  Holiday  Inn,  Lake  Ozark,  Mo. 

17-19  Independent  Free  Papers  of  America  Fall  Conference, 
St.  Louis  Airport  Marriott,  St.  Louis 
17-19  MDDC  Press  Association  Annual  Convention, 
Harbourtowne,  St.  Michaels,  Md. 

17-20  New  England  Newspaper  Operations  Association 
Annual  Conference,  Marriott,  Portland,  Maine 
23-25  America  West  ’98,  John  Ascuaga’s  Nugget,  Reno,  Nev. 
23-26  National  Conference  of  Editorial  Writers  Annual 
Convention,  Chateau  Laurier,  Ottawa,  Canada 

23- 27  Suburban  Newspapers  of  America  Fall  Publishers/ 

Retail  Ad  Managers  Meeting,  J.W  Marriott, 
Washington,  D.C. 

24- 26  National  Newspaper  Association  Convention  and 

Trade  Show,  The  Nugget,  Reno,  Nev. 

30-3  American  Association  of  Sunday  and  Feature  Editors 
Annual  Convention,  Ritz-Carlton  Kansas  City,  Kansas 
City,  Mo. 

OCTOBER 

5-7  Editor  &  Publisher  Online  Classifieds  Industry 
Symposium,  Adam’s  Mark  Hotel,  St.  Louis 
8-11  Society  of  Environmental  Journalists  Annual 
Conference,  Chattanooga,  Tenn. 

14-17  Associated  Press  Managing  Editors  Annual 

Conference,  Disneyland  Hotel,  Anaheim,  Calif. 

19- 22  Advertising  Media  Credit  Executive  Association 

International,Tropicana  Hotel,  Las  Vegas 

20- 22  International  Newspaper  Group  Conference, 

Marriott  Biscayne  Bay  Hotel,  Miami 
22-24  Society  of  Professional  Journalists  National 

Convention,  Sheraton  Universal  City/Universal  City 
Hilton  &  Towers,  Los  Angeles 
26-28  American  Association  of  Independent  News 

Distributors  Fall  Conference,  Golden  Nugget  Hotel, 
Las  Vegas 


Avgust  September  October 
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Reader  Services 

■■BW  How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


G- 

A- 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


mmm  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 


gpH  Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  Letters  to  the  Editor  or  Shop  Talk  at  Thirty, 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  new 
media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  microfilm  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Reprint  Services. 
Phone:  (612)  582-3800 
■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  information  services  manager  Shqipe  Malushi 
at  ext.  351. 

Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://wwfw.mediainfo.com. 
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EVERY  SATURDAY  SINCE  1884 


BY  JOE  NICHOLSON 


B&P 


Miami  Herald  Publisher 
David  Lawrence  Quits 

The  man  who  'was  the  Miami  Heraid'  to  many  resigned  abruptiy  iast  week.  He  deciined  to  give  a 
reason  for  the  departure.  The  pubiisher  of  Ei  Nuevo  Heraid  has  repiaced  him. 


jr  lAMI  HERALD  PUBLISHER  David 
/■  /■  Lawrence  Jr.,  who  in  nine  years  in 
/  m  south  Florida  became  a  larger-than-life 
JL  r  JL,  newspaperman  and  community 
leader,  resigned  abruptly  last  week. 

Listening  in  what  the  Herald  described  as 
“stunned  disbelief,”  several  hundred  of  its  employ¬ 
ees  heard  Lawrence,  56,  announce  he  was  resign¬ 
ing,  saying,  “I  frankly  yearn  for  the  opportunity  to 
decide  what  I  want  to  do  with  my  life.” 

Four  months  ago,  Lawrence  sparked  a  contro¬ 
versy  among  the  same  employees 
when  he  announced  he  had 
agreed  to  meet  with  the  state’s  top 
Democratic  leaders  to  discuss  a 
possible  run  for  governor.  Days 
later,  he  withdrew  from  those 
talks,  saying  he  felt  such  an  action 
would  be  “disloyal  to  the  newspa¬ 
per.” 


Ex-publisher  David  Lawrence 


FOUR  PULITZER  PRIZES 

During  his  tenure,  Lawrence’s 
editorial  staff  won  four  Pulitzer 
prizes,  and  he  earned  a  reputation 
as  a  champion  of  that  staff,  fighting 
to  protect  it  against  cost-cutting 
measures  increasingly  demanded 
by  the  parent  Knight  Ridder 
chain.  “We  have  cut  a  lot  of  other 
things,  but  we  have  not  cut  the  newsroom  staff, 
and  we  have  not  cut  the  (news  hole)  space,”  he 
noted  proudly  in  an  E&P  interview  last  week. 

But  in  recent  months,  Lawrence  faced  powerful 
new  pressures  from  Knight  Ridder  Inc.  to  further 
increase  Herald  revenues  —  or  downsize.  The 
demand  became  more  intense  as  its  advertising 
came  under  increasing  pressure  from  competitors 
and  a  March  audit  found  circulation  down  about 
9,000  to  353,000  weekdays  and  down  about 
10,000  to  492,000  Sundays. 

“I  admit  a  certain  wearying  element  of  all  of 
that,”  said  Lawrence,  who  insisted  commercial 
pressures  did  not  prompt  his  resignation. 

Tony  Ridder,  chairman  and  CEO  of  Knight 
Ridder,  called  Lawrence’s  decision  to  resign  “disap¬ 
pointing,”  saying,  “Dave  poured  his  heart  and  soul 
into  the  job,  and  we  are  indebted  to  him.” 

BOYCOTTS  ANO  BOMB  THREATS 

More  than  the  Pulitzers  and  a  shelf  of  other 


awards,  Lawrence  is  likely  to  be  remembered  by 
historians  as  a  journalist  who  stood  his  ground 
against  a  threat  to  the  First  Amendment. 

After  Lawrence  took  command  of  the  Knight 
Ridder  flagship,  zealots  among  opponents  of  Fidel 
Castro  sought  to  crush  the  Herald  with  a  boycott. 
Inspired  by  the  late  Jorge  Mas  Canosa,  they  bought 
ads  on  Miami  buses  that  read  “no  creo  en  El  Miami 
Herald"  —  I  don’t  believe  in  the  Miami  Herald. 

Although  the  Cuban  dictator  attacked  the 
Herald  as  an  opponent  to  his  regime  and  refused 
to  grant  visas  to  its  reporters, 
some  anti-Castro  activists  claimed 
the  Herald  sympathized  with 
communism,  and  Lawrence  got 
death  threats. 

“For  3  '/’  years,  I  started  my  car 
by  remote  control  because  Miami 
police  and  the  FBI  said, ‘You  need 
to  be  careful,’  ”  said  Lawrence.  “We 
were  certainly  under  siege  from 
some  hard  right  elements.” 

NEW  HERALO  PUBLISHER  NAMEO 

Lawrence’s  protege,  Alberto 
Ibarguen,  was  named  publisher, 
effective  immediately,  and  desig¬ 
nated  to  replace  Lawrence  as 
chairman  of  the  Herald  and  its 
Spanish-language  sister  publica¬ 
tion,  El  Nuevo  Herald,  at  year’s  end. 

Ibarguen,  54,  has  been  publisher  of  El  Nuevo 
Herald.  Born  in  Puerto  Rico  and  raised  in  the  New 
York  area,  he  becomes  the  first  Hispanic  publisher 
in  the  S>6-year  history  of  Florida’s  largest  newspa¬ 
per. 

Significantly,  the  transition  also  marked  a  switch 
from  lifelong  journalist  to  newspaper  business¬ 
man.  A  lawyer,  Ibarguen  served  as  the  Hartford 
(Conn.)  Courant’s  senior  vice  president  of  finance 
and  administration  and  later  as  executive  vice 
president  of  operations  at  Newsday  and  New  York 
Newsday. 

Accepting  his  new  post,  Ibarguen  emphasized 
the  bottom  line,  saying  “the  best  guarantee”  for  the 
survival  of  good  journalism  is  “the  commercial  suc¬ 
cess  of  our  enterprise.”  In  prepared  remarks  sure 
to  be  scrutinized  by  nervous  staffers  who  were 
already  anticipating  cutbacks,  he  warned  the 
newspaper  needed  to  become  “significantly  more 
profitable,”  but  insisted  he  would  make  cutbacks 
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“over  a  period  of  time"  rather  than 
wielding  “machetes  or  meat  axes." 

SHUT  DOWN  NY  NEWSDAY 

When  New  York  Newsday  fold¬ 
ed,  it  was  Ibarguen  who  broke  the 
bad  news  to  the  staff  “1  will  never 
do  that  again,"  he  told  a  Herald 
reporter.  “If  we  had  made  tougher 
business  and  personnel  decisions 
early  on,  we  would  have  been  in  a 
better  position  to  keep  the  news¬ 
paper  going.  But  we  didn’t.  And 
that  was  a  real  lesson  for  me." 

HE  WAS  THE  MIAMI  HERALD’ 

Lawrence  came  to  the  Herald 
from  the  Detroit  Free  Press,  anoth¬ 
er  Knight  Bidder  paper,  where  his  staff  won  two 
Pulitzers  during  his  four  years  as  publisher. 
Previously,  he  had  been  an  editor  at  the 
Washington  Post. 

He  never  lost  his  sleeves-rolled-up  attitude. 

In  1992,  Lawrence  was  outraged  to  learn  that 
the  St.  Francis  Xavier  Catholic  School,  one  of  the 
few  beacons  in  Overtown,  Miami’s  bleakest  black 
community,  would  be  forced  by  declining  finances 
to  close. 

Lawrence  wrote  several  columns  seeking  dona¬ 
tions  to  keep  the  school  open  and  raised 
$254,000.  He  later  printed  the  names  of  those  who 
gave.  “If  Dave  had  not  gotten  involved,  that  school 
wouldn’t  be  open  now,"  said  the  Rev.  Joseph 


Ferraioli,  the  pastor  who  ran  the 
school  at  the  time.  It’s  still  going 
strong. 

That  same  year,  Lawrence 
directed  coverage  of  Hurricane 
Andrew;  the  result  won  a  Pulitzer 
for  public  service. 

“Dave  was  the  steady  hand  in 
the  city  through  riots,  through 
hurricanes,”  said  Jim  Towey,  for¬ 
mer  head  of  the  state’s 
Department  of  Health  and 
Rehabilitative  Services.  “He  was 
the  Miami  Herald.  He  stood  tall 
in  crisis  after  crisis.” 

Most  nights  around  9  or  10 
p.m.,  said  Harden  Dickey,  the  vice 
president  for  circulation,  his  home 
phone  would  ring.  Lawrence  would  be  calling 
from  his  car,  said  Dickey,“after  a  United  Way  dinner 
or  something.” 

Lawrence  would  spell  at  least  one  name  and 
provide  an  address.  Each  was  a  person  Lawrence 
had  asked  “in  a  casual,  conversational  way”  if  he  or 
she  subscribed,  said  Dickey.  If  someone  didn’t, 
Lawrence  would  ask  the  resident  to  subscribe  for 
a  month  and  then  let  him  know  “what  was  not  in 
the  paper  that  you  needed.” 

Standing  orders  were  to  get  the  Herald  on  the 
new  subscriber’s  doorstep  by  6  a.m.  Those  sub¬ 
scriptions  were  almost  never  discontinued,  mar¬ 
veled  Dickey,  who  said  he  would  remember  his 
publisher  as  “one  of  my  best  solicitors.” 


Alberto  Ibarguen  takes  over. 


I 
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BY  JOE  NICHOLSON 

Job  Cuts  ‘Inevitable’  At  Herald 

Can  the  Miami  newspaper  boost  its  profit  margin  5%  higher  without  slashing  staff? 


At  the  same  time  they  must  adjust  to  the 
surprise  resignation  and  replacement  of 
their  publisher,  newsroom  workers  at  the 
Miami  Herald  and  El  Nuevo  Herald  are  also  rat¬ 
tled  by  the  prospect  of  job  cuts. 

A  high-level  Miami  Herald  source  confirmed 
that  staffmg  cuts  were  “inevitable”  if  the  newspa¬ 
per  was  to  meet  the  Knight  Bidder  mandate  for 
increased  profits. 

“Knight  Ridder  has  said  that  —  over  three  years 
—  it  wants  to  improve  profit  margins  to  25%,”said 
the  source,  who  added  that  it  will  require  a  diffi¬ 
cult  5%  jump.“Now  whether  we  actually  have  any 
layoffs  —  or  attrite  the  folks  over  a  period  of  time 
—  I  couldn’t  tell  you,”  he  said. 

Reporting  on  the  general  feelings  inside  the 
Miami  Herald  newsroom,  the  Miami  Daily 
Business  Review  noted:  “Cutbacks  made  about 
three  years  ago  have  already  taken  their  toll.  And 
with  a  fresh  round  in  the  offing,  morale  is  in  the 
toilet  and  resumes  are  in  the  mailbox.” 

All  employees  have  been  asked  for  cost-cutting 
suggestions,  some  200  have  offered  ideas,  and  30 
executives  were  considering  “a  whole  bunch  of 
plans,”  said  the  source. 


Meanwhile,  other  executives  within  the  Knight 
Ridder  organization  suggest  the  chain  may  soon 
require  all  of  its  newspapers  to  match  the  indus¬ 
try  cash  flow  average,  currently  27%.  In  the  past, 
managers  had  stationary  annual  profit  goals  rather 
than  a  moving  target  that  fluctuated  with  ongoing 
industry  performance. 

Another  high-level  Knight  Ridder  source  said 
newspapers  were  ordered  early  this  year  to  boost 
profits  substantially  over  three  years,  leading  up 
to  the  end  of  2000.  “At  the  end  of  those  three 
years,  we  do  want  to  see  our  operating  and  cash 
flow  margins  at  or  above  industry  averages,”  he 
said.  That  means,  he  was  asked,  current  industry 
averages,  right?  No,  he  replied,  adding  the  news¬ 
papers  were  expected  to  match  “wherever  that 
number  would  be  in  three  years  from  now 
because  I  would  think  it  would  improve  along  the 
way  also.”  Might  this  mean  matching  a  30%  cash 
flow  margin?  Yes,  said  the  high-level  Knight 
Ridder  source,  adding,  “Or  wherever  we  think  the 
industry  would  be.” 

Hours  later,  the  source  called  back,  and 
backpedaled,  saying  the  whole  process  was  far 
more  flexible  than  his  previous  description. 
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BY  DAVID  NOACK 


Projo.com  Goes  Union, 
Settlement  Avoids  Ruling 

4  four-year  labor  squabble  ends  as  the  Providence  Journal 
agrees  that  online  and  print-side  workers  are  all  the  same 


IN  A  SURPRISE  labor  development,  the  Tim  Schick,  executive  director  of  the 
Providence  (R.I.)  Journal  and  the  local  Providence  Newspaper  Guild,  said  the  union  was 
Newspaper  Guild  have  reached  an  agreement  approached  by  newspaper  management  in  mid- 
that  allows  tbe  union  to  represent  the  em-  June  with  a  settlement  offer, 
ployees  of  the  paper’s  online  service,  projo.com.  “In  some  ways,  we’re  disappointed  that  there’s 
The  settlement  ends  a  protracted  struggle  not  an  official  ruling.  But  on  the  other  hand,  a  set- 
between  the  newspaper  and  its  Web  site  workers  tlement  is  always  preferable  to  litigation,”  said 
and  a  case  pending  before  the  National  Labor  Schick,  who  noted  that  negotiations  took  place 
Relations  Board.  That  NLRB  case  has  been  closely  after  the  newspaper  made  its  settlement  offer, 

watched  by  other  newspapers  because  of  its  Under  the  new  agreement  with  the  Guild,  the 

potential  to  set  a  precedent  clarifying  the  status  of  Journal  will  move  the  online  employees  into  its 
online  employees.  main  building.  The  Web  workers  had  been  housed 

The  issue  is  a  contentious  one  throughout  the  in  a  separate  building  more  than  a  mile  away, 
industry  where  many  newspaper  companies  claim  Granatino  said  there  have  already  been  some 
—  as  the  Journal  previously  did  —  that  employees  meetings  with  the  print  newsroom’s  editors  and 

of  news  Web  sites  are  not  the  same  as  employees  that  the  online  staff  members  expect  to  go 

of  the  print  newsroom.  The  Providence  newspa-  through  a  period  of  adjustment, 
per  has  now  done  a  180-degree  turn  as  nine  Schick  pointed  out  that  the  projo.com  workers 
projo.com  workers  —  seven  editorial  and  two  “are  getting  some  nice  pay  increases.They  are  also 
advertising  —  come  under  union  jurisdiction  for  getting  the  job  security  that  goes  with  the  con- 
salary,  benefits  and  work  rules.  tract. . . .  They  were  under  some  slightly  different 

The  change  in  management’s  thinking,  accord-  benefit  plans  and  we  had  to  negotiate  the  transi- 
ing  to  John  Granatino,  director  of  electronic  pub-  tion  of  those.” 

fishing,  was  caused  by  the  Internet’s  rapidly  The  union  spokesman  went  on  to  describe  the 
increasing  importance  as  a  distribution  vehicle  for  outcome  as  “a  win-win  for  the  company  and  the 
news  and  advertising.  Guild.”  He  said  the  Guild  got  to  add  the  online 

Granatino  said  the  explosion  of  the  internet  as  workers  to  its  membership  while  the  company 
a  news  resource  meant  that  projo.com  needed  to  would  be  able  to  manage  the  print  and  online 
be  closer  to  the  traditional  newsroom.  He  said  the  news  operations  in  a  more  productive  manner, 
newspaper  company  now  has  a  “different  goal  The  long-running  dispute  dates  to  the  dawn  of 
than  when  we  started  out”  for  projo.com ’s  opera-  the  online  news  age  —  the  summer  of  1994. Then, 


tion.  “We  want  to  bring  things  together,”  he 
explained. 


the  newspaper  announced  it  was  creating  a  dial-in 
online  bulletin  board  service  on  which  to  publish 
an  electronic  edition.  But  the  service  —  first  called 
Rhode  Island  Horizons  —  actually 
lal  .  ^  debuted  on  Prodigy,  a  national  online 

service.  It  has  since  migrated  to  the 
World  Wide  Web  as  projo.com. 

The  union  initially  sought  to  rep¬ 
resent  the  new  online  workers,  but 
the  paper  said  the  jobs  performed 
by  the  unit  were  different  from 
those  of  the  print  newsroom  and, 
thus,  fell  outside  the  union’s 
purview. 

In  May  1995,  the  union  filed  a 
grievance  against  the  company  over 
the  issue  —  the  first  in  a  series  of 
!  acrimonious  actions  between  the 
\  two  parties  that  ultimately  brought 
^  the  matter  before  the  NLRB  in 
[  Washington.  ■ 
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BY  KELVIN  CHILDS 


NABJ  Speakers  Charge 
Bias  In  Sports  Coverage 

Did  the  news  coverage  of  the  Latrell  Sprewell  coach-choking  affair  lack 
balance?  Should  Sports  Illustrated  have  focused  on  black  athletes'  paternity  suits? 


i 


Black  athletes  are  often  the  victims  of 
negative  stereotypes  used  by  sports 
reporters  and  editors,  charged  several 
executives  speaking  at  the  23rd  annual 
convention  of  the  National  Association  of  Black 
Journalists. 

“We  don’t  dig  deep  enough  into  the  stereo¬ 
types,”  said  Denver  Post  executive  sports  editor 
Neil  Scarborough,  at  the  Washington,  D.C.,  event. 
He  went  on  to  say  it  was  often  a  struggle  to  get  edi¬ 
tors  and  sportswriters  to  challenge  their  own 
stereotypical  thinking. 

“It  takes  a  lot  of  thoughtfulness  to  design  cov¬ 
erage,  and  we  don’t  always  have  the  time,”  said 
John  Walsh,  executive  editor  of  ESPN. 

Two  subjects  dominated  a  panel  discussion 
about  black  athletes  in  the  news  —  coverage  of 
Latrell  Sprewell,  a  player  fired  by  the  Golden  State 
Warriors  and  suspended  for  a  year  by  the  National 
Basketball  Association  after  he  tried  to  choke 
white  coach  RJ.  Carlesimo;  and  “Where’s  Daddy?”, 
a  Sports  Illustrated  cover  story  on  the  out-of-wed- 
lock  children  of  pro  athletes. 

Sprewell  was  automatically  deemed  guilty,  said 
DeNita  Turner,  president  of  Image  Builders,  a  con¬ 
sulting  firm  that  helps  athletes  deal  with  the 
media.  She  said  she  was  concerned  about  the  lack 
of  balance  in  that  coverage. 

Scarborough  noted  that  it  doesn’t  help  when 
athletes  act  badly.  “Sprewell  walked  into  the  stereo¬ 
type  of  the  overpaid  thug,”  Scarborough  said. 

He  said  Sprewell  further  hurt  his  image  by 
claiming  to  be  a  victim  and  saying  the  ban  would 
hurt  his  ability  to  make  money.  “He  makes  100 
times  as  much  money  as  I  do,”  Scarborough  said. 


An  arbitrator  rescinded  the  firing  and  reduced  the 
suspension  to  the  rest  of  the  1997-98  season. 

No  one  on  the  panel  excused  Sprewell’s  con¬ 
duct,  including  Detroit  Pistons  player  Jerome 
Williams  and  Rick  “Doc”  Walker,  a  talk  radio  host 
who  formerly  played  for  the  Washington  Redskins. 

The  May  5  Sports  Illustrated  cover  cited  hun¬ 
dreds  of  black  athletes  facing  paternity  suits,  find¬ 
ing  many  more  examples  of  NBA  players  than  of 
players  in  the  National  Football  League,  Major 
League  Baseball  or  the  National  Hockey  League. 
And  the  cover  photograph  showed  the 
2-year-old  son  of  black  Boston  Celtics  guard  Greg 
Minor,  holding  a  basketball. 

Lester  Munson,  the  author  of  the  article,  said,  “I 
don’t  feel  that  we  as  reporters  acted  with  any  bias, 
in  our  hearts  or  in  our  minds.”  Still,  he  noted  that 
other  cover  images  were  available,  including  a 
photo  of  Larry  Bird’s  out-of-wedlock  daughter 
Corrie.  Those  photos  appeared  inside  the  maga¬ 
zine.  Bird  is  white. 

Munson  said  the  magazine  got  1 ,000  letters  crit¬ 
icizing  the  article,  with  15%  objecting  to  the  cover 
photo  alone.  “It  was  a  very  close  call  to  use  the 
photo  of  a  real  child  in  a 
real  situation,”  he  said. 

And,  he  said,“I  wish  Jim 
Palmer  had  been  the  lead 
on  this  story.”  Palmer  is 
white. 

Sports  Illustrated  was 
the  first  to  reveal 
that  Palmer,  the  Hall  of 
Fame  former  Baltimore 
Orioles  pitcher,  had  a 
child  out  of  wedlock. 
However,  because  of 
Palmer’s  media  savvy, 
only  sketchy  information 
was  available,  Munson 
charged.  Bird’s  case  was 
not  the  lead  because  it 
has  been  reported  before, 
he  said. 

NABJ  president  Vanessa 
Williams  gets  kiss  from 
Mayor  Marion  Barry  (far 
left);  DeNita  Turner  of 
image  Builders  (above); 

Neil  Scarborough  of  the 
Denver  Post  (left). 
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BY  KELVIN  CHILDS 


Media  Affirmative  Action  Pact 

Despite  court  ruling,  15  major  companies  will  continue  to  follow  FCC  racial  hiring  guidelines 


Fifteen  of  the  nation’s  largest  media  com¬ 
panies  have  reached  an  agreement  with  the 
Federal  Communications  Commission  to 
keep  following  its  affirmative  action  guidelines 
despite  a  court  ruling  that  struck  them  down. 

FCC  chairman  William  E.  Kennard  announced 
the  agreement  Thursday  in  Washington  at  the 
National  Association  of  Black  Journalists’  23rd 
annual  convention. 

Participating  in  the  accord  are  the  four  major 
broadcast  networks  —  ABC,  CBS,  Fox  and  NBC  — 
and  Time  Warner,  parent  company  of  CNN  and  the 
WB.  Others  include  cable  TC  companies: 
Cablevision,  Cox,  TCI  and  Comcast,  as  well  as 
Capstar,  Clear  Channel,  Jacor,  MediaOne,  Tribune 
and  USA  Broadcasting. 

The  FCC’s  equal  employment  opportunity 
guidelines  were  struck  down  by  a  three-judge 
panel  of  the  U.S.  Court  of  Appeals  for  the  District 
of  Columbia.The  guidelines  required  broadcast  TV 
and  radio  stations  to  make  good-faith  efforts  to 
recruit  and  hire  minorities,  and  to  bring  their 
staffing  of  minorities  in  line  with  their  proportion 
in  the  local  community. 


NABJ  and  Unity:  Journalists  of  Color,  a  coalition 
of  the  four  national  minority  journalism  associa¬ 
tions,  condemned  the  ruling.  The  FCC  plans  to 
appeal  to  the  full  court. 

NABJ  WANTS  MORE  FROM  ASNE 

In  other  action,  the  NABJ  urged  the  American 
Society  of  Newspaper  Editors  to  accelerate  diver¬ 
sity  gains  in  the  industry  rather  than  pull  back  on 
its  goal  of  newsroom  parity  by  2000. 

NABJ  called  on  ASNE  to  push  for  annual  2% 
increases  in  minority  employment  in  newsrooms; 
to  create  annual  lists  of  those  papers  with  the  best 
and  worst  hiring  records;  to  create  more  scholar¬ 
ships;  and  to  improve  recruitment  and  retention 
efforts. 

The  diversity  statement  ASNE  adopted  in  1978 
called  for  the  proportion  of  minorities  in 
America’s  newsrooms  to  match  that  of  the  general 
population  by  2000.  ASNE  had  forecast  that  the 
U.S.  minority  population  would  be  about  15%  by 
2000;  it  has  reached  26%.  The  newspaper  industry 
has  fallen  short  of  either  target;  journalists  of  color 
now  comprise  1 1 .5%  of  newsrooms. 


CMR/E&P  Newspaper 
Advertising  Index 


The  following  newspapers  comprise  the  basis  for  the 
CMR/E&P  Newspaper  Advertising  Index  introduced  on 
Page  4.  The  National  ROP  Index  and  Retail  ROP  Index 
are  based  on  data  from  35  newspapers  (including  four 
jointly  published  on  Saturday  and/or  Sunday)  while 
the  Preprinted  Insert  Index  is  based  on  22  newspapers 
(noted  by  asterisks): 


Arizona  Republic* 
Atlanta  Journal 
Atlanta  Journal  and 
Constitution 
Baltimore  Sun 
Boston  Globe* 
Charlotte  Observer 
Chicago  Sun-Times* 
Chicago  Tribune* 
Cleveland  Plain  Dealer 
Dallas  Morning  News* 
Denver  Post* 

Detroit  News 
Detroit  News  and 
Free  Press 
Fort  Lauderdale 
Sun-Sentinel* 
Houston  Chronicle* 
Indianapolis  Star 
and  News 
Kansas  City  Star 
Los  Angeles 
Times* 

Miami  Herald* 
Minneapolis  Star 
Tribune* 


New  Orleans  Times- 
Picayune 

New  York  Daily  News 
New  York  Times* 
Newark  Star-Ledger* 
Newsday* 

Orange  County 
Register* 

Orlando  Sentinel 
Philadelphia  Inquirer* 
Portland  Oregonian 
Sacramento  Bee 
San  Diego  Union- 
Tribune* 

San  Francisco 
Chronicle* 

San  Francisco  Examiner 
&  Chronicle* 

San  Jose  Mercury 
News* 

Seattle  Times 
Seattle  Times/ 
Post-Intelligencer 
St.  Louis  Post-Dispatch 
St.  Petersburg  Times* 
Washington  Post* 


NEWSPAPER  ACQUISITIONS 


Knight  Ridder  Buys 
Hills  Papers 

CONTRA  COSTA  NEWSPAPERS,  a 
subsidiaty  of  Knight  Ridder  Inc., 
has  acquired  Hills  Newspapers,  a 
group  of  six  newspapers  in  Alameda 
County,  Calif.  Financial  details  of  the 
sales  were  not  disclosed. 

The  Knight  Ridder  company  will 
add  the  new  properties  to  the  Contra 
Costa  Times  and  11  other  daily  and 
weekly  newspapers  it  publishes  in  the 
San  Francisco  region. 

Since  1986,  the  Contra  Costa  com¬ 
pany  has  been  printing  the  Hills  news¬ 
papers  in  its  Walnut  Creek  plant. 

The  acquisitions  include  the  twice- 
weeklies,  the  Oakland  Montclarion 
and  the  Alameda  Journal,  and  the 
weeklies,  Berkeley  Voice,  the  Pied- 
monter  of  Oakland,  and  the  Journal 
that  circulates  in  Albany,  El  Cerrito 
and  Kensington.  Also  included  is 
Family  Fair,  an  advertising-only 
weekly. 

The  Hills  papers  have  a  combined 
circulation  of  nearly  90,(X)0,  accord¬ 


ing  to  Verified  Audit  Circulation. 

Hills  was  represented  in  the  sale  by 
Carl  Shaver  of  CBS  Associates  of 
Danville,  Calif. 

USMedia  And  West 
Coast  Community 

The  MISSOURI-BASED  USMEDIA 
Group  has  purchased  14  nondaily 
California  newspapers  from  West 
Coast  Community  Newspapers.  The 
sale  price  was  not  disclosed. 

Most  of  the  acquisitions  are  in  San 
Diego  County.  Statewide,  they  repre¬ 
sent  a  circulation  of  322,000,  accord¬ 
ing  to  Wolf  Rosenberg,  publisher  of 
the  Daily  Californian  in  El  Cajon, 
another  USMedia  newspaper. 

USMedia  also  owns  California 
dailies  in  Gilroy,  Merced,  Hollister, 
Madera  and  Turlock  and  manages  nine 
California  weeklies  for  Central  Valley 
Publishing. 

West  Coast  Community  Newspa¬ 
pers  is  a  wholly  owned  subsidiary  of 
Independent  Newspapers  Ltd.,  a  New 
Zealand  company. 
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BY  JOE  NICHOLSON 


Ottaway  Cuts  Fall  Hard 
On  Middletown,  N.Y.,  Daily 

A  reduced  staff  worries  about  its  ability  to  cover  the  news  properly.  The  publisher  says 
he  intends  to  get  "the  appropriate  level  of  productivity"  from  remaining  workers. 


The  feisty  and  independent-minded  editors  and  reporters  said,  because  the  Record  has 
Times  Herald-Record  of  Middletown,  N.Y.,  always  depended  on  reporters  scattered  in  dozens 
is  headquartered  just  down  Route  17  from  of  towns  across  a  vast  4,000-square-mile  swath  of 
the  grassy  site  of  the  1969  Woodstock  the  Catskill  Mountains  and  Hudson  River  Valley,  50 


The  feisty  and  independent-minded 
Times  Herald-Record  of  Middletown,  N.Y, 
is  headquartered  just  down  Route  17  from 
the  grassy  site  of  the  1969  Woodstock 
music  festival,  which  ended  for  thousands  of 
stoned  fans  with  a  crashing  return  to  reality. 

In  recent  weeks.  Record  staffers  crashed  into 
the  1990s:  sharp  downsizing  to  satisfy  corporate 
thirst  for  higher  profits.  Executives  at  the  87,000- 
circulation  tabloid,  which  generated  between  $10 
million  and  $20  million 

in  profit  last  year,  jetti-  MSBmerser  .  ,,  .. 

soned  58  jobs  —  most  leaves  SODK  A  iVlOtt 

of  them  accomplished  cash^pped 
by  voluntary  buyouts.  -  w?  - 

The  newsroom, 
where  months  of  a  hir¬ 
ing  freeze  had  reduced 
staffing  to  approxi¬ 
mately  115,  from  128,  ■  I  Hll 

an  additional  15 
people,  including  six 
copy  editors  or  page 

designers,  five  report-  I  H 

ers  and  a  photograph- 


■minded  editors  and  reporters  said,  because  the  Record  has 
vn,  N.Y,  always  depended  on  reporters  scattered  in  dozens 
17  from  of  towns  across  a  vast  4,000-square-mile  swath  of 
lodstock  the  Catskill  Mountains  and  Hudson  River  Valley,  50 
ands  of  miles  north  of  New  York  City, 
ity.  The  cuts,  together  with  a  1%  to  1.5%  reduction 

led  into  in  the  news  hole  at  Ottaway  papers  and  the  clos- 
orporate  ing  of  their  Washington  bureau,  left  remaining 
•  87,000-  journalists  questioning  whether  the  Record  could 
^een  $10  remain  on  top  of  local  news  —  or  was  doomed  to 

limp  along  as  a  ghost 
former  self.  Some 

A  Mother's  Tale  Mjli  I  reporters  said  they 

mmm  have  gotten  e-maUmes- 

sages  complaining 
there  wasn’t  enough 
copy  and  directing 
them  to  file  at  least  one 
story  a  day. 

H  ■  IPII^  The  copy  desk  has 

been  functioning  with- 
a  slot  person  —  a 
f  loss  staffers  blamed  for 

I  ■■■11  I  editing  errors.  On  July 

^  ^  25,  for  instance,  the  day 


Ct)c  Cimcs  llifralb 


er.  Currently,  summer 

nated  to  raise  profits  at 
and  17  weeklies.  The  leave!  KeqjvtgTSml tale  Smnuvadlivea  MttoSemMmat 

Itnodieertilatilia  a  leud<  imposition^  olollieraiS  towtevar  lIntt/P 

reduction  amounted  to 

9.5%  of  2,526  Ottaway  Despite  profits  of  more  than  $10  million  last  year, 
employees.  the  Times  Herald-Record  is  slashing  its  work  force. 

Ottaway’s  largest 

paper  and  unofficial  flagship,  the  Record  lost  the 
most  staffers  based  on  size  and  an  operation  analy¬ 
sis.  The  Record  newsroom  was  among  its  “hardest 
hit”  departments,  said  managing  editor  Meg 
Angus-Smith,  while  “the  supposed  profit  centers 
—  circulation  and  advertising  —  would  not  be  as 
hard  hit.” 

Eight  part-timers,  including  three  in  the  news¬ 
room,  were  axed.  The  traditional  complement  of 
50  reporters  was  reduced  to  3 5. The  reduced  staff 
would  have  difficulty  covering  a  centralized  area, 


after  the  buyout  dead- 
line,  a  botched  page- 
wide  headline  said 
Smokless  Flights  Irk 
#  Foreign  Airlines. 

^  Executive  editor  Bill 

It.  I  *  -  /  :  Steinauer  said,  “We 

‘  k  don’t  have  a  slot  posi- 

/  JB  tion  anymore.  It  wasn’t 

— 

SMlKHHItoha  '  it  just  has  to  do  with 
F&kSJSmat  the  restructuring  and 

what  we  call  people.” 
10  million  last  year,  Asked  who  reviewed 

lashing  its  work  force.  the  copy  editors’  work 

now,  he  said,  “We’re 
down  some  people  on  the  desk.”  Asked  about  the 
headline  misspelling,  he  responded,  “How  much 
detail  are  you  going  to  get  into?” 

Staffers  spoke  highly  of  Steinauer  and  managing 
editor  Angus-Smith,  but  were  baffled  by  decisions 
of  higher-ups. “I  mean,  the  paper’s  making  money,” 
said  one  staffer.  “What  would  happen  if  we  were 
losing  money?” 

Ottaway  posted  a  22%  cash  flow  margin  last 
year.  Joseph  Richter,  Ottaway’s  president,  said  the 
Record’s  cash  flow  margin  was  at  least  that  high. 
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and  earned  between  $10 
and  $20  million. 

Meanwhile,  reporters 
have  been  stopped  by 
readers  startled  to  find 
out  their  newspaper 
operates  primarily  for  the 
benefit  of  another  group 
—  shareholders. 

“They  point  right  at 
me!”  one  staffer  said  of 
readers  who  have  pep¬ 
pered  him  with  accusato¬ 
ry  questions  at  the  same 
time  he  was  sorting 
through  his  own  welter  of 
emotions.  Another  longtime  staffer  declared,  “Part 
of  me  wants  to  grab  someone  by  the  throat  and 
choke  the  life  out  of  them.” 

Yet  another  said  he  had  passed  up  better-paying 
jobs  out  of  loyalty  to  the  Record.  “1  think  deep 
down  these  guys  are  ashamed  of  themselves,”  he 
said.“ln  the  end,  this  is  going  to  be  crummy  for  the 
shareholder,  too.” 

Chris  Farlekas,  a  Record  staffer  since  1963  and 
its  only  reporter  sent  to  cover  the  Vietnam  War, 
said  there  were  years  when  he  gave  up  vacations 
to  stay  and  work.  His  following  among  readers  was 
measured  by  the  325  letters  and  cards  he  received 
after  returning  from  a  recent  bypass  operation. 
Farlekas,  who  reluctantly  accepted  a  buyout,  said 
the  cuts  were  “gouging  our  flesh.” 

“It’s  sad,”  a  young  reporter  said  of  the  departure 
of  veterans.  “I  just  watched  the  entire  collective 
memory  of  the  paper  walk  out  the  door.” 

Beneficiaries  may  be  local  weeklies,  which  are 
already  racking  up  scoops,  according  to  reporters 
in  and  out  of  the  Record.  “I  expect  to  pick  up  cir¬ 
culation,  and  I  think  it’s  probably  already  started,” 
said  Carl  Aiello,  editor  of  the  weekly  Mid  Hudson 
Times  and  Wallkill  Valley  Times. 

Of  course  cutting  costs  isn’t  new.  Across  the 
country,  publicly  owned  newspapers  have  down¬ 
sized  over  the  years  under  pressure  from 
investors.  “Many  publishers  and  editors  feel  some¬ 
what  trapped,”  said  Willard  Rowland,  j-school  dean 
at  the  University  of  Kansas.  The  quality  of  those 
papers,  he  added,  has  become  “very  threatened.” 

Record  editors  maintain  a  cup-is-half-full  opti¬ 
mism.  “Covering  80  towns  and  35  school  districts 
has  always  been  a  challenge,”  said  Steinauer,  who  is 
advertising  to  fill  newsroom  positions.“We  hope  to 
hire  a  few  more  reporters  if  we  get  it  OK’d  by 
Ottaway.” 

At  what  point  does  reducing  costs  —  together 
with  the  closure  of  regional  bureaus  in  recent 
years  —  cripple  coverage?  “I  have  no  idea,”  said 
Steinauer.“I  think  it’s  a  matter  of  how  you  use  your 
resources.  I  really  do.” 

Angus-Smith  said  deep  cuts  could  leave  report¬ 
ing  “lifeless,”  but  added,  “I  don’t  believe  we’ve 
reached”  that  point. 

“In  some  more  notorious  corporate  chains,”  she 
said,  stripped-down  papers  have  sunk  to  “a  level 


where  the  community  no 
longer  recognizes  itself  in 
the  newspaper,  and  then 
the  newspaper  diminish¬ 
es  in  profitability."  Further 
contractions,  she  said, 
“would  make  me  question 
what  I  was  doing  here.” 

Angus-Smith  had  just 
come  from  a  luncheon 
where  prominent  citizens 
expressed  surprise  at 
Dow  Jones’  demand  that 
Ottawav'  rai.se  its  22%  cash 
flow  margin  to  the  27% 
industry  average.  “Most 
were  bu.sinesspeople,”  she  said,  “who  would  be 
very  happy  with  a  22%  profit  margin.” 

Publisher  James  Moss  scoffed  at  staffers’  sugges¬ 
tions  that  cutbacks  were  harmful,  describing  the 
downsizing  as  “a  wonderful  exerci.se,  a  net  plus" 
that  created  “a  better  and  stronger  newspaper." 

Although  he  said  reporters  were  “paid  to  be 
skeptical,”  .Moss  warned  they  had  better  get  “main¬ 
ly  focused  on  doing  g(K)d  journalism,”  adding  he 
would  make  “sure  we  are  getting  the  appropriate 
level  of  productivity'  out  of  the  staff  we  have." 

As  often  happens  when  a  staff  is  trimmed,  the 
newsroom  was  rife  with  rumors  that  the  chain, 
which  is  not  part  of  Dow  Jones’  core  business  of 
financial  publishing,  was  on  the  block. 

Media  analysts  said  streamlining  could  be  a 
preparation  for  a  sale,  perhaps  after  cutback  costs 
have  been  absorbed,  but  Dow  Jones  spokesman 
Richard  Tofel  said, “Ottaway  is  not  lor  sale.” 

Richter,  Ottaway ’s  president,  conceded  downsiz¬ 
ing  has  reduced  other  dailies  to  “little  more  than 
skeletons”  of  wire  news  and  sloppy  writing,  dam¬ 
aging  circulation  and  advertising.  But  he  said,  “I 
don’t  think  Dow  Jones  would  force  us  to  do  that." 

James  H.t)ttaway  Jr.,  Ottaway  chairman  and  part 
of  the  family  that  sold  the  group  in  1970,  called 
the  cuts  a  “kind  of  a  catch-up  move"  to  keep  up 
with  “what  most  other  newspapers  did  in  the  early 
1990s.” 

Ottawav  recalled  his  1960s  start  as  a  Record 
reporter  covering  county  courts  and  government. 
After  taking  command,  he  built  up  the  Washington 
bureau,  which  last  vear  had  six  reporters  and  a 
bureau  chief  who  had  wt)n  a  Pulitzer  Prize  —  now 
that  bureau  is  being  eliminated. 

Ottaway  says  he  hopes  to  find  a  Dow  Jones  job 
for  the  former  bureau  chief  “It  wasn’t  closed  for 
quality  questions;  it  was  cost  questions."  He  said 
his  papers  will  report  on  the  federal  government 
with  “AP  wire  coverage"  and  “cKcasional  visits.” 

Ottaway,  a  Dow  Jones  senior  vice  president,  di.v 
missed  staff  complaints  as  “a  great  exaggeration  of 
what  will  be  the  final  effect”  and  in.sisted  the 
Record  would  still  be  “well  above  the  quality  stan¬ 
dards  of  most  American  daily  newspapers." 

As  for  being  sold,  he  said,“I  don’t  think  so. They 
are  counting  on  us  to  be  a  big  part  of  their  current 
and  future  earnings.”  ■ 


Bosses  Take 
Buyouts 

At  ANOTHER  OTTAWAY  newspaper, 
the  Mail  Tribune  of  Medford,  Ore., 
those  taking  enhanced  retirement  bene¬ 
fits  as  part  of  the  chain’s  staff  reductions 
include  publisher  Gregory'  Taylor,  gener¬ 
al  manager  Jim  Osborn  and  controller 
Roy  Atkins.  The  three  executives  agreed 
to  remain  in  advisory'  capacities  until 
their  replacements  are  in  place. 
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Peephole  News  Story 
Results  In  A  Suicide 

When  a  Virginia  reporter  discovered  a  two-way  mirror  peephole  in  a  martial  arts  studio, 
she  wrote  a  hard-hitting  story  about  it.  The  impact  was  greater  than  she  ever  imagined. 


IN  THE  WAKE  of  a  newspaper  expose  that 
caused  its  main  subject  to  commit  suicide,  a 
Virginia  reporter  has  been  caught  in  a  whirl¬ 
wind  of  community  shock,  anger  and  recrimi¬ 
nation. 

In  June,  Barbara  Nordin,  a  freelance  writer  for 
the  C-Ville  Weekly,  an  alternative  tabloid  in  the 
university  city  of  Charlottesville,  reported  that  a 
local  martial  arts  studio  had  a  peephole  in  its 
women’s  changing  room.  She  documented  how  a 
6-by-6-inch  hole  had  been  cut  through  the  wall 
and  covered  with  a  piece  of  two-way  mirror  glass. 

Nordin ’s  story  included  photos  of  the  peephole 
and  the  view  it  provided  into  the  room  of  the 
Inner  Stairway  martial  arts  studio  where  female 
patrons  undressed. 

Inner  Stairway  owner  James  Ennis,  according  to 
Nordin,  admitted  in  an  interview 

immediately  after  her  story  ^  - 

appeared  that  he  had  installed 

the  mirror  but  swore  he  did 

not  know  it  was  two-way 

when  he  ordered  it  from  a  W 

glass  company. 

The  day  after  the  story  was  ™ 
published,  Ennis,  a  popular,  ; 
guru-like  figure  who  grew  up  | 
in  Japan,  disappeared.  His  | 
wife  reported  him  missing.  ^ 


have  become  the  target  of  angry,  accusing  phone 
calls,  letters  and  e-mail,  blaming  them  for  Ennis’ 
death. 

But  there  also  were  cries  of  outrage  from 
women  who  believed  they  had  been  spied  upon 
through  the  mirror.  Many  could  not  believe  that 
the  highly  respected  Ennis  would  have  resorted  to 
such  trickery. 

REPORTER:  7  FELT  HORRIBLE' 

Nordin  said  she  was  shaken  by  Ennis’  suicide 
and  community  reaction.  “I  felt  horrible  when  I 
learned  about  it,  but  I  would  do  it  the  same  way 
again,”  she  asserted.  “I  made  it  clear  that  a  lot  of 
people  had  access  to  the  studio.  I  assumed  Ennis 
would  weather  the  storm.” 

C-Ville  editor  Hawes  Spencer  stood  solidly 
behind  Nordin,  who  he 

Kcribed  as  a  “real  capa¬ 
ble,  competent  writer. 
We’ve  been  criticized 
for  not  waiting  a  week 
before  breaking  the 
story,  but  it’s  not  our  job 
to  sit  on  the  news. 
Females  were  being  vie- 


was  found  —  he  had  ritualis-  •..•ajiMU  I1A*IW  jfl  toKS  PW" 

tically  stabbed  himself  to  ‘ 

death  in  a  secluded  section  of  I 

a  public  park.  His  wife  said  he  wnw*"  ih 

left  a  suicdenole  denying  he  *  r.-asa.y-iy.  SSSSs?-, 

knew  the  mirror  was  the  see- 

Ih^nghhind. 

For  a  follow-up  story  - 

and  before  she  knew  that  1 

Ennis  was  dead  —  Nordin  D»L2‘»»?y  Saa  -«av.  irto 

tracked  down  the  glass  com-  ^  1 

pany  that  sold  the  mirror  ^  o  1 

and  eonfirmed  Ennis  had  j  [jSS!  1  S%SS2f- 

purchased  a  two-way  mir-  1  [j  , 

ror  -  which  had  to  be  spe-  n~T  \  T^~  J  1 

cial  ordered  and  cost  three  -  XyLX/  \/  .  1 

times  as  much  as  regular 

reflective  glass.  m? am^mi Muri  mmmntmm  iJ  WNordin's  report  document- 

Since  then,  both  the  week-  M  ed  a  peephole  covered  by 

ly  newspaper  and  Nordin  letw tn m wi mmmi iumi humiB nn mri m vm a  two-way  mirror. 


I  ,  ^  student  bed? 


N/  oouia  N/  \/ 

M«?  am  M  m  M  Muri  r«ik  MRt  m  m  lai^B^ordin  s  report  document- 
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timized  daily  by  that  mirror.  People  love 
to  attack  even  when  they  don’t  have  all 
the  information.  We  did  a  sound  story.” 

C-Ville  deputy  editor  Courteney 
Stuart  said  the  community’s  reaction 
was  “ongoing  —  for  and  against  the 
story.” 

“One  of  his  big  supporters  told  me 
that  he  had  no  choice  but  to  kill  him¬ 
self,  even  if  he  was  innocent,”  Nordin 
told  E&P.  “Another  caller  charged  the 
paper  with  creating  the  peephole  so  we  could  get 
a  story.” 

BLOOD  ON  YOUR  HANDS' 

“Blood  on  your  hands,”  an  anonymous  caller 
declared  of  the  paper.  On  a  stack  of  C-Ville  copies 
at  a  local  market,  someone  wrote,  “This  paper 
kills.”  But  another  reader’s  letter  lauded  C-Ville  for 
being  “courageous”  and  “professional”  and  for 
achieving  “an  exquisite  balance  between  publish¬ 
ing  a  frankly  scandalous  set  of  facts  and  maintain¬ 
ing  discretion  until  additional  relevant  material 
could  be  obtained.” 

Nordin,  46,  who  also  writes  a  “Fearless 
Consumer”  column  for  C-Ville,  said  she  was  tipped 
off  to  the  mirror  by  the  mother  of  a  student  at  the 
studio.  Using  a  key  provided  by  that  woman, 
Nordin  and  C-Ville  editor  Spencer  entered  the 
building,  found  the  mirror  and  shot  pictures  for 
about  20  minutes. 

The  next  day,  Nordin  said,  she  tried  to  phone 
Ennis  but  he  had  gone  to  St. 

Louis.  From  Ennis’  house-sit¬ 
ter,  the  reporter  got  his  St. 

Louis  number,  but  he  wasn’t 
there.  She  left  a  message  with 
his  host. 

In  a  first-person  recon¬ 
struction  of  the  events  that 
followed,  Nordin  wrote; 

“1  called  Spencer  with  the 
bad  news:  Ennis  would  be 
unreachable  before  we  went 
to  press  Monday.  Reasoning 
that  we’d  be  able  to  give  him 
ample  space  the  following 
week,  and  intending  to 
emphasize  that  many  people 
had  access  to  the  studio  — 
i.e.,  that  we  had  no  way  of 
knowing  who  was  the  perpe¬ 
trator  —  we  decided  to  pro¬ 
ceed.” 

PEEPHOLES  NOT  ILLEGAL 

Nordin  also  called  the 
police  about  her  finding  but 
was  told  that,  under  Virginia 
law,  two-way  mirrors  or 
peepholes  in  bathrooms  and 
locker  rooms  are  not  illegal 
in  a  business  establishment 
unless  the  owner  or  lease¬ 
holder  takes  pictures  or 
makes  videotapes  of  what  he 
sees. 


C-Ville  went  to  press  about  noon  on 
Memorial  Day.  At  4:30  that  afternoon 
Ennis  left  a  frantic  voice  mail  message 
for  Nordin,  claiming  he  had  no  idea 
who  was  responsible  for  the  mirror  and 
predicted  that  the  story  would  ruin 
him.  Nordin  called  him  back  1 5  minutes 
later.  She  recollected  that  Ennis  was 
upset  but  cordial. 

“He  conceded  the  hole  existed  but 
said  he  didn’t  know  how  it  happened,” 
Nordin  said.  “He  said  35  people  had  keys.” 

HE  HAD  A  NUMBER  OF  OPTIONS' 

In  reply  to  one  spate  of  letters,  most  of  them  vit¬ 
riolic,  Nordin  answered  her  critics  on  the  letters 
page;  “Ennis  wasn’t  ‘brought  down’  (as  one  reader 
wrote)  by  my  article;  he  chose  to  respond  by 
killing  himself  all  the  while  protesting  his  inno¬ 
cence.  He  had  a  number  of  options  available;  had 
he  chosen  one  he’d  still  be  alive.” 

The  reporter  noted  that  she  had  attended  a 
memorial  service  for  Ennis  “because  I  have  unwit¬ 
tingly  been  drawn  to  his  death.  Now  1  want  to 
learn  about  his  life.”  She  invited  readers  to  contact 
her  at  C-Ville  about  Ennis  for  a  follow-up  story  she 
intended  to  write. 

C-147/c,  which  has  a  free  circulation  of  17,000  in 
a  city  of  about  100,000,  lost  no  readers,  Spencer 
said,  and  only  one  advertiser  —  James  Ennis.  His 
Inner  Stairway  martial  arts  studio  was  a  regular 
advertiser.  ■ 


PROMAX 
LAUNCHES 
NEW  WAYS 
TO  SELL 

We  can  bring  a  new  wave  of  selling  to  your  advertising 
department.  We  offer  more  than  25  programs, 
consulting  and  a  library  of  newspaper-specific 
materials  for  on-going  development  of  your  sales 
team.  Find  out  how  ProMox  can  fold  into  your 
existing  programs  to  reshape  your  bottom  line. 

PROMAX 

tMxtinizifig  productivity,  profits  «nd  peopk  ^  ^ 


PROMAX  TRAINING  &  CONSULTING,  INC  1  -800-898-0444 


Nordin;  "Drawn  to 
his  death.” 
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^  CONFERENCE 


America  West  And  NNA 
Convention,  Reno,  Nev. 

Western  regional  newspaper  operations  and  technology  conference 


At  a  time  when  the  business  of  distrib¬ 
uting  news  and  advertising  continues  to 
experience  dramatic  changes  and  chal¬ 
lenges,  America  West  provides  an  easy 
way  to  keep  up  with  the  latest  developments.  The 
show  runs  from  Sept.  23-25  at  John  Ascuaga’s 
Nugget  Casino  and  Conference  Center.  The  1,600- 
room  facility  in  Sparks,  near  Reno,  is  located  in  the 
foothills  of  the  Sierra  Nevada  mountains  in  the 
northern  part  of  the  state. 

Last  year,  more  than  300  newspaper  people 
from  31  states  and  Canada  came  here  to  partici¬ 
pate  in  events  and  visit  110  booths  covering  a 
broad  range  of  technologies  from  heavy  produc¬ 
tion  and  systems  operations  to  print  and  online 
advertising  and  editorial  systems. 


A  larger  crowd  is  expected  this  year.  Sponsored 
by  the  California  Newspaper  Publishers 
Association,  American  West  this  year  is  also  co¬ 
sponsored  by  the  National  Newspaper  Association 
in  conjunction  with  the  Nevada  Press  Association. 

Among  other  things,  the  joint  America  West- 
NNA  Convention  exhibit  hall  will  focus  on  news¬ 
paper  industry  “Strategies,”  “Tactics”  and 
“Technologies.”  This  includes  information  sessions 
and  demonstrations  on  subjects  including  news¬ 
paper  tax  planning,  recruitment  &  retention, 
online  business  models,  postal  service  issues, 
methods  for  satisfying  advertisers,  digital  photog¬ 
raphy,  electronic  archives  and  more. 

The  following  is  an  exhibitor  list  provided  by 
America  West. 


Guide  to  America  West  Conference  Exhibitors 


AdQuest  Classified 

Booth  178;  600  Industrial  Dr.,  Waupaca. 
Wl  54981;  Tel;  715-258-9990 

Advanced  Publishing  Technology 

Booth  44;  508  S.  Verdugo  Dr.,  #200 
Burbank.  CA  91502;  Tel:  818-557-3035 


ALTA  Graphics  Inc. 

Booths  140-141;  530  Saddle  Creek 
Circle,  Roswell,  GA  30076;  Tel:  770-552- 
1528 

American  Computer  Innovators  Inc. 

Booth  45;  611  Belchertown  Road, 
Amherst.  MA  01002:  Tel:  413-256-1147 

American  Press  Institute 

Booth  69: 11690  Sunrise  Valley  Dr., 
Reston,  VA  20191;  Tel;  703-715-3336 

Austin  Co.,  The 

Booth  186;  3650  Mayfield  Road, 
Cleveland,  OH  44121;  Tel:  216-291-6681 

Autologic  Information  Int’l.  Inc. 

Booth  169;  1050  Rancho  Conejo  Blvd., 
Thousand  Oaks,  CA  91320;  Tel:  805-376- 
5113 

Baseview  Products  Inc. 

Booth  158;  333  Jackson  Plaza,  Ann 
Arbor,  Ml  48103;  Tel;  734-662-5800 


BMF  Newspaper  Accounting 
Systems 

j  Booth  153;  18  S.  Main,  #511,  Temple, 
I  TX  76501;  Tel:  254-778-8918 


Brainworks  Software  Development 
Corp. 

Booth  163;  100  S.  Main  St.,  Sayville,  NY 
11782:  Tel:  516-563-6320 

Burrelle’s  Information  Services 

Booth  126;  75  East  Northfield  Rd., 
Livingston,  NJ  07039;  Tel:  201-992-6600 

;  Cascade  Systems  Inc. 

Booth  67;  300  Brickstone  Square, 
Andover,  MA  01810;  Tel:  978-749-7000 

CE  Engineering  Publishing 
Systems  Inc. 

Booths  192-193;  3121  Swetzer  Rd.,  Ste. 
i  F,  Loomis,  CA  95650;  Tel.  916-652-5264 

City  News 

Booth  114;  P.O.  Box  7677,  Incline 
Village,  NV  89542;  Tel:  702-853-4743 

Clean  Cities  Program 

Booth  122;  9300  Lee  Highway,  Fairfax, 
VA  22031;  Tel:  703-934-3151 

Consumer  Data  Service 

I  Booth  176;  3601  N.  Lincoln,  Oklahoma 
City,  OK  73105;  Tel:  405-524-0021. 


Controls  Group  Inc. 

I  Booth  121;  3370  Forest  View  Rd., 

I  Rockford,  IL  61109;  Tel:  815-227-0027 

,  CText  Inc. 

Booths  23-24, 31  -32;  1 428  Ellsworth 
I  Rd.,  Ann  Arbor,  Ml  48108;  Tel:  734-677- 
I  4700 

I 

Data  Sciences  Inc. 

j  Booth  59;  2150  Industrial  Parkway,  Silver 
Spring,  MD  20904:  Tel:  800-826-7245 

I 

DataTimes 

Booth  119;  14000  Quail  Springs 
Parkway.  #450,  Oklahoma  City,  OK 
73134;  Tel:  405-601-6551 

,  Dauphin  Graphic  Machines  Inc. 

Booths  107-108;  P.O.  Box  573, 
Elizabethville,  PA  17023;  Tel:  717-362- 
3243 


David  M  Co. 

Booth  129;  4112  Shorebreak  Drive, 
Huntington  Beach,  CA  92649;  Tel:  714- 
840-6546 

i 

I  DAY  International  Inc. 

;  Booth  105;  130  W.  Second  St.,  Dayton, 
OH  45401;  Tel:  530-224-4000. 

Denex  Inc. 

I  Booth  120;  211  Overlook  Dr.,  Sewickly, 
PA  15143;  Tel:  412-749-0970 


,  Digital  Technology  Int’l. 

Booth  123;  500  W.  1200  South,  Orem, 
UT  84058;  Tel:  801-226-2984 

Duarte  Register  Systems 

I  Booth  52;  990  San  Antonio  Rd.,  Palo 
I  Alto,  CA  94303;  Tel:  650-493-01 74 

DYC  Supply  Co. 

Booth  181;  500  Frank  W.  Burr  Blvd., 
Teaneck,  NJ  07666;  Tel:  800-446-8240 

Dynamic  Graphics  Inc. 

Booth  165;  6000  N.  Forest  Park  Dr., 
Peoria,  IL  61614;  Tel:  309-687-0154 

Dynaric  Inc. 

Booth  180;  500  Frank  W.  Burr  Blvd., 
Teaneck,  NJ  07666;  Tel;  800-526-0827 


Editor  &  Publisher  Co. 

Booth  164;  11  W.  19th  St.,  New  York,  NY 
10011;  Tel:  212-675-4380 

Ediwise 

Booth  154;  2240  Speakman  Dr., 
Mississauga,  Ontario,  L5K1A9  Canada: 
Tel:  905-855-7852 

Fake  Brains  Software  Inc. 

Booth  179;  P.O.  Box  261632,  Littleton, 
CO  80163-1632;  Tel:  303-791-3301 

Family  Features  Syndicate 

Booth  174;  8309  Melrose  Dr.,  Shawnee 
Mission,  KS  66214;  Tel:  913-888-3800 
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Flint  Ink  Corp. 

Booth  130;  13055  E.  Temple  Ave.,  City  ot 
Industry,  CA  91746;  Tel:  626-369-6900 

Fuji  Film  USA 

Booth  167;  2140  Rte.  88,  Ste.  6-304, 
Brick,  NJ  08724;  Tel:  732-714-1132 


Geac  Publishing  Systems 

Booth  70;  3707  W.  Cherry  St.,  Tampa,  FL  I 
33607;  Tel:  813-872-9990  1 


GMA/Muller  Martini 

Booths  195-196;  2980  Avenue  B,  1 
Bethlehem,  PA  18017;  Tel:  610-694-9494  j 

i 

Goss  Graphic  Systems 

Booth  1M;  700  Oakmont  Lane, 

Westmont,  IL  60559:  Tel:  714-978-0151 

Harris  Publishing  Systems  Corp. 

Booth  160;  505  N.  John  Bodes  Blvd.,  | 
Melbourne.  FL  32934;  Tel:  407-242-5320  ! 

Heidelberg  Finishing  Systems 

Booth  152;  4900  Webster  St..  Dayton, 

OH  45413;  Tel:  937-278-2651 

ICANON  Assoc. 

Booth  103;  275  Commerce  Dr.,  Ft. 
Washington,  PA  19034;  Tel:  800-544-4450 

IntiNet 

Booth  125;  740  Duke  St.,  Norfolk,  VA 
23510;  Tel:  757-624-2681 


Ink  Co.,  The 

Booth  166;  1115  Shore  St.  W., 
Sacramento,  CA  95691;  Tel:  916-372-2452 


Inland  Newspaper  Machinery  Corp. 

Booth  109;  PO.  Box  15999,  Lenexa,  KS 
66285;  Tel:  913-492-9050 

Interlink 

Booth  149;  PO.  Box  207,  Berrien 
Springs,  Ml  49103;  Tel:  616-473-3103 

Internal  Revenue  Service 

Booth  187;  1111  Constitution  Ave.,  NW, 
Washington,  D.C.  20224;  Tel:  202-622- 
7112 


International  Newspaper  Network 

Booth  128;  PO.  Box  1744,  Big  Fork,  MT 
59911;  Tel:  406-837-5171 

Jardis  Industries  Inc. 

Booth  190;  1201  Ardmore  Ave.,  Itasca,  IL 
60143;  Tel:  630-860-5959 


Kansa  Corp. 

Booth  157;  3700  Oakes  Dr.,  Emporia,  KS 
66801;  Tel:  316-343-6700 


Konica  Graphic  Imaging  U.S.A. 

Inc. 

Booth  53;  115  Hidden  Creek  Dr„  Auburn, 
CA  95603;  Tel:  530-885-6770 


Linopress  Publishing  Systems 

Booth  170;  425  Oser  Ave.,  Hauppauge,  ! 
NY  11788;  Tel:  516-434-5111  j 

Mactive  Inc. 

Booth  177;  751  North  Dr.,  Melbourne,  FL  | 
32934;  Tel:  407-254-5559 

MAN  Roland  Inc. 

Booth  66;  800  E.  Oak  Hill  Dr.,  Westmont, 

IL  60559;  Tel:  707-557-5133 


Media  Marketing  Inc. 

Booth  189;  5859  N.  Foothills  Highway, 
Boulder,  CO  80304;  Tel:  800-874-8798 


Newspapers  &  Technology 

Booth  4;  1623  Blake  St.,  #444,  Denver, 
CO  80202;  Tel:  303-575-9595 

Openspace  Corp. 

Booth  15;  616  First  Ave.,  Ste.  300, 
Seattle,  WA  98104;  Tel;  206-667-0025 

Ovalstrapping  Inc. 

Booth  3;  120  55th  St,  NE,  Fort  Payne,  AL 
36967;  Tel:  205-845-1914 


Pacific  Newspaper  Group 

i  Booth  127;  1020-F  N.  Betavia  St., 
i  Orange,  CA  92867;  Tel:  714-289-7576 


Stautfer  Media  Systems 

Booth  191;  PO.  Box  1330,  Joplin,  MO 
64801;  Tel:  785-295-1148 

Sterling  Packaging  Systems 

I  Booth  113;  25800  First  St.,  Westlake,  OH 
i  44145;  Tel  .  440-899-2626 

j 

TeamNIE 

I  Booth  188;  PO.  Box  1802,  Sonoma,  CA 
i  95476;  Tel:  707-996-6077 

1 

Tech  Energy  Co. 

I  Booth  139 ;  1111  Schneider  Dr.,  Cibolo, 

I  TX  78108;  Tel:  210-658-0614 


Metro  Creative  Graphics 

Booth  71;  33  W  34th  St.,  New  York,  NY 
10001;  Tel:  212-947-5100 


Micro  Systems  Specialists  Inc. 

Booth  147;  P.O.  Box  347,  Millbrook,  NY 
12545;  Tel:  914-677-6150 


Millennium  Benefits  Group 

I  Booth  124;  706  Walnut  St.,  Ste.  301, 

I  Knoxville,  TN  3791 9;  Tel:  423-523-0748  | 

Mirachem  Inc.  ! 

'  Booth  60;  1045  S.  Edward  Dr.,  Tempe,  AZ  I 
j  85281;  Tel:  602-966-3030 

i 

Monotype  Systems  Inc. 

i  Booths  131-132, 135-136;  1211  Golf 
Rd.,  Rolling  Meadows.  IL  60008;  Tel: 

1  847-427-8800 


Multi-Ad  Services  Inc. 

!  Booths  150-151;  1720  W.  Detweiller, 
Peoria.  IL  61615;  Tel:  309-692-1530 

i  National  Federation  of  Independent 
Business 

Booth  145;  600  Maryland  Ave.,  SW,  Sle. 

I  700,  Washington,  D.C.  20024;  Tel:  202- 
1  554-9000 

I 

New  Horizons  Team 

Booth  102;  122  Mahantongo  St., 

I  Pottsville,  PA  1 7901 ;  Tel:  71 7-628-6076 

New  York  Times  News  Service,  The 

Booth  173;  122  E  42nd  St.,  New  York, 

NY  10168;  Tel:  800-535-4425 

Newark  Group/Recycled  Fibers 
Division 

Booth  100-101;  32980  Alvarado-Niles 
Rd.,  Ste.  856,  Union  City,  CA  94587;  Tel: 
510-487-4700 


Newspaper  Association  of  America 

i  Booth  63;  1921  Gallows  Rd.,  Ste.  600, 
j  Vienna,  VA  22182:  Tel:  703-902-1645 

Newspaper  Production  &  Research 
Center 

I  Booth  2;  236  NE  31st,  Oklahoma  City, 

I  OK  73105;  Tel;  405-524-7779 


Penn  Camera  Inc. 

Booth  168;  11716  Baltimore  Avenues, 
Beltsville,  MD  20705;  Tel:  800-347-5770 

Plan  System 

Booth  68;  215  Church  St..  Ste.  205, 
Decatur,  GA  30030;  Tel:  404-377-4867 


Pongrass  Newspaper  Systems 

j  Booth  58;  P.O.  Box  890,  Bondi  Junction, 
:  Sydney.  NSW  2022  Australia;  Tel:  61-2- 
i  9369311 


Postech 

,  Booth  175;  2023  N.  Gateway  #104, 

I  Fresno.  CA  93727;  Tel;  209-454-8098 

PrePress  Solutions 

Booth  144;  29  Dunham  Rd.,  Billerica, 

'  MA  01821;  Tel:  800-631-8134  x7659 

Pressroom  Cleaners  Inc. 

Booth  73-74;  7324  Harrison  St.,  Omaha, 
NE  68128;  Tel:  402-597-3199 


Publishing  Business  Systems  Inc. 

Booth  138;  1350  Touhy  Ave.,  #150  W., 
Des  Plaines.  IL  60016;  Tel:  847-699-5727 

Publishing  Partners  International 

Booth  57;  One  Commerce  Dr.,  Bedford, 
NH  03110;  Tel:  603-644-3339 

Pulse  Research 

Booth  146;  P.O.  Box  23035,  Portland,  OR 
97281:  Tel;  800-574-3703 


Samuel  Strapping  Systems 

'  Booths  1 55-156;  6843  Santa  Fe  Dr., 

i  Hodgkins.  IL  60525;  Tel:  708-482-9500 

SoftAd 

:  Booths  5-6;  100  Shoreline  Highway, 
Bldg.  B,  Ste.  300,  Mill  Valley,  CA  94941 : 
j  Tel:  415-289-5109 


Software  Consulting  Services 

Booth  116;  3162  Bath  Pike.  Nazareth,  PA 
!  18064;  Tel;  610-837-8484 

!  Solna  Web  USA  Inc. 

I  Booth  110;  14500  W.  105th  St.,  Lenexa. 

I  KS  66215;  Tel:  913-492-9925 


'  Thomson  Interactive  Media 

Booths  111-112;  208  Harbor  Dr., 

I  Stamford,  CT  06902;  Tel  888-425-1044 

Thomson  Target  Media 

,  Booth  117;  730  N.  Franklin  St.,  Ste.  706, 

I  Chicago,  IL  60610;  Tel:  312-573-3800 

Total  Mailroom  Support  Inc. 

Booth  1 ;  6800  Lake  Abram,  Middleburg 
j  Heights.  OH  44130;  Tel:  440-239-9000 

Tribune  Media  Services 

Booth  104;  435  N.  Michigan  Ave.. 
i  Chicago,  IL  6061 1 ;  Tel:  312-222-4401 

I 

TV  Data  Technologies 

Booth  115;  333  Glen  St.,  Glens  Falls,  NY 
12801;  Tel:  518-792-9914 

Vanguard  Marketing  Group  Inc. 

j  Booth  162;  P.O.  Box  51 ,  Northtield,  OH 
j  44067;  Tel:  440-843-2926 

Visionary  Systems  LTD 

Booth  171;  108  3rd  St.,  Des  Moines,  lA 
!  50309:  Tel:  515-288-5717x113 


Voice  Personals  Technology 

Booth  118;  714  Union  St.,  Manchester. 
NH  03104;  Tel:  800-537-4811 

'  Walterry  Insurance  Brokers 

Booths  133-134;  P.O.  Box  128,  Clinton. 

!  MD  20735;  Tel:  800-638-8791 

1 

I 

'  Web  Press  Corp. 

Booths  142-143;  22023  68th  Ave.  South, 
I  Kent,  WA  98032;  Tel:  253-395-3343 

West  Coast  Computer  Systems 

Booth  72;  211  E.  Walnut  St.,  Stockton, 

CA  95204:  Tel:  209-948-5499 

Western  Lithotech 

Booth  185;  3433  Tree  Court  Industrial  Blvd., 
St.  Louis,  MO  63122;  Tel;  800-325-3310 

i  Wicknet 

[  Booth  106;  19290  19th  Ave.,  Covington, 

!  LA  70433;  Tel:  504-892-7672 


WIFAG  Press  Co. 

Booth  137;  640  Gunby  Rd..  Marietta,  GA 
30067;  Tel:  770-850-8511 
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lisher  of  Augusta’s  Kennebec  Journal 
and  Waterville’s  Central  Maine 
Morning  Sentinel,  has  been  named 
associate  director  of  the  American 
Press  Institute. 


MARC  S.  KLEIN,  publisher  and  edi¬ 
tor  of  the  Jewish  Bulletin  of  Northern 
California,  has  been  elected  president 
of  the  American  Jewish  Press 
Association. 
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RICHARD  E. 

FERREIRA,  dis¬ 
play  advertising 
manager  at  the 
Fall  River,  Mass., 

Herald  News,  has 
been  appointed 
regional  advertis¬ 
ing  manager  for 
New  England  at 
Editor  &  Publisher  Co. 

JILL  MARTIN,  advertising  repre¬ 
sentative  at  the  Monterey  County 
(Calif.)  Herald,  was  named  E&P’s  west¬ 
ern  regional  advertising  manager. 


ANNE  KAROLYI,  editor  of  the 
Torrington,  Conn.,/?e,g/A'fer  Citizen,  has 
been  promoted  to  executive  editor  of 
the  Neu’  Britain  (Conn.)  Herald. 

DAN  HASSETT,  managing  editor, 
succeeds  as  editor  of  the  Citizen,  a 
Journal  Register  Co.  paper. 


WARREN  WATSON 


RICHARD  E 
FERREIRA 


JOHN  CAR- 
ROLL,  editor  and 
senior  vice  presi¬ 
dent  of  the 
Baltimore  Sun, 
has  been  named 
vice  president  of 
parent  company 
Times  Mirror. 


KATHY  WILHELM,  Xsan  Centre 
director  of  the  Freedom  Forum  in 
Hong  Kong,  has  been  appointed  senior 
editor  at  the  Far  Eastern  Economic 
Review. 


NIGEL  OAKINS,  managing  director  of 
the  Post  Publishing  Public  Co.,  whose 
flagship  title  is  the  Bangkok  Post,  has 
been  appointed  managing  director  and 
will  be  based  in  Hong  Kong  for  the 
Paris-based  International  Herald 
Tribune's  Asia/Pacific  operations. 


MICHAEL  J.  FISCH,  CEO  at  the 

Bakersfield  Californian,  has  been 
named  president  of  the  Hawaii 
Newspaper  Association,  publisher  of 
the  Honolulu  Advertiser. 

RICHARD  BEENE,  executive  edi¬ 
tor,  succeeds  as  president  and  CEO  at 
the  paper. 

MIKE  JENNER,  director  of  interac¬ 
tive  media  and  former  managing  edi¬ 
tor,  was  promoted  to  executive  editor. 

JOHN  WELLS,  director  of  sales  and 
marketing,  was  appointed  vice  presi¬ 
dent  of  sales  and  strategic  initiatives. 


GUY  L.  GILMORE,  circulation  direc¬ 
tor  for  the  Portland  Oregonian,  has 
been  appointed  vice  president  of  cir¬ 
culation  at  the  Baltimore  Sun. 


WARREN  WATSON,  executive  editor 
of  Central  Maine  Newspapers  and  pub- 
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Independent  Newspapers,  Ltd. 

has  sold 

West  Coast  Community  Newspapers 

(14  weekly  publications  with  323,000  total  distribution) 


USMedia  Group,  Inc. 

We  are  proud  to  have  advised 
USMedia  Group,  Inc.,  in  this  trcinsaction. 


II9  EAST  MARCY  STREET  SUITE  100  SANTA  FE,  NM  87501  TEL:  5O5.820.27OO  FAX:  505.820.29OO 

E-mail:  dirks.van.essen@internetmci.com  http://www.dirksvanessen.com 


JOANNE  STEWART,  metropolitan/ 
regional  editor  at  the  Omaha  (Neb.) 
World-Herald,  has  been  appointed 
assistant  managing  editor. 

JEFF  GAUGER,  enterprise  editor, 
was  named  assistant  managing  editor. 

MIKE  REILLY,  projects  editor, 
was  promoted  to  metropolitan/region- 
ai  editor. 

KATHRYN  M.  DOWNING,  president 
and  CEO  of  Mosby  Matthew  Bender, 
the  legal  publishing  company  which 
Times  Mirror  just  sold  to  Reed  Elsevier, 
has  been  appointed  president  and  CEO 
of  the  Los  Angeles  Times. 

JOSEPH  RICHTER,  senior  vice  presi¬ 
dent  of  C9ttaway  Newspapers  Inc.,  has 
been  named  president  and  chief  oper¬ 
ating  officer  of  the  Dow  Jones  &  Co. 
subsidiary. 


ANNE  KAROLYI 


I 


BY  KARIM  MOSTAFA 


ItANBY  GALLOWAY,  32-year  sports 
columnist  for  the  Dallas  Morning 
News,  has  joined  the  Fort  Worth 
(Texas)  Star-Telegram  where  he  will 
write  four  sports  columns  a  week. 

DUANE  K.  MCCALLISTER,  publish¬ 
er  of  the  Jackson,  Miss.,  Clarion- 
Ledger,  has  been  named  publisher  of 
the  Gastonia,  N.C.,  Gaston  Gazette. 

LARRY  W.  TARLETON,  executive  edi¬ 
tor  at  the  Charleston,  S.C.,  Post  and 
Courier,  has  been  promoted  to  assis¬ 
tant  publisher  and  chief  operating 
officer. 

BARBARA  S.  WILLIAMS,  editor 
of  the  Courier,  assumed  oversight  of 
news  operations. 

JAMES  GRADY  SINGLETARY,  vice 
president  of  marketing  for  Ottaway 
Newspapers,  has  been  named  publish¬ 
er  of  the  Medford,  Ore.,  Mail  Tribune. 

He  succeeds  GREGORY  H.  TAY¬ 
LOR,  who  has  taken  early  retirement. 

JOE  VANDERHOOF,  publisher  of  the 
Mankato,  Minn.,  Free  Press,  has  been 
appointed  publisher  of  the  Ashland, 

Y^.,  Daily  Independent. 

JACKI  LEVINE,  assistant  managing 
editor  of  the  Gainesville  (Fla.)  Sun, 
has  been  promoted  to  managing 
editor. 

JOSEPH  N.  DWINELL,  Sunday  editor 
of  the  Framingham,  Middlesex 
News  has  been  named  managing 
editor. 

JON  FRANKLIN,  two-time  Pulitzer 
Prize  winner  and  most  recently  direc¬ 
tor  of  Creative  Writing  at  the 
University  of  Oregon,  has  been 
appointed  science  writer  and  special 
assignments  editor  at  the  Raleigh,  N.C., 
News  &  Observer. 

ADRIAN  PRATT,  executive  editor  of 
the  Athens  (Ga.)  Daily  News  and 
Athens  Banner-Herald,  has  been 
named  publisher  of  the  Yankton  (S.D.) 
Daily  Press  &  Dakotan. 

JIM  HACKETF,  regional  advertising 
director  at  the  newspaper  magazine 
USA  Weekend,  has  been  appointed 
national  sales  director. 

TONY  SMYTH,  sales  manager,  was 


promoted  to  director/direct  response. 

BOB  CILIA,  category  development 
manager,  was  named  category  develop¬ 
ment  director. 

LAUREN  SPLENDORIO,  direct 
response  advertising  assistant,  was  pro¬ 
moted  to  newspaper  relations  cus¬ 
tomer  relations  coordinator. 

RONI  KERSEY,  a  recent  graduate 
ofTemple  University’s  School  of 
Communications,  was  hired  as  newspa¬ 
per  marketing  specialist. 

MICHAEL  ORSTREM,  chief  operat¬ 
ing  officer  for  Preston  Gates  &  Ellis, 
has  been  named  senior  vice  president 
of  administration  at  Media  Passage,  a 
newspaper  advertising  service. 

ROB  PAYNTER,  managing  editor  at 
the  London  (Ontario)  Free  Press,  has 
been  appointed  editor  in  chief. 

He  succeeds  PHILIP  MCLEOD, 
who  recently  became  publisher  of  the 
Brockville  (Ontario)  Recorder  and 
Times. 


ADAM  BUCKMAN,TW/rni.\o  editor  at 
the  Neu'  York  f^)st,  has  been  named  TV 
columnist  at  the  paper. 

MICHAEL  SHAIN  succeeds  as 
TV/radio  editor,  after  working  as 
media  and  business  reporter  at  the 
Post. 

KEITH  KELLY,  a  media  reporter 
at  the  New  York  Daily  News,  was 
appointed  as  the  Media  Ink  columnist 
at  the  Post. 

LONNIE  L.  PEPPIER,  general  man¬ 
ager  of  the  Monroe  (Mich.)  Evening 
News,  has  been  named  vice  president 
and  publisher. 

JILL  DUTT,Wa\\  Street  correspondent 
for  the  Washington  Post,  has  been 
appointed  assistant  managing  editor 
for  financial  news. 

JR  ROSS,  a  newsman  in  the  Indiana¬ 
polis  bureau  of  the  Associated  Press, 
has  been  named  correspondent  for  AP 
in  South  Bend,  Ind. 


THE  TRUSTED  ADVISOR 

Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 


Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
Fairness  Opinions 
Research 


ROBERT  J.  BROADWATER 

Managing  Director 
broadwatei@vsacomm.coin 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  milhon  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


Veronls,  Suhler  &  Associates  Fnc. 


I 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallak@vsacomm.com 


Investment  bankers  to  the  commnnications, 
media,  publishing,  broadcasting,  interactive 
digital  media,  and  information  indssstries. 
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MARKETING 


BY  KELVIN  CHILDS 

Sun  Takes  Literacy 
Fight  To  The  Schools 

Project  involves  huge  commitment  to  reporting,  and  hands-on  tutoring: 
despite  wariness,  effort  sets  benchmark  for  newspaper  involvement  in  schools 


Benches  at  bus  stops  and  signs  all  over 
town  proclaim  Baltimore  “The  City  That 
Reads.”  Yet  a  Baltimore  Sun  analysis  of 
Maryland  public  school  test  scores 
uncovered  a  different  reality:  Only  11.2%  of  third- 
graders  in  the  city  rated  “satisfactory”  in  reading. 

Rather  than  stop  with  the  grim  news,  the  Sun 
did  something  about  it.  It  initiated  an  ambitious 
program  —  Reading  by  9  —  that  puts  the  Sun's 
corporate  power  behind  a  five-year  effort  designed 
to  highlight  literacy  in  its  pages  —  and  to  actually 
raise  test  scores  by  volunteering  Sun  employees  as 
reading  tutors  in  area  schools. 

The  6-month-old  program  has  won  plaudits  in 
journalistic  circles  and  from  corporate  parent 
company  Times  Mirror  Co.  But  some  question  not 
only  the  Sun's  motives,  but  the  propriety  of  get¬ 
ting  so  involved  in  the  schools  it  also  covers. 

The  volunteers  themselves  see  the  experience 
as  overwhelmingly  positive.  Take  Charles  Fertig,  a 
Sun  systems  manager  who,  with  his  wife  Lana 
Ellis,  an  assistant  marketing  manager  for  research. 


Reading  by  9  reporting 
team  includes  Marego 
Athans  (left  photo, 
front)  and  (rear,  left  to 
right)  Stephen 
Henderson,  Mike 
Bowler,  David 
Folkenflik,  Debbie 
Price  and  Howard  Libit 
Luwanda  Jenkins 
(above),  manager  of 
organizational 
development 
coordinates  the  entire 
Reading  by  9  project 


tutors  third-graders  at  Federal  Hill  Elementary 
School  in  South  Baltimore  twice  a  week. 

“I  was  struck  by  the  community  outreach  that 
the  paper,  as  a  major  institution  in  the  communi¬ 
ty,  was  willing  to  put  forth,”  he  said. 

About  160  employees  from  throughout  the 
newspaper  are  assigned  to  five  local  elementary 
schools  —  three  in  the  city,  one  in  Baltimore 
County  and  one  in  Anne  Arundel  County.  They 
visit  the  schools  once  or  twice  a  week,  on  com¬ 
pany  time,  and  read  with  children  from  kinder¬ 
garten  to  third  grade,  singly 
or  in  groups.  All  told.  Sun 
staffers  will  put  in  5,000- 
10,000  hours  per  school 
year. 

Each  school’s  volunteers 
are  headed  by  a  captain,  who 
works  with  the  principal  on 
scheduling  and  assignments. 

Marvina  Dail,  from  the  Sun's 
credit  department,  is  captain  at  Federal  Hill  and 
senior  captain  overall.  For  her,  the  best  part  is 
the  joyous  reactions  of  the  children,  who  are 
grateful  to  have  the  concentrated  attention. 

“You  have  some  knowledge  to  share,  and 
they  love  you  for  it,”  she  said.  “Their  eyes  light 
up.” 

The  project’s  scope  is  five  years,  but  the 
company  doesn’t  foresee  walking  away  at  the 
end  of  the  term,  said  Luwanda  Jenkins,  who 
coordinates  Reading  by  9  as  manager  of  orga¬ 
nizational  development.  Certainly,  raising  test 
scores  would  require  at  least  that  long. 

The  four-part  series  that  launched  Reading 
by  9  found  that,  in  1996,  only  35.3%  of 
Maryland  third-graders  rated  “satisfactory”  in 
reading  on  a  state  test  of  academic  skills.  The 
average  satisfactory  rating  for  the  Sun's  five- 
county  circulation  area  was  39.8%  —  but  the 
city  itself  rated  a  dismal  11.2%. 

That  series,  last  Nov.  2-5,  also  delved  into  the 
debate  over  teaching  children  to  read  using 
phonics  or  the  “whole  language”  methods.  It 
looked  at  how  teachers  are  trained  and  exam¬ 
ined  the  latest  scientific  evidence  from  the 
National  Institutes  of  Health  on  how  the  brain 
learns. 

The  series  attracted  broad  attention,  includ¬ 
ing  an  extra  15,000-20,000  hits  on  the  Sun's 


“You  have  some 
knowledge  to 
share,  and  they 
love  you  for  it. 
Their  eyes  light  up. 
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Web  site  (http;//www.sunspot.net) 
every  day  it  ran,  said  Robert  Benjamin, 
Maryland  editor.  About  600  readers 
called  and  left  recorded  messages,  hun¬ 
dreds  requested  reprints,  and  the 
National  Institutes  of  Health  got  up  to 
1,000  requests  for  copies  for  the 
research  cited  in  the  series,  he  said. 

Maryland  schools  superintendent 
Nancy  S.  Grasnick  moved  quickly  to 
demand  more  reading  instruction 
courses  for  elementary  school  teachers. 
The  state  also  proposed  more  courses 
for  middle  school  and  high  school 
teachers. 

The  Sun  has  focused  on  literacy  in 
additional  stories  and  editorials  —  all 
identified  by  the  Reading  by  9  logo  of 
an  open  book.  And  it  has  added  several 
standing  features  for  parents  and  chil¬ 
dren  —  among  them  Reading  by  9 
Roundup,  a  full  page  of  literacy  news 
anchored  in  the  Sunday  Maryland  sec¬ 
tion.  Plans  call  for  up  to  75  editorials 
and  300  Reading  by  9  news  stories  each 
year. 

Even  with  the  beefed-up  attention, 
some  argue  effort  is  poorly  focused. 


Reading  by  9 


nfKaUXINKlRF.Sl^- 
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Eileen  Murphy,  media  critic  for  the 
alternative  weekly  Baltimore  City 
Paper,  criticized  the  Sun  for  failing  to 
cover  state  legislative  hearings  on  edu¬ 
cation  bills  and  a  state-of-the-schools 
report  to  the  Maryland  Senate,  and  for 
providing  little  coverage  of  higher  edu¬ 
cation. 

In  her  column,  Murphy  expressed 
concern  that  Sun  education  reporters 
can’t  freely  ferret  out  stories  on  their 
beats  because  of  a  top-down  mandate 
to  do  Reading  by  9  articles.  “I  know 


most  of  the  education  reporters  at  the 
Sun  and  think  very  highly  of  them,  and 
I  think  their  skills  are  being  wasted,” 
Murphy  said. 

And  while  the  focus  on  poor  reading 
skills  is  warranted,  the  Sun  pays  too  lit¬ 
tle  attention  to  government  policies 
and  funding  for  education,  she  said, 
adding  wryly,  “It  doesn’t  seem  to  me 
that  the  problem  with  reading  in 
Baltimore  is  that  people  don’t  know 
how  their  brain  works.” 

And  challenging  the  volunteer  tutor 
idea,  iMurphy  suggested  hiring  trained 
tutors  would  produce  better  results. 

Indeed,  some  volunteers  found  the 
challenge  greater  than  anticipated. 
Marcia  Goldman,  Sun  communications 
director,  discovered  that  one  child  in 
her  group  was  not  just  behind,  but 
wholly  unable  to  read.  But  giving  him 
more  attention  made  it  harder  to  handle 
the  rest  of  the  group.  She  expressed  her 
frustrations  to  Jenkins,  and  another  vol¬ 
unteer  was  assigned  to  the  group  so 
Goldman  could  provide  him  one-on-one 
instruction.  Goldman  has  since  learned 
(See  Literacy  on  page  32) 


improved  his  closing  rate  by  26% 
to  recommend  and  close  ad  schedtiiefe; 
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Save  time,  increase  sales  caH  volumes,  increase  dosinjartios. 
Outsell  the  competition.  imMEDlAte  is  a  marketing  encyclopedia, 
campaign  planner,  ad  proposal  generator,  tool  for  selling  creative 
ads,  competitive  selling  system,  order  generator,  and  contact  and 
opportunity  management  system— in  a  single,  integrated  solution. 

immedfate’ 

INTEGRATED  SALES  AUTOMATION 

Media  Marketing.  Inc. 
Boulder,  CO 
303.440.7855 
www.imMEOIAteSFA.com 


Call  for  brochure. 

800.874.8798  ext, 48 


August  8, 1998 


http://www.mcdiainfo.com 


Editor  &  Pi  BusHER  21 


OLOGY 


Germany’s  CTP 
market  leader 
supplies  Buenos 
Aires  rivals 


BY  JIM  ROSENBERG 


Two  Tabloids  Tango 
With  Krause 


■  lines  with  all  options,  including 
autoinspection,  computer-con- 
trolled  registration  and  bar  code 
readers.  Plates  are  mounted  on  the 
first  presses  made  up  entirely  of 
Goss  MetroColor  units,  which 
were  designed  primarily  as  slif>-in 
color  towers  for  older  Goss  offset 

presses. 

Landi  said  the  paper  is  expanding  its  six  presses, 
each  growing  to  four  full  eight-couple  towers  and  a 
partial  tower  from  two  full  towers  on  one  side  of 
the  folder  and  a  partial  tower  and  two  base  units  on 
the  other. 

The  expansion  will  significantly  boost  the  paper’s 
already  ample  color  capacity.  Today,  half  of  a  typical 
weekday  edition’s  80  pages  feature  process  color. 

Now  running  1 ,800  plates  per  night  in  two  runs 
of  six  webs,  Clartn's  output  will  rise  in  about  18 
months  to  2,500  plates  when  each  of  the  presses 
begins  running  four  color  towers,  said  Landi,  who 
noted  that  the  conventional  platemaking  operation 
is  already  heavily  staffed. 

“We  hope  the  [CTP]  system  will  change  the  situa¬ 
tion,”  he  said.  According  to  Krause  staffer  Bob 
Sutton,  a  LaserStar  LSN  110  platesetter  requires  the 
work  equivalent  of  1-1  Va  operators. 

With  almost  1 50  newspaper  and  commercial 
machines  installed  at  more  than  six  dozen  sites  — 
some  dating  back  four  years  —  Krause  had  a  jump 
on  other  CTP  system  suppliers.  And  Landi  had  expe¬ 
rience  with  the  company,  having  used  its  labelers 
many  years  before. 

Western  Litho  offered  Clartn  a  DiamondSetter  to 
test  for  six  months,  but  certain  technical  issues 
would  have  to  be  worked  out  first,  said  Landi. 

He  reported  that  LaserStar  gives  a  truer  scan  for 
the  higher  quality  sought  by  magazine  publishers 
and  heatset  printers,  though  its  internal-drum 
design,  as  Krause  acknowledges,  makes  it  slower 
than  Western  Litho’s  flatbed  DiamondSetter.  Western 
Litho  now  rates  its  high-end  DiamondSetter  model 
at  225  plates  per  hour.  While  Krause  rates  the 
LaserStar  at  150  pph  (half  that  for  double  trucks), 
Landi  said  Clartn  had  been  getting  about  100  pph. 

Clartn  bought  two  Krause  machines  last  year.  It 
expects  to  eventually  need  six  or  more  platesetters, 
and  Landi  said  it  wants  all  units  from  the  same  man¬ 
ufacturer.  Ultimately,  the  paper  must  be  able  to  send 
pages  to  a  platesetter  for  any  press,  but  Landi  does 
not  expect  identical  results  from  different  plateset- 
_  ters  for  different  press  lines. 

The  circulation  leader  and  By  Nexpo,  the  first  pair  of  Clartn'%  LaserStars  was  in 
its  brand-new  and  long-  use  but  had  yet  to  go  into  live  production;  two  more 
established  competitors  were  en  route  to  the  paper;  a  fifth  —  the  model  on 


Argentine  heavy'weight 

Clartn,  53  years  old  and 
700,000  copies  strong,  now 
has  a  colorful  contender  in 
/Vr/iV,  a  100-day-old  baby 
also  born  in  Buenos  Aires. 

Both  tabloids  —  the  Spanish- 
speaking  world’s  largest  daily  and 
Argentina’s  newest  newspaper  —  rely  on  technology 
from  Krause  Biagosch,  Bielefeld,  Germany,  to  image 
plates  for  their  new  offset  presses. 

The  two  tabs  also  compete  with  the  capital’s  two 
dozen  other  dailies  —  not  least  among  them  La 
Nacion.  The  venerable  broadsheet,  founded  in  1870 
by  Argentine  scholar,  soldier  and  president,  Bartolome 
Mitre,  circulates  more  than  a  quarter-million  copies; 
by  century’s  end  it  will  print  more-colorful  editions 
on  Wifag  presses  —  the  continent’s  first  shaftless 
machines  (£(S’f’,July  18,  p.  25). 


PLATESETTERS  FOR  SIX  EXPANDING  PRESSES 

On  the  move  before,  during  and  after  this  sum¬ 
mer’s  Nexpo  ’98  in  Orlando,  engineer  Roberto  C. 
Landi  was  arguably  the  busiest  attendee  at  the  show. 
Part  of  a  large  contingent  of  registrants  from  Latin 
American  newspapers,  Clartn’s  technical  manager 
arrived  in  Orlando  via  stopovers  at  two  Texas  dailies. 
Following  the  show  he  was  off  to  others  in  North 
Carolina  and  Virginia. 

Clartn  moved  to  color  in  the  mid-1990s,  out- 
putting  from  Autologic  DEC  Alpha-based  RlPs  to 

imagers  that  include  the  popu- 
^MilP^^*********^.  lar  3850.  Films  then  went 

tkTA.r'lO'M  ”  to  three  Western 
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_  the  Nexpo  show  floor  —  was 
^  to  follow. 

INTERFACE  ISSUES 

While  it  shipped  more  hard¬ 
ware,  Krause  continued  work¬ 
ing  with  Clarin  and  Goss 
Graphic  Systems  on  software 
modifications  to  enable  the 
communication  of  page,  page 
location,  color  and  ink  preset¬ 
tings  among  the  RIP,  LaserStar 
page  buffer  and  press  control 
system. 

Krause  sales  and  service  vice 
president  Manuel  Hiraldo  said 
the  absence  of  standard  proto¬ 
cols  in  the  Goss  press  controls 
meant  that  special  software 
had  to  be  written  —  for  exam- 


THE  QUAD-STACK  4»4  COiOR  PRINTING  IMT 


The  LaserStar  LSN 110  was  among  the  bigge^  platesetters  at  Nexpo,  where  it  imaged  Clarin  pages,  then  punch-reg¬ 
istered  the  plates  on  an  attached  Nela  Graphics  table.  Its  trolley  feeder  is  variously  reported  to  hold  between  300  and 
500  single-(Hge  (150  to  250  double-page)  plates.  Interleaf  removal  is  automatic.  Mounted  on  a  granite  drum  that  is  iso¬ 
lated  from  disturbance  and  low-frequency  vibrations  and  less  susceptible  to  temperature  changes,  two  plates  are  simul¬ 
taneously  scanned  at  35'  per  minute  along  the  drum  at  1016  dpi  by  the  single-beam  green  YAG  laser.  Resolution  also 
may  be  set  to  1270, 2032, 2540  dpi.  Maximum  image  area  is  33"  x  41”.  Repeatability  accuracy  is  given  as  0.00045”. 

The  machine  functions  with  a  PostScript  imposition  workflow  and  any  RIP  that  outputs  a  screened  1-bit  TIFF  bitmap. 
Krause  also  makes  two  models  for  larger  maximum  plate  sizes,  with  the  option  of  an  infrared  laser  for  thermal  plates. 
The  new  Queue  Manager  allows  scheduling/reassigning  and  load-balancing  of  RIPped  files  to  various  output  devices. 

For  customers  with  more  modest  needs  (primarily  smaller,  European  commercial  shops),  Krause  sells  HighWater 
Designs'  Platinum  2230,  a  manual,  tiatbed  mortel  with  YAG  laser.  Able  to  image  film  and  plates  (polyester,  aluminum),  it 
features  22”  x  30”  maximum  image  area,  1270-  and  2450-dpi  resolutions,  6-minutes-per-plate  spe^  at  the  higher  res¬ 
olution,  more  than  two  dozen  units  installed  and  a  price  less  than  half  fhat  of  a  LaserStar  LSN.  At  Nexpo.  HighWater 
technology  was  on  view  at  Krause  competitors  Wfestern  Lithoter^i  (the  Platinum)  and  K&F  Printing  Systems  (Torrent  RIP). 


INTEGRATED  ROLL  STAND  UNIT 


pie,  a  page  buffer  interface 
where  the  press  controls  use  a 
page  film  scanner’s  readings  to 
preset  inks.  Hiraldo  also  cited 
the  need  to  generate  out-of- 
image-area  bar  codes  indicating 
plates’  on-press  positions.  A 
reader  is  used  to  direct  coded 
plates  to  the  proper  stacker. 

“Pressure  from  Clarin” said 
Krause  general  manager 
Richard  Reipke,  was  needed  to 
get  the  project  moving.  New 
software  was  to  go  into  the 
paper  early  last  month. 

Krause  puts  the  cost  of  an 
LSN  110  model  in  the  neighbor¬ 
hood  of  $350,000.  Conceding 
that  laser-imaged  plates  are  now 
quite  costly,  Landi  said  he 
expects  their  price  to  come 
down  as  Clarin  and  other  big 
dailies  begin  regular  CTP  pro- 


FLOOR  UN  T 


GENERAL  DESCRIPTION 

The  QUAD-STACK  is  a  low  profile,  single  width,  single 
circumference  modular  constructed,  weboRset  printing  unit  with 
0  vertical  web  leod.  It  is  designed  typically  for  newspapers, 
magazines,  brochures,  books  ond  other  commercial  printing  on 
uncoated  stock.  The  QUADSTACK  is  very  coinpact  and  versatile. 
It  produces  quality  printing,  very  low  waste  and  is  simple  to  operate. 


BRUSH  DAMPINING 
PNEUAUIK  THROW  OFFS 


OPTIONAL  INTEGRATED  ROU  STAND 


VERY  COMMa  (7J  •  8.7  FEET  M  HEIGHT) 

NO  SCAFFOLD^  OR  PUTFORMMG  NECESSARY 

ATTACHABU  TO  MOST  23  31V  (S/Bmrn  NOMINAL) 
SINGU  WIDTH  ONE  AROUND  P»N^  PRESSES 

OIL  BATH  HEUCAl  CUT  GEAR  TRAIN 

BEARERS  ON  AU  BIANHT  CYLINDERS 

NO  REGISTER  VARIATION  OR  FAN-OUT 
CONTROLS  NECtSSARY 

RUNNING  CIRCUMFERENTlAl,  SIDHAY  AND  SKEWING 
ADJUSTMENTS  ON  AU  PLATE  CYUNOOS 

*Actud  production  spood  depondtnt  upon  )ob  pcronulors. 


Interior  of  internal-drum  Krause  LaserStar 
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duction,  owing  to  economies  of  scale  in  manufac¬ 
turing. 

LASERSTAR  LAUNCH 

With  platemaking-to-printing  software  interfaces 
awaiting  testing  upon  his  return,  Landi  said  Krause 
was  more  accustomed  to  working  with  sites  run¬ 
ning  German  presses  —  one  of  which  happens  to 
print  Clann’s  newest  competitor  —  on  plates  from 
one  of  two  LaserStars  delivered  in  April  (the  sec¬ 
ond  machine  is  for  back-up). 


DYC/Kinyo  DelWers 
Superior  Quality 
Printing  Blaiikels 
to  the  Newspaper 

indusiry 

■  Resistant  to  smashes 

and  web  wraps 

Achieve  better 
print  quality 
Excellent  solid  coverage/ 
dot  reproduction 

I  Consistent  gauge  control 
±.0008” 

■  Reduced  operating  costs 

■  Longer  blanket  life 

■  Closed  cell 
compressible  layer 


Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd. 
Teaneck,  NJ  07666 
(800)446-8240  Fax;  (757)  486-5689 
E-Mail;  gd@d-y-c.coin 


Launched  in  spring,  Perfil  is  printed  on  a  KBA 
Colora  press  (a  reported  $20  million  investment). 
Linking  prepress  output  to  the  Colora’s  ink  preset¬ 
ting  and  other  controls,  said  Hiraldo,  is  no  more 
than  a  matter  of  observing  standard  data  communi¬ 
cation  protocols  that  make  for  an  easy  Ethernet 
interface. 

With  no  legacy  front-end  system  and  no  prior 
investment  in  film  and  conventional  plate  imagers,  a 
start-up  can  jump  into  pagination  and  create  a  suit¬ 
able  work  flow  from  scratch  —  conditions  amend¬ 
able  to  CTP  output. 

Perfil's  shop  exposes  400- 
500  plates  per  night  and  does 
not  use  bar  coding.  The 
platemaking  volume  corre¬ 
sponds  the  color  printing;  four- 
color  on  every  page,  every  day. 

The  start-up’s  tabloid  dimen¬ 
sions  (at  16Vi6",  about  an  inch 
deeper  than  Clariri),  edition 
size  (average  of  52  pages  per 
weekday  edition)  and  attrac¬ 
tive,  restrained,  all-color  design 
suggest  publisher  Jorge 
Fontevecchia’s  objective;  a 
daily  modeled  on  Noticias,  the 
weekly  newsmagazine  he  start¬ 
ed  in  1976  at  age  21  and 
which  now  circulates  a  quar¬ 
ter-million  copies. 

In  April’s  Latin  Trade  Online, 
Andrea  Mandel-Campbell 
reported  Fontevecchia’s  pre¬ 
diction  that  profits  for  his  new 
daily  may  be  as  long  as  a 
decade  away,  while  other  ven¬ 
tures,  such  as  his  celebrity 
magazine,  were  early  commer¬ 
cial  successes. 

The  publisher  may  be  better 
known  in  the  United  States  as 
last  year’s  winner  of  a  Maria 
Moors  Cabot  prize  from 
Columbia  University  for  report¬ 
ing  on  Latin  America.  Also  mak¬ 
ing  news  last  year  was  the 
murder  of  Noticias  photogra¬ 
pher  Jose  Luis  Cabezas.The 
murder  remains  unsolved;  the 
principal  suspect  committed 
suicide  as  police  were  about  to 
arrest  him  (E&P,  June  13,  p. 
48). 

Fontevecchia  himself  is  no 
stranger  to  violence;  He  was 
tortured  by  the  Argentine  mili¬ 
tary  during  its  “dirty  war”  of 
the  1970s,  exiled  by  his  gov¬ 
ernment  in  the  ’80s  and  had 
his  printing  plant  bombed  in 
the  ’90s. 
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Greg  Reynolds  joined  Monotype  Systems  Inc.,  Rolling  Meadows, 
III.,  as  Midwest  district  sales  manager.  Reynolds'  20-plus  years  in  sales 
and  marketing  of  color  electronic  publish.ng  systems  includes  work  for 
Screen  USA,  Linotype-Hell  and,  most  recently.  Raster  Graphics. 

DAN  SCHECK  also  joined  Monotype  sales,  covering  a  new  district 
comprising  southern  New  England,  Pennsylvania  and  West  Virginia.  He  ear¬ 
lier  worked  for  post-press  systems  supplier  Ferag. 


Autologic  information  international  Thousand  Oaks.  Calif .  recorded  the 
following  sales:  two  3850  Sierra  imagers  for  the  Dallas  Morning  News,  a  3850  for  the 
Denver  Post,  pairs  ot  RIPs  and  3850  Sierras,  a  2500CP  proofer  and  a  2500  scanner  for 
fhe  Palm  Springs,  Calif.,  Desert  Sutr,  3850  Sierra  with  online  transporter  and  Output 
Manager  software  for  fhe  Martinsville  (Va.)  Bulletin,  fwo  RIPs  and  two  3850  Sierras  with 
online  transporter  for  the  Portland  (W\ne)  Press  Heralct,  RIP  tor  the  Lewiston,  Maine, 
Sun-Journat  RIP  for  the  Waco  (Texas)  Tribune-Herald,  3850  for  the  Salina  (Kan.)  Journat 
3850  Sierra  with  online  transport,  APS  Netproof  software  and  2500  color  proofer  for  the 
Huntsville  (Ala.)  Times.  3850  with  transporter  for  Australia’s  lllawarra  Newspapers;  3850 
Sierra  and  Output  Manager  for  Malaysia's  Star  Publications;  two  RIPs  and  a  3^0  for 
Associafed  Newspapers  of  Ceylon. 


RON  SCHWARTZ  was  promoted  from  Eastern  regional  sales  manager  to 
director  of  regional  sales  at  ECRM  Inc.,  Tewksbury,  Mass.  In  addition  to  his 
current  duties,  Schwartz  assumes  responsibility  for  sales  in  Canada.  ECRM 

Canadian  account  representative  Greg  - 

Paterson  now  reports  to  Schwartz.  Witn 
over  20  years  in  sales  and  marketing, 

Schwartz's  background  includes  managing  _ ^ 

Northeast  district  sales  at  Linotype-Hell  and 
work  for  Varifyper  and  3M  Corp. 


We  Strap  17  of  the 
top  20  newspapers 
across  America... 


ANDREW  COPLEY  was  named  marketing 
vice  president  for  the  U.S.  and  Canada  at 
Kodak  Polychrome  Graphics,  Norwalk, 
Conn.  Copley  joined  the  Eastman  Kodak 
and  Sun  Chemical  joint  venture  with  its 
April  acquisition  of  Horsell  Anitec.  Since 
1984  he  had  held  senior  managenr.ent  posi¬ 
tions  with  Horsell  Graphic  Industries  in 
Leeds,  England,  most  recently  as  sales  and 
marketing  director  and  U.K.  managing 
director. 


AGFA-GEVAERT,  Wilmington,  Mass., 
acquired  Chicago-based  MONOTYPE 
TYPOGRAPHY  INC.,  following  several 
years  of  close  work  between  the  compa¬ 
nies.  Agfa  gains  access  to  Monotype’s 
large  and  comprehensive  library  of  type¬ 
faces  and  its  expertise  in  non-Latin  and 
extended-Latin  alphabets,  font  formats  and 
applications.  Agfa  said  it  will  retain  key 
Monotype  personnel,  including  those  in 
U.S.  and  overseas  offices.  Monofype  will 
continue  to  operate  under  its  president,  Ira 
Mirochnick. 

The  companies  began  a  collaboration 
last  year  to  produce  and  distribute  the 
Creative  Alliance  PostScript  typeface  collec¬ 
tion,  consisting  of  more  than  6,500  fonts 
from  their  combined  libraries. 


MITSUBISHI  IMAGING  |MC)  INC..  Rye. 
N.Y.,  now  distributes  the  updated  DPX 
platesetting  system  and  new  DPX  Genesis 
platesetter  from  PURUP-ESKOFOT  A/S 
Lystrup,  Denmark,  and  Kennesaw,  Ga.  The 
internal  drum  DPX  images  polyester  plates 
and  Mitsubishi  CTP  materials  and 
chemistries  torm  a  full  CTP  solution  for 
black-and-white  and  shor-run  color.  The 
DPX  handles  Mitsubishi’s  prepunched 
Silver  DigiPlate  (up  to  18  r  x  21.6")  and 
offers  a  variable  spot  size  starting  at  6 
microns  and  can  image  up  to  175  lines  per 
inch.  Resolutions  range  from  900  to  3600 
dpi.  The  system  contains  an  upgradable 
Harlequin  PostScript  Level  2  raster  image 
processor. 

The  Genesis,  a  capstan  model  that 
includes  RIP  and  processor,  is  designed  to 
image  paper  and  polyester  plates  up  to 
2400  dpi  for  duplicator-size  offset  presses 
up  to  13.4”. 
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Online  Classifieds 


HBN  YORK  TIMES  JOINS 
CLASSIFIED  VENTURES 

With  the  addition  of  the  New  York  Times  Co.,  the  Chicago-based  advertising 

consortium  now  represents  eight  of  America's  largest  media  companies. 


by  Hoag  Levins 


“The  best  way  to 
win  nationally 
is  to  win  locally 
The  strength 
of  our  local 
ajf mates  gives  us 
an  opportunity 
to  develop  strong 
local  content!’ 

—  Tim  Landon, 
Classified  Ventures 


In  a  move  that  further  expands  its  stature  as  a 
national  online  classified  advertising  giant, 
Classified  Ventures  of  Chicago  has  signed  the  New 
York  Times  Co.  as  a  partner. The  move  will  put  clas¬ 
sifieds  from  the  Times  Co.’s  20  daily  newspapers,  includ¬ 
ing  the  New  York  Times  and  Boston  Globe,  onto  the 
Classified  Ventures  network. 

The  Chicago-based  Classified  Ventures  is  a  newspaper  Internet  technology'  consortium  orig¬ 
inally  designed  to  create  a  continent-spanning  ad  network  capable  of  taking  on  Microsoft  and 
other  online  advertising  competitors  head  to  head.  Despite  the  fact  that  it  has  only  been  in  exis¬ 
tence  since  last  December,  the  organization  has  now  signed  up  more  than  150  newspapers 
with  a  combined  circulation  of  24.6  million.  The  network  now  reaches  44  states  and  covers  34 
of  the  nation’s  top  50  markets. 

In  many  ways,  the  company  appears  to  be  doing  what  the  now  defunct  New  Century 
Network  had  hoped  to  do  —  find  a  way  to  amalgamate  the  power  of  individual  newspapers 
into  an  effective  and  highly  promotable  national  online  entity'. 

Local  Newspaper  Web  Sites  Are  Linked  To  National  Sites 

Classified  Ventures  runs  three  national  Web  sites  (Apartments.com,  cars.com  and 
NewHomeNetwork.com)  that  are  linked  to  local  sites  supported  by  individual  newspapers.The 
local  sites  feature  local  editorial,  advertising  and  classifieds  which  are  supplemented  by  nation¬ 
al  editorial,  advertising  and  classifieds  from  Classified  Ventures.  Users  encounter  a  seamless  clas¬ 
sified  advertising  environment  in  which  they  can  search  for  automobiles,  apartments  and  real 
estate  either  locally  or  nationally.  The  national  sites  provide  the  local  sites  with  national  adver¬ 
tising,  new  car  reviews,  mortgage  loan  calculators  and  other  features. 

Along  with  the  New  York  Times  Co.,  Classified  Ventures  is  now  funded  by  seven  other  news¬ 
paper  industry'  heavies:  Central  Newspapers  Inc.,  Gannett  Co.  Inc.,  Knight  Ridder,  the 
McClatchy  Co.,  the  Times  Mirror  Co., Tribune  Co.  and  the  Washington  Post  Co. 

“We  embrace  Classified  Ventures’  business  model  and  strategy  in  creating  a  nationally  brand¬ 
ed  online  business  as  a  leading  source  of  classified  advertising,”  said  Leonard  Forman,  senior 
vice  president  of  the  New  York  Times  Co.,  in  a  statement. 

Classified  Ventures’  acting  CEO,Tim  Landon,  said,“We  believe  that  the  best  way  to  win  nation¬ 
ally  is  to  win  locally.  The  strength  of  our  local  affiliates  gives  us  a  tremendous  opportunity  to 
develop  strong  local  content.” 
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by  Peter  M.  Zollman 


Online  City  Guides  and  Directories 

EXPERIMENTS  CONTINUE 

New  research  shows  that  being  first  to  market  doesn't  mean  success 


'f'*  ><•)»» 

Weekl 


Online  directories  and  city  guides  face 
the  challenges  of  accuracy  and  con¬ 
sumer  awareness  as  they  try  to  devel¬ 
op  into  major  industries,  a  new  study  shows. 

The  Kelsey  Group  survey  of  online  direc¬ 
tory  publishers  —  most  of  them  on  the  tele¬ 
phone-company  side  of  the  business  — 
found  that  accuracy  of  information,  con¬ 
sumer  awareness  and  partnerships  ranked 
one,  two  and  three  respectively  in  “impor¬ 
tance  to  success  of  a  city  guide/online  direc¬ 
tory.” 

“Being  first  to  market”  was  rated  least 
important,  followed  by  technology  and  the 
number  of  advertisers.  The  results  were 
reported  by  John  F.  Kelsey  III,  president  of 
the  Kelsey  Group  Inc.,  at  the  Online 
Directories  &  City  Guides  Conference,  held 
last  week  in  Boston.  “As  long  as  publishers 
believe  they  are  in  the  advertising  business, 
we  believe  they  are  doomed,”  he  added. 
“They  are  in  the  business  of  putting  buyers 
and  sellers  together.” 

In  another  presentation,  Tom  Miller,  exec¬ 
utive  vice  president  of  CyberDialogue  Inc., 
said  electronic  commerce  is  having  an 
impact  on  traditional  retail:  Of  the  people 
who  shop  online,  19%  say  they  shop  less  fre¬ 
quently  at  stores,  and  14%  less  fre-  HZ! 
quently  by  traditional  mail-order  cata-  ” 
logs.  Also,  25%  of  people  who  shop 
online  say  they  complete  their  pur¬ 
chases  by  visiting  a  physical  store,  with 
25%  saying  they  complete  their  e-shop- 
ping  excursions  by  phone  or  fax,  rather 
than  buying  directly  online. 

Niche  Publishing  And  Brand  Names 

Jeff  Taylor,  executive  vice  president 
of  TMP  Worldwide  and  founder  of  the 
online  job  site  Monster  Board,  told  the 
audience  that  niche  publishing  online 
will  be  potent,  and  that  brand  names 
are  not  necessarily  what  they  seem. 
During  a  recent  visit  to  Australia,  for 
example,  almost  everyone  had  heard  of 
Amazon.com,  but  virtually  no  one  had 
heard  of  Barnes  &  Noble. 

Four  newspaper-oriented  online 
executives,  and  one  from  Digital  City,  _ 
teamed  up  for  another  panel  discus-  ^ 
Sion.  Gina  Maniscalco,  general  manager 
of  Boston.com;  Steve  Yelvington,  editor 
and  manager  of  StarTribune.com  of  l_z 


Minneapolis;  Marc  Teren,  president  of 
WashingtonPost.Newsweek.Interactive;  and 
Elon  Musk,  founder  and  executive  vice  pres¬ 
ident  of  Zip2;  were  joined  by  John  Colston  of 
Digital  City  for  a  discussion  of  ad  strategies, 
hubs  and  portals,  growth  of  Web  advertising 
and  other  directory-related  topics. 

Boston.com,  which  was  listed  in  the 
Kelsey  report  as  one  of  the  four  most  useful 
city  guides  —  the  other  three  were 
CitySearch,  sidewalk.com  and  At  Hand  — 
may  evolve  from  trying  to  be  a  “destination 
site”  to  being  more  of  a  “search  engine  or  a 
portal,”  Maniscalco  said.  “Newspapers  and 
sites  like  ours  are  beginning  to  rethink  now 
whether  in  fact  we  should  be  getting  into 
the  portal  business.” 

While  Yelvington  said  he  would  like  the 
StarTribune  site  to  be  the  home  page  for  all 
its  users,Teren  said  that  doesn’t  matter  much 
at  washingtonpost.com. 

“We  want  to  be  a  place  people  choose  to 
go,”  he  stated.  He  said  he  spends  a  good  deal 
of  his  time  trying  to  convince  national  adver¬ 
tisers  why  they  should  be  spending  their 
money  on  content  sites,  rather  than  on 
“aggregation  sites”  like  Yahoo!  and  search 
engines. 


In  Short 

AD  SPENDING  INCREASES 

Online  advertising  will 
grow  from  $1.5  billion  this 
year  to  $3.8  billion  in  2000 
and  a  whopping  $8  billion 
by  2002,  says  a  new  report 
from  eMarketer,  a  consult¬ 
ing  group  in  New  York. 
Meanwhile,  another  New 
York  company.  Intermedia, 
recently  released  a  report 
on  Net  advertising  in  1997. 
The  group  found  that 
online  and  Internet  ser¬ 
vices  spent  28.1%  of  their 
overall  ad  budgets  online; 
computer  and  software 
companies,  11.7%;  and 
financial  services  and  tele¬ 
com  each  spent  1.25%.  The 
emerging  online  advertisers 
include  beverages,  skin 
care,  education,  and,  of  all 
things,  diapers. 


Two  of  the  10  most  innovative  products 
at  Nexpo  ’98  belong  to  InfiNet. 

-  E&P.  June  27.  1998 

Call  us  today  to  find  out  how  they  can  work  for  you! 


1-800-391-8760 
solutions@infi .  net 
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E -Commerce  and  Directories 
are  two  of  the  ways  newspaper 
companies  are  going  to  make 
money  on  the  Internet  in  1999. 
Care  to  join  them? 

Buy,  read  and  study  Editor  &  Publisher’s 
upcoming  research  reports  and  use  them  to 
prepare  your  1999  budgets. 


i 


Online  Directories: 
Pathways  to  Profit? 

...  an  extensive  look  at  online  Yellow  Pages  and  City  Guides 
both  fi  om  traditional  media  and  their  chief  competitors. 

OCTOBER,  1998 

Four  more 
reports  to 
follow  in 
1999 


A  Media  Money  Maker 

...  a  major  study  of  electronic  commerce  on  news¬ 
paper,  television,  radio  and  magazine  Web  sites. 

JULY,  1998 


E-Commerce: 


To  order  your  copy  of  E-Commerce  and/or 
Online  Directories  for  $295.00  each  or  to  become 
a  Charter  Subscriber  and  receive  all  six  research 
reports  in  our  1998/99  series  at  the  discounted  rate 
of  $1,150.00,  look  for  the  order  form  in  this  issue 
of  E&P  or  Mail  your  order  to:  Michael  Troxler, 
The  Editor  &  Publisher  Co.,  11  W.  19th  St.,  NY, 
NY  10011-4234,  along  with  your  check  (US  funds 


through  a  US  bank  only)  made  payable  to  The 
Editor  &  Publisher  Co.,  include  your  name,  title, 
company,  mailing  address  (No  P.O.  Boxes  please), 
zip,  phone,  fax,  e-mail  &  URL. 

To  pay  by  credit  card  call  Michael  Troxler  at 
(212)  675-4380  ext.  285.  Or  order  online  at 
www.mediainfo.com 


\^2Where  Youll  Find  the  Powers  of  the  Press 
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by  Charles  Bowen 


Weekly 


Reporter's  Digital  How-To 

FIND  PRODUCT  REVIEWS 

A  complete  guide  is  available  at  http://www.productreviewnet.com 


Product  reviews  —  whether  for  new 
cars  or  old  washing  machines  —  have 
often  been  journalistic  orphans.  A  pre¬ 
vious  generation  of  newsroom  librarians  gen¬ 
erally  didn’t  clip  them  for  filing,  and  their 
counterparts  today  don’t  always  save  them 
for  searching  in  electronic  databases.  And 
yet,  product  reviews  from  specialized  maga¬ 
zines  and  major  newspapers  can  be  a  useful 
resource  for  reporters  and  editors  on  a  vari¬ 
ety  of  assignments.  Suppose: 

♦The  county  commissioners  are  discussing 
replacement  of  the  county  government’s 
ancient  phone  system,  and  you  have  just  cov¬ 
ered  their  hearing  of  a  high-energy  sales  pitch 
from  a  company  you  (and  they)  are  unfamil¬ 
iar  with.  For  your  story,  you  want  to  see  how 
this  service  stacks  up  against  competitors. 

♦  You’re  working  on  a  feature  about  how 
to  best  see  the  autumn  foliage,  and  you 
want  to  do  a  sidebar  on  what  the  well- 
appointed  hiker  will  be  wearing  and 
carrying  this  fall. 

♦  Your  back-to-school  package  is 
weak  in  its  advice  for  harried  parents, 
so  you  pump  it  up  with  a  piece  on  how 
power  shoppers  can  find  bargains  on 
computers,  printers,  scanners  and  edu¬ 
cational  software. 

♦  The  possible  failure  of  a  home 
security  system  plays  prominently  in  a 
local  murder  case.  You’re  on  deadline, 
and  you  need  to  find  national  contact 
information  for  the  maker  of  this  alarm. 

♦  The  travel  staff  is  putting  together 
stories  on  fall  and  winter  vacations  and, 
as  always,  is  looking  for  new  sources  of 
information  on  resorts,  ski  lodges  and 
restaurants. 

For  these  and  similar  challenges,  the 
Internet  offers  one-stop  searching 
through  the  free  Product  ReviewNet 
site,  a  2-year-old  resource  launched  by 
Fran  Berman,  Bob  Genoersi  and  Connie 
Massey,  information  service  veterans 
who  worked  with  H.W. Wilson,  publish¬ 
er  of  the  venerable  Readers’  Guide  to 
Periodical  Literature.  PRN  covers  a 
wide  range  of  products,  including  stere¬ 
os,  appliances,  computers,  cameras, 
cars,  camping  gear,  office  equipment 
and  sporting  goods.  Among  the  diverse 
publications  indexed  online  are  PC 
World,  Audio,  Boating,  Gourmet, 


Family  Handyman,  Car  and  Driver, 
Backpacker,  Scuba  Diving,  Tennis  and 
Rolling  Stone.  And  it  culls  other  material 
from  electronic  publications  such  as  Salon 
and  Gadget  Guru.  The  site  has  abstracts  for 
thousands  of  reviews  in  some  60  categories. 
In  addition,  more  than  25%  of  the  database’s 
material  now  links  to  full-text  reviews. 

A  query’  box  on  the  introductory  page 
invites  you  to  describe  the  product  you  are 
researching  (such  as  “fax  machines”)  or  the 
name  of  a  specific  manufacturer  —  fewer 
words  get  better  results  —  and  then  click  on 
the  “Search”  button.The  resulting  screen  lists 
reviews  meeting  your  search  criteria.  Click 
on  a  hyperlink  to  see  the  abstract  or  full-text 
review. 

As  an  alternative  to  searching  by  key 
(See  Products  on  page  32) 


In  Short 

MEDIA  GENERAL'S  ADS 

Media  General  has  selected 
Thomson  Interactive  Media 
of  Stamford,  Conn.,  to  pub¬ 
lish  the  online  classified 
ads  of  Media  General's  21 
daily  newspapers,  located 
primarily  in  the  Southeast. 
Thomson  now  serves  news¬ 
papers  with  a  combined 
circulation  of  4.5  million. 
That  includes  Thomson 
Newspapers,  Newsday  and 
the  Houston  Chronicle. 


Solutions 
without 
big  ~ 
dollar 
signs 


Stauffer 

Media 

Systems 


P.O.Box  1330 
Joplin.  MO  64801 


We  have  what  you  have  always  wanted, 
but  thought  you  couldn  7  afford. 

Quality  software 
designed  to  fit  the  needs  of  small  to 
medium  sized  newspapers. 


Ad  data  entry  software 
AdQue 

Electronic  Archive  Systems 
Stauffer  Gold  Library  -  Library  Lite 


Electronic  Audio  Information  Systems 
Stauffer  Gold  Audiotext  -  Audiotext  Lite 

Y2K  Ready  Business  Systems 
Stauffer  Gold  Advertising 
Accounts  Payable  -  Payroll 
General  Ledger  -  Circulation 

On-line  Systems 
Internet  classified  -  Quadrant 
Internet  archive  -  Voyager 
Archive  Internet  module  -  Stauffer  Gold  Interconnect 


See  us  at  America  West/NNA  Booth  #191 
or  call  Jerry  DeBondt  (515)  327-1582,  Kim  Sexton 
(816)  478-0009,  or  Keith  Wood  (785)  295-1148. 
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SYNDICATES 


BY  DAVID  ASTOR 

Many  E-Mailers  Want 
Ann  Landers’  Advice 

The  columnists  electronic  correspondence  has  grown  to  over  200  letters  a  day  since 
computer  users  started  writing  her  this  spring  via  Creators  Syndicate's  Web  site 


“DEAR  ANN  LANDERS:  How  many  readers  are 
e-mailing  you  these  days?”  —  Curious  at  E&P 

HE  ANSWER  IS  “a  lot.”  Landers  may  not 
use  a  computer,  but  she’s  now  receiving 
more  than  200  e-mails  a  day. 

Since  March,  readers  have  been  able  to 
write  the  advice  columnist  via  Creators  Syndicate’s 
Web  site.  Five  months  later,  this  electronic  corre¬ 
spondence  alread)'  accounts  for  nearly  10%  of  the 
2,200  letters  sent  to  Landers  e\ery  day. 

The  e-mail  first  goes  to  Creators  in  Los  Angeles, 
where  a  staffer  spends  two  or  three  hours  a  day 
clicking  on  each  letter  and  printing  it  out. Then  the 
printouts  are  overnighted  once  a  week  to  Landers 
and  her  five-person  staff  in  Chicago. 

This  process  is  labor-intensive  but  worth  it,  said 
Creators  executive  vice  president/chief  operating 
officer  Mike  Santiago.  “We  were  happy  to  bite  the 
bullet  and  do  it,”  he  stated.  “We  wanted  to  give 
readers  another  avenue  to  contact  her.” 

The  executive,  who  spoke  to  E&P  after  Landers’ 
office  referred  questions  to  Creators,  added  that 
steering  advice  seekers  to  the  Web  increases  traffic 
on  the  syndicate’s  site. 

Santiago  did  note,  with  a  laugh,  that  he  wished 
someone  would  invent  a  way  to  click  on  and  print 
out  200  e-mails  with  one  keystroke. 

While  some  Landers  e-mailers  might  have  dif¬ 


ferent  demographics  and  problems  than  those  of 
postal  correspondents,  Santiago  hasn’t  noticed  it. 
"They  ask  about  love,  marriage,  work  . . . he  said. 
“It’s  the  same  issues,  just  a  different  delivery  vehi¬ 
cle.” 

Many  people  learn  they  can  e-mail  Landers  by 
seeing  the  syndicate’s  URL  (www.creators.com)  at 
the  end  of  the  column.  Santiago  said  he’s  not  sure 
how  many  of  her  1,200-plus  newspaper  clients 
run  this  Web  address. 

The  80-year-old  Landers  —  who  has  been  writ¬ 
ing  her  column  since  1955  —  uses  an  electric 
typewriter  herself. 

“And,”  said  Santiago, “she’s  got  two  spares.” 

‘Abby’  Is  Also 
Accepting  E-Mail 

Ann  LANDERS’ twin  sister,  Abigail  Van  Buren, 
is  also  accepting  e-mail  via  her  syndicate’s 
Web  site  (www.uexpress.com). 

Van  Buren’s  office  and  Universal  Press  Syndicate 
said  they  would  have  more  to  say  about  the  “Dear 
Abby”  Web  presence  in  coming  months.  But  they 
did  note  that  Van  Buren  —  who  has  been  doing 
ber  widely  distributed  column  since  1956  —  is 
receiving  a  lot  of  e-mail. 


Advice  seekers  have  a  new  way  of  communicating  with  a 
couple  of  long-established  columnists. 
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‘React’:  Fewer 
Issues,  More  NIE 

EACT,  THE  NEWSPAPER  magazine 
for  teens,  will  come  out  less  often 
but  go  to  more  students. 

The  3-ycar-old  weekly  is  reducing  its 
publishing  frequency  from  51  to  39 
issues  to  parallel  the  school  year. 

Much  of  read's  distribution  is 
through  Newspaper  in  Education  pro¬ 
grams  in  schools.  Parade  Publications 
director  of  public  relations  Catherine 
Hemlepp  noted  that  it’s  harder  to  get 
the  magazine  to  students  during  the 
summer  months. 

She  added  that  read  advertisers  like 
NIE  distribution  because  they  believe  it 
gives  them  a  better  chance  of  reaching 
their  target  teen  audience. 

Effective  with  the  Sept.  7  issue,  read 
will  add  22  newspapers  to  its  NIE  clien¬ 
tele  and  distribute  additional  copies  in 
24  other  papers.This  will  give  the  mag¬ 
azine  an  audience  of  almost  2.3  million 
students  —  3  5  readers  for  each  NIE 
copy. 

Including  non-NIE  reach,  the  maga¬ 
zine  will  have  over  3-6  million  readers 
and  174  newspaper  clients. 

Hemlepp  said  no  layoffs  will  result 
from  the  summer  reduction  in  issues. 
For  one  thing,  the  www.react.com  Web 
site  will  continue  to  operate  through¬ 
out  the  year. 

In  other  news,  read  recently  won  an 
Athena  Award  (for  the  “Everyday 
Heroes”  column  by  Nancy  Vittorini) 
and  three  first-place  EdPress  prizes. 

—  David  Astor 

Ex-AP  Reporter 
Doing  Column 

Tad  BARTIMUS,A  former  Associated 
Press  correspondent  whose  25 
years  of  reporting  took  her  all  over  the 
world,  has  settled  in  Hawaii,  where  she 
writes  a  column  based  on  there  being 
“more  to  life  than  car  pools,  mortgage 
payments  and  no  leg  room  in  seat  16-B.” 

The  column  includes  vignettes  from 
her  own  life  and  others,  and  a  wry  look 
at  current  obsessions  such  as  Monica 
Lewinsky  and  credit-card  spending. 

“Among  Friends”  is  from  Bartimus’ 
Women  Syndicate,  which  will  also  offer 
other  features.  Clients  include  the 
Arizona  Republic,  Orange  County 
(Calif.)  Register,  Seattle  Times,  San  Jose 
(Calif.)  Mercury  News,  Houston 


Chronicle,  San 
Francisco  Exam¬ 
iner  and  the 
Opinions  section 
of  MSNBC’s  online 
service. 

Bartimus  — 
who  covered  the 
Vietnam  war, 
served  as  AP 
bureau  chief  in 
Alaska  and  sang  in 
the  “Three  Chords  and  an  Attitude”  rock 
band  with  Dave  Barry,  Stephen  King 
and  Amy  Tan  —  thanks  Jim  Naughton 
for  her  new  career.  She  said  the  Poynter 
Institute  president  and  former 
Philadelphia  Inquirer  executive  editor 
sent  her  column  to  Universal  Press 
Syndicate.  But  she  decided  to  self¬ 
syndicate. 

Bartimus,  who  has  lupus,  concluded, 
“I’d  spent  my  whole  career  telling  other 
people’s  stories.  The  lesson  drummed 
into  me  from  the  beginning  was, ‘Never 
put  yourself  into  your  copy.’  But  sud¬ 
denly  I  was  faced  with  having  to  use  my 
feelings,  experiences  and  intuition  as  a 


springboard  for  connecting  with  read¬ 
ers  in  a  whole  new  way.  It  was  a  huge 
challenge  in  a  career  I’d  thought  was 
over  because  of  my  illness.  I  leaped 
at  it.”  —  M.L.  Stein 

KRT  Introduces 
‘  Taste ’-ful  Page 

Knight  RIDDER/TRIBUNE  is  offer¬ 
ing  a  paginated  food  feature. 
“Taste”  is  a  broadsheet  page  that 
includes  recipes,  nutritional  and  trend 
information,  and  product  and  cookbook 
reviews  from  sources  such  as  the 
Chicago  Tribune  and  Orange  County 
(Calif.)  Register. 

The  weekly  color  feature  (www.krt- 
direct.com/taste/taste.htm)  has  a 
modular  layout  that  can  be  down¬ 
loaded  as  a  compressed,  self-extracting 
QuarkXPress  document  with  JPEG  art 
and  photo  files.  Client  newspapers  can 
change  the  fonts,  substitute  local  edi¬ 
torial  and  put  in  ads. 

KRT  is  marketed  by  Tribune  Media 
Services. 


Washington  Financial  Institutions 
&  Economic  Forecasts 

A  Program  for  Journalists 
October  4-7 
All  Expenses  Paid 


Understanding  how  the  nation’s  and  the 
world's  financial  institutions  make  decisions, 
analyze  data  and  predict  the  near  future  is  at  the 
heart  of  good  business  journalism.  This  pro¬ 
gram  for  print  and  broadcast  journalists,  now  in 
its  6th  year,  is  a  well-known  source  of  accurate, 
straight  forward  and  useful  information.  We 
always  get  top  speakers  from  the  Securities  & 
Exchange  Commission,  the  International 
Monetary  Fund,  the  World  Bank,  the 
Department  of  Commerce,  etc.  Some  of  the 
topics  for  1998  include: 

•  The  1998-99  Economic  Outlook 

•  The  Global  Economy 

•  Consumer  Credit  &  Debt 

•  The  Impact  of  Mergers 

•  What  to  Expect  From  the  Stock  Markets 

•  How  to  Read  a  Financial  Statement 

Like  all  NPF  programs,  this  one  is  on-the- 
record,  with  plenty  of  time  for  discussion. 
Organized  by  NPF  as  one  of  our  “Fundamentals 
of...”  programs,  this  intense  3-1/2  day  program 


will  bring  in  senior  fteople  from  government, 
legislative  groups,  trade  associations  and  the 
like.  Twelve  all-expense  paid  fellowships  are 
available  to  qualified  journalists.  Fellowships 
include  airfare,  hotel,  meals  and  materials. 

There  is  no  application  form.  You  can 
apply  by  mail,  e-mail  or  fax.  To  apply,  we 
need  a  letter  stating  why  you  wish  to  attend,  a 
letter  of  support  from  your  supervisor,  a  brief 
bio  and  a  clip  (if  you're  an  editor  send  a  sample 
of  work  you've  edited).  Applications  will  not  be 
returned. 

Application  deadline  is  September  11 

Send  applications  to: 

NPF  Washington  Financial  Program, 
1282  National  Press  Building, 
Washington,  D.C.  20045. 

E-mail  is  npKdnatpress.ore. 

Fax  is  202-662-1232. 

Call  for  information  at  202-662-7356. 

Web  site  www.natpress.org 


National  Press  Foundation 

Underwritten  by  grants  from  Investment  Company  Institute  and  the  Nasdaq  Stock  Market 
The  National  Press  Foundation  is  a  non-profit  educational  foundation. 


Tad  Bartimus 
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Literacy 

Continued  from  page  21 

that  another  volunteer  has  a  nonreader: 
the  brother  of  her  student. 

There  are  other  concerns.  Benjamin 
said  teachers  welcomed  the  Reading  by 
9  series,  but  some  higher-ranking  peo¬ 
ple  in  the  educational  system  were 
defensive  about  its  findings. 

“In  some  cases,  professionals  have 
felt  that  they  have  not  been  portrayed 
in  a  positive  light,”  said  Ronald  Peiffer, 
Mar)’land’s  assistant  superintendent  for 
school  and  community  outreach. 
Educators  face  a  multifaceted  task,  he 
said,  and  some  of  them  felt  that  shining 
a  spotlight  on  reading  scores  slighted 
the  sincerit)  of  their  efforts. 

However,  Peiffer  said,  Grasnick  is 
enthusiastic  about  Reading  by  9,  which 
dovetails  with  the  work  of  a  task  force 
on  upgrading  reading  instruction. 
“We’ve  been  very  encouraged  by  the 
fact  that  the  sustained  attention  of  the 
Sun  papers  has  kept  it  at  eye  level 
before  policy  makers.  It  was  the  right 
idea  at  the  right  time  for  ^Maryland,”  he 
.said,  praising  the  Sun  for  assigning 
some  of  its  best  investigative  reporters 
to  the  project. 

CONFLICT  CONCERNS 

However,  the  idea  of  newspaper 
employees  participating  in  schools 
gives  some  people  pause.  Peiffer  noted 
that  people  in  the  schools  and  the 
newspaper  have  questioned  whether 
the  volunteers  could  —  or  should  — 
take  off  their  journalism  hat  at  the 
door.  “Our  concern  is  diminishing  as 
time  goes  on,”  he  said. 

Most  of  the  volunteers  are  not 
reporters,  and  none  of  the  reporters 
who  are  cover  the  Reading  by  9  pro 
gram. 

Federal  Hill’s  principal,  (Charlotte  M. 
Williams,  noted  that  a  reporter  wrote  a 
piece  on  the  renovation  of  the  school’s 
playground.  But  another  article,  about 
the  school  system’s  incoming  chief  aca¬ 
demic  officer,  did  strain  school-newspa¬ 
per  relations  because  it  featured  com¬ 
plaints  from  a  parent  angry  that  her 
third-grade  son  “can’t  read  much  better 
than  his  7->'ear-old  brother.”  The  story 
reported  that  she  transferred  the  boy 
to  a  Roman  Catholic  school  and  wants 
the  public  schools  to  reimburse  her  for 
tuition. 

STAYING  SHARP 

Although  that  story  bore  a  Reading 
by  9  label,  reporter  Stephen  Henderson 
said  it  didn’t  develop  from  the  inves¬ 
tigative  work  he  does  for  the  team. 
Instead,  he  collected  several  phoned- 
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in  tips  that  didn’t  warrant  separate  sto¬ 
ries,  but  together  showed  the  kinds  of 
problems  the  new  administrator  would 
face. 

Henderson  said  he  was  unaware  that 
the  story  ruffled  any  feathers.  “Nobody 
ever  came  to  me  and  said,  ‘Don’t  write 
that  story  about  Federal  Hill  because 
we’re  tutoring  there,’”  he  said.  “And 
nobody  has  said  anything  to  me  since.” 

Williams  said  she  assured  Jenkins  that 
the  school  was  not  going  to  pull  out  of 
the  program.  And  Jenkins  assured 
Williams  that  the  Sun's  volunteer  effort 
is  separate  from  its  reporting  role. 

Williams  noted  that  Reading  by  9  “has 
highlighted  some  of  the  positive  things 
about  the  schools  as  well  as  the  chal¬ 
lenges.”  Federal  Hill  has  embraced  the 
program,  creating  a  reading  nook  in  a 
stairwell  and  establishing  a  readers’ 
club.  “In  talking  to  them,  we  found  that 
many  of  our  kids  didn’t  have  books  at 
home,”  Williams  said,  adding  that  the 
Sun  has  arranged  to  provide  some. 

Indeed,  the  newspaper  is  pressing 
on.  During  the  summer,  40  to  50  volun¬ 
teers  are  assigned  to  six  sites  around 
town.  Four  are  reading  camps  at  Police 
Athletic  League  centers,  with  books 
provided  by  the  Enoch  Pratt  Free 
Library.  Two  are  SuperKids  camps,  a 
program  sponsored  by  the  library,  the 
Parks  and  People  Foundation,  and  the 
Baltimore  Ravens  football  team.  The 
Sun  is  lending  promotional  support  for 
SuperKids,  which  is  aimed  at  reinforc¬ 
ing  reading  skills,  which  tend  to  slip  in 
many  children  between  second  and 
third  grade.  And  next  school  year,  a  new 
corps  of  volunteers  will  be  recruited  for 
the  five  schools. 

The  Sun's  community  involvement 
prompted  the  Pew  Center  to  name  it  a 
co-winner  of  its  1998  James  K.  Batten 
Prize  for  Excellence  in  Civic  Jour¬ 
nalism,  said  executive  director  Jan 
Schaffer.  Reading  by  9  also  has  won 
public  service  awards  from  the  Society 
of  Professional  Journalists,  Associated 
Press  and  National  Headliner  Awards. 
Times  Mirror  has  honored  it  with  two 
Chairman’s  Awards,  an  innovation  prize 
and  Journalist  of  the  Year  for  the  report¬ 
ing  team. 

But  the  best  reward  comes  from  the 
children,  said  Dail.  “They  love  their 
teachers  and  all,  but  they  love  having 
the  attention,”  she  said. 


I  Products 
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i  word,  the  site  provides  a  QuickSearch 
i  option  on  the  introductory’  page  to 
1  show  reviews  in  frequently  searched 
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categories.  To  use  it,  use  the  down 
arrow  beside  the  options  to  click  on  a 
category  in  the  drop-down  menu,  such 
as  “refrigerators”  or  “stereo  speakers.” 
From  there,  one  click  produces  a  sum¬ 
mary  of  the  bottom-line  options  of  the 
products,  the  pros  and  cons,  price,  man¬ 
ufacturer  contact  information  and  fea¬ 
tures.  Another  click  takes  you  to  the  full 
text  of  the  review,  when  available. 

Other  considerations  for  using  this 
resource  in  your  research: 

1.  For  assorted  consumer  reporting 
research,  don’t  miss  the  site’s  link  to  var¬ 
ious  online  buyers  guides  (http:// 
WWW.  productreviewnet .  com/bg.  ht  ml) . 
The  page  has  connections  for  tips  on 
buying  appliances,  vehicles,  computers, 
food  and  drink,  audio/video  compo¬ 
nents,  office  equipment,  sports  gear, 
musical  instruments,  digital  cameras, 
telecommunications  devices,  health  and 
beauty’  products,  home  improvement 
services  and  more.  And  for  the  home 
improvement  stories,  check  the  “Home” 
links  for  buying  guides  for  furnishings, 
repair  services,  kitchen  and  cooking, 
heating  and  cooling  systems,  water  and 
yard  products. 

2.  The  site  routinely  adds  hundreds  of 
abstracts  of  new  reviews  every  week,  so 
if  you  don’t  find  what  you’re  looking  for 
on  the  first  try,  check  back.  If  it’s  still  not 
there,  you  can  check  in  with  the  site 
operators  via  e-mail  through  a 
“Feedback”  link  on  the  introductory 
page. 

3.  If  you  need  to  find  a  list  of 
ReviewNet’s  product  categories,  click 
on  the  “FAQ  List”  link  on  the  introduc¬ 
tory  page.  On  the  resulting  screen, 
select  the  hyperlink,“What  products  are 
covered  in  PRN?” 


Shop  Talk 

Continued  from  page  48 

lived  with  less,  and  who  now  seek  work 
outside  the  home.  Is  this  how  employ¬ 
ers  would  want  their  own  spouses  treat¬ 
ed  in  the  event  something  went  awry?  I 
suspect  they’d  want  their  loved  ones  to 
get  the  opportunity  to  prove  them¬ 
selves  on  the  job. 

We  bring  a  wealth  of  life  experience 
to  our  work.  We’re  not  leaving  to  get 
married,  not  having  more  children,  and 
pending  Social  Security  regulations  will 
up  the  age  of  retirement,  providing 
greater  longevity.  We’ve  already  proven 
we’re  made  of  tougher  material  by  suc¬ 
cessfully  raising  children,  often  doing  it 
with  few  resources.  And  we  ll  never 
take  employment  for  granted,  if  we  can 
just  get  hired  as  the  competent  and  ded¬ 
icated  professionals  we  are. 
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FEATURES  AVAILABLE 

ENABUNG  UFESTYLES 


_ ASTROLOGY _ 

ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  oil  the  work  and  its  FREE! 
Coll  Boldly  Interactive  (206)  654-791 9 
or  E-moil:  sales@boldly.com _ 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-51 01 
E-mail:  star2020@time-data.com 


_ AUTOMOTIVE _ 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

CREDIT  CARDS 

“DEBTSMART"  is  a  weekly  column 
dedicated  to  showing  your  readers 
how  to  save  thousands  of  dollars  in 
interest  charges  on  their  credit  cards 
and  loans. 

Press  One  Publishing  (888)  775-4410 
http:/ /www.dratSmart.com 


MONTHLY  PACKET  with  travel,  daily 
living.  Medicare  columns  plus  more. 
Free  sample.  (703)471-7993 

ENTERTAINMENT 

“HOLLYWOOD  SCENE": 

Classy  gossip  by  a  true  insider.  For 
details  call  (800)959-9977. 

HEALTH  &  FITNESS 

ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)639-5484 
NEW  LIVING  NEWS  SERVICE 


_ FOOD _ 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(81 0)  751  -0168/ Avonti  1 054@aol.com 

HUMOR 


DON’T  LAUGH,  YOU'RE  NE)a 
The  Washington  Wit  &  Humor  of 
RusselrWarren  Howe 
Any  publisher,  editor  or  radio  station 
manager  considering  running  a  humor 
column  or  commentary  may  receive  a 
free  copy  from  Mr.  Howe  of  this  selec¬ 
tion  of  64  op-eds  and  radio  pieces. 

(202)  337- 1 560  FAX  (202)  625- 1 999 

MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(91 4)  692-4572  Fax  (914)  692-831 1 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fox  (4()9)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

CANYOUHACKETT? 

Variety  Puzzles  Since  1 981 
Free  Samples  --  Wide  Appeal 
(877)  201 -7630  Toll  Free 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 

REAL  ESTATE 

BUILD  YOUR  REAL  ESTATE  AD  PAGE 
around  this  weekly  market  commentary 
with  reader  Q  &  A.  Free  sample. 

Alan  Shultz,  J.D.  (800)  853-3286 

REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Call  us  about  our  low  contract  rates! 
(212)  675-4380  ext.  171,173 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


OWN  YOUR  own  advertising  (direct 
mail)  business.  Minimal  investment. 

Dave  Boyer  (800)  305-4985 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(727)  786-5930 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
“WE'VE  MOVED” 

2421 2  Muscari  Court 
(5aithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. _ 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1983, 
(61 4)  889-9747.  www.jmpc.net 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,FL  32540-5806 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  and  established 
South  Florida  weekly  for  sale.  Revenue 
of  $250,000  in  1997.  Possible  part¬ 
nership  also  considered.  All  inquiries 
held  in  confidence.  Send  letter  of 
interest  by  September  2  to  Box  08594, 
Editor  &  I 


CURRENT  UST 
GOTO 
cribb.com 


HIGHLY  REGARDED  paid  weekly  com¬ 
munity  newspaper  located  in  vital  New 
England  community.  Strong  profits  and 
steady  circulation  and  advertising 
growth.  Revenue  in  $400,(XX)  range. 
Opportunity  for  expansion  into  adfo- 
cent  communities. 

Call  John  C.  Peterson,  broker 
at  (203)  457- 1374 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX 
(512)  476-3950 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
Please  call  to  discuss  your  options  in  a  sale. 

Bolitho-Cribb 
&  Associates 

Publication  Brokerage  Ic 
Appraisals  since  1923 

406-58&«621 

Fax  40e-586-6774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email:icr0)b@imtnet 


Confidential  Appraisal  for ; 
Estate,  ESOP,  Partners, 
Bank,  Tax,  Stock,  Assets 

For  a  listing  of 
publications  for  sale,  go  to 
www.crlbb.com 


NEWSPAPERS  FOR  SALE 


NEW  MEXICO.  Profitable  CONSTRUC¬ 
TION  INDUSTRY  MONTHLY  complete 
with  builder's  yellow  pages.  Excellent 
growth  opportunity.  Priced  to  sell. 

Steve  Klinger,  W.B.  Grimes  Company 
(505)524-0122 


NEW  MEXICO.  Red  Hot  REAL  ESTATE 

MAGAZINE  serving  strong  market.  Up 
and  Coming  SENIORS  MAGAZINE. 
Ideal  (or  owner/operators. 

Steve  Klinger,  W.B.  Grimes  Company 
(505)  524-0122 


Mountains.  We  have  affordable,  prof¬ 
itable  papers  for  sale  in  New  Mexico 
and  Colorado.  Excellent  growth.  Beau¬ 
tiful  country.  Call  (3 1 9)  895-8474  or 
E-mail:  USmedia@hotmail.com 


PACIFIC  NORTHWEST  MONTHLY 
trade  publication  for  antique  and  coun¬ 
try  stores  in  4  western  states,  leading 
publication  in  strong  Seottle-Portland 
market.  Call  Linda  (360)  736-871 6  or 
E-mail  oscelot@localaccess.com 


PROFITABLE  UPSTATE  New  York 
weekly  1 40  miles  from  New  York  City. 
Sale  price  same  as  yearly  gross: 
$95,000.  Reply  to  Box  08598,  Editor 
&  Publisher. 


ROCKLAND  COUNTY,  NY.  Must  sell. 
Monthly  Newsprint  Magazine  popular 
with  residents  and  tourists;  circulation 
13,000.  Ripe  for  growth.  Great  area; 
great  price.  (914)  426-5735. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 
(214)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 

401  N.  Walxish  Avenue 

Chicago,  IL6061 1 
(312)  321-2673 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 

Flditor  &  Pi  BLISHKR  :  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


PUBUCATIONS  FOR  SALE 

2  CALIFORNIA  Shoppers.  1st  has 
40,000  circulation,  excellent  cosh  flow. 
2nd  has  20,000+  circulation  with  no 
competing  daily  and  motivated  seller. 
Howard  Alspach,  VP 
Media  Consultants,  Inc. 

Ohio  Office,  (740)  681-9259 


CHICAGO  AREA.  Monthly  college 
newspaper.  Howard  Alspach,  VP, 
Media  Consultants,  Inc.,  Ohio  Office, 
(740)  681-9259. 

Faith  is  to  believe  what  we  do  not  see; 
the  reward  of  this  faith  is  to  see  what  we 
believe 

Saint  Augustine 


PUBUCATIONS  WANTED 

PUBLICATIONS  WANTED  by  existing 
publisher.  Must  show  profit  of 
$300,000  and  growing.  Send  informa¬ 
tion  to  A.  J.  Larkin,  100  Wells  Avenue, 
Newton,  MA  02159. 

Fax  (61 7)  796-9866 
E-mail:  a|larkin@larkingroup.com 


TRADE  ASSOCIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Corlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


6  ADD  ON  POCKETS 
1  Main  Station  Muller  Martini  227 
inserting  machine.  Will  sell  as  individ¬ 
ual  components,  as  is  or  rebuilt 
Call  (903)  596-6250 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 


7'irl  'DnH' 


INSERTING  SYSTEMS 

QUAurny  MEffi 
AVAiuBLf  mma 

MULTI-CELL  (10)  $100,000 
COMPLEX 

ot  3  Stackers 

(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  843-3003 

Fax  (516)  843-2280 


ALLMAILRCX)M  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW 
POST  PRESS  PRODUaS 
INLAND  IS  CURRENTLY  OFFERING 

•Model  News  90  SIGNODE  TYERS 
•Model  2000 IDAB  STACKERS 
•STEWART  GIAPAT  COR  TRUCK 
LOADERS 

•Two  model  300  Custom-Bilt  3-knife 
trimmers 

•Count-O-Veyors,  inserters. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-6217 
www.inlandnews.com 


CD 


WWW.inlandnews.COM  i 


MAILROOM 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501 )  967-3595 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  ■  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 


AGFA  Pro  Set  9800  Imagesetter  with 
Star  Plus  SX  Level  Two  Rip.  Good  condi¬ 
tion.  $8,000.  Coll  Patrick  at  (970) 
887-3334. 


PRESSES 


KING  PRESS  KJ8  folder  with  DOUBLE 
PARALLEL,  Cross  Perforation  &  75  H.P. 
Drive/Motor,  $75,000  installed  with 
new  warranty. 

Call  John  Newman  (91 3)  648-2000 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


USED  WEB  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


WEB  QUIP 

Flying  Splicers  Model  #82-3640 
Serial  #CR1 01 389  PLR3 
$35,000  or  better  offer. 

For  information,  please  contact  Oscar 
Zuloaga  (505)  622-7710  ext.  40. 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  LXDLIAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANT  TO  BUY 
2  Konso  480  add  on  Pockets 
Contact  Randy  Ward  (605)  339-2383 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
E-mail:  mns1@metro-news.com 
WWW.  metro-  news .  com 


1 3  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


CIRCULATION  SERVICES 


AVAILABLE  NOW!  9  month  Database 
Cleansing  Project  ending.  Averaged 
750  NET  orders..  550  man-hours... less 
than  8%  charge-backs.  Completely 
Automated  Environment.  Client  will 

?ive  great  reference.  Call  Fred  Dick 
ODAY  to  activate  all  or  part  of  these 
man-hours  for  you  Tomorrow. 

The  "CPR  Group”,  (800)  320-3821 

BLENKARN  TELEMARKETING 
"  Auto  pay  experts 
*  Automatic  Bonk/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  218-6731 


CIRCULATION  SERVICES 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (912)  336-2700 


CIRCULATION  SERVICES,  INC. 
20%  PAID  Telemarketing  Guaranteed 
Comprehensive  Verification  Reports 
Consumer  Surveys  with  Logic  Q&A 
Specific  and  Non-Pub  Databases 
Highest  Quality  at  Lower  Rates 
Andrew  Orr  (888)  343-0470 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)972-6778 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 
Dennis  McQuillan 

_ (800)  260-9823 _ 

JOHN  A.  BURKE 
Circulation  Sales  &  Training 
Phone/Fax  (51 6)  588-2735 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(888)  890-7272 


PRO  'tTART*; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http;//www.fakebrains.com 


CONSULTANTS 


LOOKING  FOR  GOOD  PEOPLE?  We 
specialize  in  placing  clients  at  news¬ 
papers  where  they  can  be  successful. 
We  match  your  needs  and  goals  with 
those  of  our  clients.  For  more  informa¬ 
tion  contact  Jerry  Turner  at  Paper  Peo¬ 
ple,  (256)  638-71 1 6  or  E-mail: 
jturner3@farmerstel.com 


MEXICO  INFORMATION 


INDISPENSABLE  FOR  MEXICO  RE¬ 
SEARCH.  Catalog  of  Mexican  news¬ 
papers,  magazines,  specialty  journals. 
$55  prepaid.  All  TV  &  Radio  $65.  Mex¬ 
ican  Research,  P.O.  Box  40565, 
Tucson,  AZ  8571 7.  (800)  943-4595. 


PRESSROOM  SERViaS 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 

Run  your  ad  for  1 2,  26,  39  or  52 
:  issues  to  increase  awareness 
while  benefitting  from  our 
low  contract  rates. 

Call  (212)  675-4380 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handlinq  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


HELP  WANTED 


ACADEMIC 


Anticipated 

ASSISTANT  PROFESSOR 
(Advertising  and  Public  Relations) 
Manship  School  of 
Mass  Communication 
LOUISIANA  STATE  UNIVERSITY 

The  Manship  School  of  Mass  Commu¬ 
nication  at  Louisiana  State  University  is 
seeking  applicants  for  the  following 
two  anticipated  positions  beginning  in 
August,  1 999. 

POSITION  1 :  Assistant  Professor  to 
teach  undergraduate  courses  in 
advertising  and  one  or  more  of  the 
following  areas:  political  communica¬ 
tion,  visual  communication,  or  the  mass 
communication  core.  The  successful 
candidote  will  also  teach  graduate 
courses  in  his  or  her  area  of  speciality. 
Ph.D.  required;  A.B.D.'s  will  be  con¬ 
sidered  for  Instructor  level;  significant 
professional  experience  desired. 

POSITION  2:  Assistant  Professor  to 
teach  undergraduate  courses  in  public 
relations  and  one  or  more  of  the  follow¬ 
ing  areas:  political  communication,  vis¬ 
ual  communication,  electronic  media 
sales  or  management,  or  the  moss 
communication  core.  The  successful 
candidate  will  also  teach  graduate 
courses  in  his  or  her  area  of  speciality. 
Ph  D.  required;  A.B.D.'s  will  be  con¬ 
sidered  for  Instructor  level;  significant 
professional  experience  desired. 

Review  of  opplicotions  will  begin  on 
September  21 , 1998,  and  will  continue 
until  the  position  is  filled.  Submissions 
must  include  a  letter  of  application,  a 
current  vita  and  the  names,  addresses, 
and  phone  numbers  of  three 
references.  Applications  should  be  sent 
to  Professor  Alan  D.  Fletcher,  Chair, 
Search  Committee,  Manship  School  of 
Mass  Communication,  Louisiana  State 
University,  Ref:  #018245  &  #001501, 
Baton  Rouge,  LA  70803-7202. 

LSU  IS  AN  EQUAL  OPPORTUNITY/ 
EQUAL  ACCESS  EMPLOYER 

August  8, 1998 


ACCOUNTING 


MEDIANEWS  GROUP,  the  sixth  largest 
newspaper  company  in  the  United 
States,  is  seeking  a  controller  with  a  pro¬ 
active  management  style  for  one  of  its 
daily  newspapers  with  a  circulation  of 
approximately  22,000.  Qualified  can¬ 
didates  will  have  1 0-t-  years  of  experi¬ 
ence  in  financial  accounting  and  report¬ 
ing,  strong  analytical  skills,  proven 
ability  to  control  costs,  B.S.  or  B.A.  in 
accounting,  and  experience  with 
automated  accounting  systems  and  all 
Microsoft  Office  programs.  CPA  pre¬ 
ferred.  Send  resumes  to  Michael  C. 
Bush,  MediaNews  Group,  Inc.,  1560 
Broadway,  Suite  1450,  Denver,  CO 
80202. 

ADMINISTRATIVE 

CHIEF  FINANCIAL  OFFICER  for  small 
Midwest  newspaper  cluster.  We  are 
looking  for  an  experienced  controller 
or  business  manager  who  is  ready  for 
additional  challenges  and  respon¬ 
sibilities.  You  will  work  with  all 
aspects  of  the  cluster  including  MIS, 
financials,  and  budgeting.  If  you  are 
up  to  the  challenge  send  your  resume 
and  salary  history  to  Box  08574, 
Editor  &  Publisher. 

CORPORATE  CONTROLLER  -  Growing 
group  of  daily  and  weekly  newspapers 
in  Iowa  seeks  an  experienced  individ¬ 
ual  to  head  all  corporate  accounting 
and  financial  operations,  including 
budgeting,  audits,  banking  rela- 
tion^ips  and  reporting,  tax  and  finan¬ 
cial  planning  strategies  for  a  privately 
held  corporation.  The  ideal  candidate 
will  have  a  strong  accounting  back¬ 
ground,  experience  with  each  of  the 
above  issues  and  the  ability  to  work 
with  managers  at  many  locations. 
Please  respond  with  salary  history  and 
requirements,  resume  and  cover  letter 
to: 

Craig  S.  McMullin 
Executive  Vice  President 
Partnership  Press,  Inc. 

3 1 7  Fifth  Street 
Ames,  I A  50010 
(515)  232-7935  FAX 
CmcMullin@AmesTrib.com  E-mail 


ADMINISTRATIVE 


DIREaOR  OF  CREATIVE  SERVICES, 
ATP  TOUR 

The  ATP  Tour,  governing  body  of  the 
men's  professional  tennis  circuit 
worldwide,  is  seeking  an  experienced 
editor  and  manager  for  the  position  of 
Director  of  Creative  Services,  the  Tour's 
in-house  agency.  This  position,  based 
in  Ponte  Vedra  Beach,  Florida,  is 
responsible  for  the  Tour's  publications, 
which  include  a  weekly  newsletter,  bi¬ 
monthly  magazine  and  annual  player 
guide  and  rule  book,  as  well  as  other 
print  materials  including  brochures, 
programs,  newsletters  and  ads.  This 
position  is  also  responsible  for  the 
Tour's  multi-media  services,  including 
electronic  presentations  and  CD's.  Will 
oversee  a  staff  af  five  and  must  provide 
strong  leadership,  demonstrate  good 
management  skills  and  the  ability  to 
meet  deadlines.  Also  responsible  for 
managing  Creative  Services  budget  in 
cost  effective  manner  and  be  able  to 
interact  with  Tour  staff  and  business 
partners  worldwide.  Qualified  candi¬ 
dates  should  fax  resumes  to  Human 
Resources,  (904)  285-5966. 

LOOKING  FOR  a  better  career 
opportunity?  We  specialize  in  finding 
clients  the  career  environment  they 
seek.  Excellent  opportunities  ore  avail¬ 
able  so  contact  us.  Paper  People,  for 
more  information.  Coll  Jerry  Turner 
(256)  638-71 1 6  or  E-mail: 

jturner3@farmerstel  .com 

PRESIDENT  AND  PUBLISHER  -  Grow¬ 
ing  group  of  weekly  newspapers  in  Col¬ 
orado  seeks  an  experienced  individual 
to  head  all  operations,  including 
weekly  operations,  marketing  strategy, 
acquisitions  and  expansions.  The  ideal 
candidate  will  have  a  strong  advertis¬ 
ing  background,  experience  with 
editorial  issues,  acquisitions,  and  full 
bottom  line  responsibility.  Please 
respond  with  salary  history  and  require¬ 
ments,  resume  and  cover  letter  to  Box 
08587,  Editor  &  Publisher. 


Editor  &  Publisher: 
The  communication  link 
of  the  newspaper  industry 
every  week  since  1884. 


http://www.mediainfo.com 


ADMINISTRATIVE 


GENERAL  MANAGER 

Wont  to  run  your  own  show?  Agricul¬ 
tural  publication  seeks  o  General 
Manager.  Lee  Agri-Media's  flagship. 
Farm  &  Ranch  Guide  is  distributed  to 
over  40,000  farmers  and  ranchers  in 
ND  and  Western  Minnesota  via  2nd 
class  “requested"  mail.  Form  &  Ranch 
Guide  has  been  rated  as  the  Upper 
Midwest's  Best  Read  Ag  Publication  for 
the  past  10  years. 

We  are  looking  for  someone  with  prov¬ 
en  sales  management  skills,  an 
entrepreneurial  spirit,  a  creator,  an 
innovator  and  a  positive  change  agent. 
The  position  is  based  out  of  Bismarck, 
ND. 

Compensation  includes  salary  com¬ 
mensurate  with  experience,  lucrative 
bonus  incentives,  RAP,  shared  medical 
and  dental  and  employee  stock 
purchase  plan. 

Lee  Agri-Media  is  a  division  of  Lee 
Enterprises,  Davenport,  lA. 

Please  send  resume  and  cover  letter  to: 

Libby  Simes 
Lee  Agri-Media 
P.O.  Box  91 8 
Bismarck,  ND  58502 
(701)255-2127 

Applicotion  deadline: 

Friday,  August  1 4 

PUBLISHER  -  Brehm  Communications, 
Inc.,  has  an  immediate  opening  for  a 
publisher  with  a  strong  sales  back¬ 
ground,  experienced  in  competitive 
markets.  The  opening  is  at  the  Folsom, 
CA,  Telegraph,  a  6,000  paid  weekly 
with  a  TMC  shopper.  Located  near 
Sacramento,  it  is  port  of  BCI's  Gold 
Country  Media,  which  includes  a  paid 
daily  and  weeklies  in  Auburn,  Colfax, 
Roseville,  Rocklin  and  Lincoln.  Join  a 
growing  company  that  affords 
opportunity  and  compensation  limited 
only  by  your  personal  motivation.  Send 
resume  and  cover  letter  to  General 
Manager,  BCI,  P.O.  Box  28429,  San 
Diego,  0921 27. 
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HELP  WANTED 


ADMINISTRATIVE _ 

PUBLISHER  FOR  “The  Lawyer”,  an 
established  weekly  newspaper  pub¬ 
lished  by  The  New  Jersey  State  Bar 
Association.  Candidate  should  have 
prior  newspaper  experience  as  a  pub¬ 
lisher  or  top  manager.  Emphasis  on 
sales  and  marketing  required.  Pro¬ 
fessional,  dedicated  staff  in  place. 
Excellent  compensation  package, 
including  benefits  -  401  (k|,  health  plan 
and  pension.  Send  resume  to  Charles  I. 
Wrubel,  AdMedia  Partners,  Inc.,  444 
Madison  Avenue,  19th  Floor,  New 
York,  NY  10022. 


PUBLISHER 

Upcoming  retirement  has  prompted  the 
search  for  a  new  publisher  at  the 
Rhinelander  Daily  News  in  northern 
Wisconsin.  This  challenging  position 
requires  superior  management  skills,  a 
sound  understanding  of  marketing  prin¬ 
ciples  and  a  penchant  for  community 
involvement.  The  Daily  News,  a  5,000 
daily,  is  a  Pulitzer  Community  News¬ 
paper  in  a  growth  market.  Rhinelander 
is  the  major  financial,  educational,  and 
industrial  center  for  the  Wisconsin 
Northwoods  and  is  surrounded  by 
lakes  and  forest.  Send  a  resume,  salary 
history  and  letter  of  interest  to  Don 
Rowley,  Pulitzer  Community  Newspa¬ 
pers,  7701  Forsyth  Boulevard,  Suite 
1000,  St.  Louis,  MO  63105. 

PCN  is  an  Equal  Opportunity  Employer 


ADVERTISING 


CLASSIFIED 

MANAGER 

This  is  the  kind  of  opportunity 
you'll  rarely  find  in  the  want  ads. 

We’re  a  20-year-old,  12-paper, 
full-color,  award-winning  broad¬ 
sheet  weekly  newspaper  com¬ 
pany  looking  for  a  seasoned 
sales  professional  with  exper¬ 
ience  as  a  team-builder  and 
trainer.  Our  salary  and  benefits 
package  is  competitive,  with  lots 
of  incentives. 

We  invite  queries  from  native 
New  Yorkers  and  out-of-towners 
who  are  up  to  the  challenge  of 
America’s  bigg^t.  toughest  and 
most  rewarding  market.  Our 
communities  are  among  the 
BEST  in  town—  great  places  to 
live,  work  and  raise  a  family, 
with  unmatched  educational  and 
cultural  opportunities. 

Send  a  letter,  resume  and  sal¬ 
ary  history  and  requirements  to: 
Celia  Weintrob,  Publisher 


26  Court  Street 
Brooklyn,  New  York  11242 


ADMINISTRATIVE _ 

REVENUE-DRIVEN,  "no  excuses"  pub- 
lisher(s)  needed  for  15-25,000  circula¬ 
tion  daily  newspapers  (1  Midwest,  1  in 
Southwest;  please  state  preference). 
Group-owned.  Prior  P&L  responsibility 
a  must.  Very  competitive  compensation 
package.  Must  be  tough  internally,  a 
“gem"  in  the  community.  Please  send 
resume  and  cover  letter  highlighting 
why  you  are  the  right  candidate  and 
indicating  your  present  compensation. 
Reply  to  Box  08580,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  MANAGER 

Excellent  opportunity  for  a  smart  sales 
professional  to  take  the  reins  of  Las 
Vegas'  largest  alternative  newsweekly. 
We're  looking  for  a  proven  record  of 
accomplishments,  but  we  also  know 
how  to  recognize  great  potential.  The 
successful  candidate  will  be  well  versed 
in  both  classified  and  display,  and 
strong  on  training,  motivation  and 
sales  promotion.  Competitive  com¬ 
pensation,  bonuses  and  benefits  and 
an  excellent  quality  of  life.  Resume  and 
cover  letter  to  Jamey  Lien,  Las  Vegas 
Weekly,  800  S.  Valley  View  Blvd.,  Las 
Vegas,  NV  89107.  Fax:  (702)  259- 
4171.  Telephone  inquiries:  (702)  259- 
2341. 


ADVERTISING  MANAGER 

The  Augusta  Chronicle,  a  75,000 
daily,  101,000  Sunday,  is  looking  for 
an  experienced  Advertising  Manager. 
Responsibilities  will  include  managing 
a  1 6-person  staff  selling  in  a  team 
environment.  Fax  or  E-mail  resume  to: 

Ron  Tennant,  Ad  Director 
Fax:  (706)  823-3795 
E-matl  rtennant@augustachronicle.com 

ADVERTISING  MANAGER 

Last  two  ad  managers  became  pub¬ 
lishers...  You  can  be  next.  Zone  4 
award-winning  suburban  (9,171  paid, 
24,500  TMC,  W&S)  weekly  seeks  pro¬ 
motion-minded  ad  manager.  Com¬ 
petitive  salary,  excellent  benefits,  year- 
end  incentive  bonus,  monthly  com¬ 
mission  plan,  profit  sharing,  excellent 
health/dental  plan,  mileage.  Motivate/ 
coach  staff  of  7.  Make  things  happen 
and  you'll  get  your  rewards  too!  Con¬ 
tact  us  at  Box  08600,  Editor  &  Pub¬ 
lisher.  EOE 


ADVERTISING  SALES  MANAGER 
Immediate  Opening 

Chronicle  Communications,  Inc.,  based 
in  Cairo,  GA,  is  seeking  an  Advertising 
Sales  Manager.  Qualified  persons 
must  have  shopper/small  town  paper 
experience,  must  have  high  school  or 
equivalent  -  preferably  college,  self 
starter,  proven  track  record.  Travel  and 
relocation  a  must.  Chronicle  is  a  fast 
growing,  new  public  company  that  is 
aggressively  growing  throughout  the 
SE  US.  Send  resume  to  President, 
Chronicle  Communications,  Inc.,  P.O. 
Box  756,  Cairo,  GA  31728.  Check  out 
our  web  site  at:  www.chronicleinc.com 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
Special  Sections 

Creative,  fun,  challenging,  productive, 
and  successful  characterize  the  Special 
Section  sales  effort  at  The  Syracuse 
Newspapers.  Producing  award¬ 
winning,  profitable  special  sections  is  a 
top  priority  in  the  Advertising  Depart¬ 
ment. 

A  high-energy,  outside-the-box  thinker 
is  needed  to  lead/cheerlead  the  sales 
efforts  of  a  more  than  100  person 
Advertising  Department  for  more  than 
60  annual  sections. 

Responsibilities  include  working  with 
advertising  and  newsroom  manage¬ 
ment  to  develop  new  special  section 
ideas,  work  w  *h  editorial  departments 
on  section  content  and  manage 
advertising  department  controlled 
“advertorial"  sections  (story  ideas,  hir¬ 
ing  freelance  writers,  working  with 
editors).  The  special  sections  manager 
also  develops  and  plans  creative  kick 
off  meeting  ideas  and  incentive  plans/ 
contests  for  significant  sections,  work¬ 
ing  with  advertising  management 
team. 

We  have  a  long  track  record  of  special 
sections  success,  with  annual  growth  in 
full-run  and  zoned  special  sections  busi¬ 
ness  as  well  as  continued  growth  of  our 
largest  annual  special  sections. 

The  Syracuse  Newspapers  offers  an 
excellent  salary  and  benefits  package, 
including  paid  medical,  dental, 
pension,  eyewear  coverage.  Located  at 
the  crossroads  of  upstate  New  York, 
Syracuse  is  surrounded  by  the  beautiful 
Fingerlakes,  Thousand  Islands,  Adiron- 
da«  Mountains  and  is  less  than  a 
day's  drive  to  New  York  City,  Boston, 
Philadelphia,  Toronto  and  otner  north¬ 
east  metro  areas.  Enjoy  the  four  sea¬ 
sons  as  well  as  affordable  housing, 
great  schools,  and  abundant  culturdl, 
art  and  sports  activities. 

The  Syracuse  Nev/spapers 
ATTN:  Ad  #83075 
P.O.  Box  49 15 
Syracuse,  NY  1 3221 


CLASSIFIED  ADVERTISING  MANAGER 

Central  Maine  Newspapers  (Kennebec 
Journal  in  Augusta,  Morning  Sentinel 
in  Waterville)  nas  an  immediate  open¬ 
ing  for  a  dynamic  manager.  We  seek 
a  hands  on  person  with  a  track  record 
of  classified  growth  and  rate  analysis 
as  well  as  proven  training  and  people 
development  skills. 

A  minimum  of  three  years  in  a  sales 
leadership  role  is  essential,  along  with 
strong  computer  skills.  If  you  are  ready 
to  run  your  own  show  with  a  solid  staff 
of  eleven  individuals,  we  want  to  hear 
from  you.  Central  Maine  is  a  beautiful, 
safe  affordable  environment.  Along 
with  your  resume,  please  include  a 
cover  letter  outlining  your  successes  in 
the  key  areas  mentioned  above. 

Central  Maine  Newspapers 
Attn:  Human  Resources  -  CAM 
274  Western  Avenue 
Augusta,  ME  04330 
Fax:  (207)  621-5610 
E-mail:  nmanes@centralmaine.com 
We  are  an  equal  opportunity  employer 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  DIREQOR 
This  is  a  major  growth  opportunity  with 
one  of  the  premier  newspapers  in 
Texas  and  one  of  the  nations  fastest 
growing  publishing  firms.  The  ideal 
candidate  is  a  skilled,  hands  on,  goal 
oriented  manager  who  is  passionate 
about  selling.  The  ability  to  recruit, 
train,  develop,  and  maintain  a  team  of 
telemarketing  sales  professionals  is 
paramount.  Compensation  package 
includes  salary  and  bonus  of 
$55,000■^,  medical,  dental,  401  (k) 
plus  more.  Please  reply  with  cover  let¬ 
ter  and  resume  to  Box  08596,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  AAANAGER 

Independent  daily  seeks  a  dynamic 
manager  who  can  grow  classified  busi¬ 
ness,  in-print  and  on-line,  in  highly  com¬ 
petitive  market.  The  ideal  candidate 
will  have  proven  classified  sales  and 
supervisory  experience,  understand 
Internet  technology  for  classified 
advertising  applications,  and  be  keenly 
interested  in  new  technology.  Must  be 
able  to  train,  direct  and  motivate  staff 
of  16-f  advisors  and  outside  AE's. 
Familiarity  with  Atex  Enterprise  a 
definite  plus. 

As  a  key  member  of  the  Advertising/ 
Marketing  department,  you  will  use 
your  expertise  to  grow  advertising 
revenue  and  increase  market  share. 
Recently  opened  regional  mall  and  com¬ 
munity  revitalization  offer  expanded 
market  opportunities. 

We  offer  an  attractive  compensation 
package  and  excellent  benefits. 

Please  apply  in  confidence,  including 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Patricia  Nagle,  Personnel  Department 
Waterbury  Republican-American 
389  Meadow  Street 
P.O.  Box  2090 
Waterbury,  CT  06722 

Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  MANAGER 

The  Hutchinson  News,  a  40,000- 
circulation  morning  newspaper  in 
Hutchinson,  KS,  is  looking  for  a 
classified  advertising  manager. 

Ideal  applicant  will  possess  one  year 
experience  in  sales,  advertising, 
marketing  or  a  related  field  and/or  a 
degree  in  business,  marketing,  advertis¬ 
ing  or  equivalent.  Experience  with  com¬ 
puters  is  preferred.  Good  working 
knowledge  of  front-end  system.  A  posi¬ 
tive  attitude  and  professional  manner 
are  needed  along  with  a  willingness  to 
use  proven  sales  techniques  and  tools. 

To  apply,  send  cover  letter  and  resume 
to: 

Kathy  Beshears 
Human  Resources  Director 
The  Hutchinson  News 
P.O.  Box  190 

Hutchinson,  KS  67504-01 90 
Deadline  to  apply:  August  1 4 
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ADVERTISING 
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_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 

GROUP  SALES  MANAGER 

Major  District  2  newspaper  is  seeking 
a  Group  Sales  Manager  for  its 
classifiea  advertising  department.  Suc¬ 
cessful  candidate  must  possess  a  strong 
sales/ management  background  in 
both  automotive  and  real  estate  sales. 
Successful  history  of  increasing  ad 
revenues,  building  creative  ad  pro¬ 
grams,  motivating  sales  people,  and 
the  ability  to  make  quality  pre¬ 
sentations  is  required.  Excellent  com¬ 
pensation  and  benefits.  Send  resumes 
to  Box  08583,  Editor  &  Publisher. 

CLASSIFIED 

Telephone  Sales  Supervisor 

The  Patriot-News  Company  in  Har¬ 
risburg,  PA,  is  seeking  a  dynamic  indi- 
viduaF  to  manage  our  growing  sales 
staff.  Responsibilities  include  training, 
new  business  development,  implement¬ 
ing  sales  contests  and  incentives, 
monitoring  and  evaluating  staff 
performance  and  coaching  for 
optimum  results.  Other  related  duties  to 
be  performed  as  assigned. 

We  are  seeking  an  individual  with  2  to 
3  years  of  supervisory/ management 
experience  within  an  inbound/ 
outbound  telemarketing  (preferably 
classified  advertising)  environment. 
Strong  computer  skills  and  thorough 
knowlMge  of  classified  front-end 
systems  is  preferred.  Candidates  must 
have  an  outgoing  personality,  love 
working  with  people  and  snare  a 
strong  commitment  to  superior 
customer  service.  An  established  track 
record  of  proven  leadership  skills  and 
the  ability  to  encourage  and  reinforce 
teamworx  among  staff  members  is 
essential. 

We  offer  a  competitive  salary  and 
benefits  package. 

Please  reply  in  confidence  including 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Gail  L.  Boysick 

Classified  Advertising  AAanager 
The  Patriot-News 
81 2  Market  Street 
Harrisburg,  PA  17105 

NATIONAL  MANAGER 

Philadelphia  Newspapers,  Inc.  (The 
Philadelphia  Inguirer,  the  Philadelphia 
Daily  News  &  Philadelphia  Online)  the 
largest  media  source  of  revenue  in  the 
4th  largest  market  in  the  United  States 
is  recruiting  a  National  Sales  Manager 
to  sell  and  manage  National  customers 
including  the  telecommunications,  com¬ 
puter,  travel,  financial  and  automotive 
categories.  Reporting  to  the  National 
Director  this  position  has  substantial 
revenue  and  staff  responsibilities. 

Candidate  must  have  a  proven  record 
in  advertising  sales,  notional  back¬ 
ground  preferred.  Experience  with 
product  launches,  broadcast,  direct 
mail,  and  online  markets  is  required, 
plus  strong  leadership  skills  to  motivate 
and  manage  diversified  sales  team. 

Interested  and  qualified  individuals 
may  fax  resumes  directly  to  Chris 
Bonanducci,  Human  Resources  at 
pi  5)  854-2991  or 

E-mail  to  cbonanducci@phillynews.com 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 

The  Clarion-Ledger,  a  Gannett  news¬ 
paper  in  Jackson,  Mississippi,  has  an 
immediate  opening  for  an  experi¬ 
enced,  aggressive,  goal  oriented 
advertising  professional.  Respon¬ 
sibilities  include  leading  a  depart¬ 
ment  of  32  in  the  areas  of  retail, 
preprint,  classified  display,  TMC,  new 
products  and  commercial  printing 
sales.  This  position  will  be  responsible 
for  identifying  trends  and  changes  in 
the  marketplace  and  initiating  relevant 
new  products  and  pricing  programs  to 
carryout  strategic  objectives,  me  ideal 
candidate  will  possess  experience 
motivating  and  challenging  a  team  of 
sales  professionals  along  with  creating 
and  executing  initiatives  to  grow  top 
line  revenue  and  increase  marxetshare. 
Excellent  verbal  and  written  communi¬ 
cation  skills,  familiarity  with  budget 
and  market  analysis,  and  computer 
skills  are  a  must. 

We  offer  an  attractive  salary,  plus 
annual  bonus.  Benefits  include  paid 
vacation,  medical,  dental,  vision,  hear¬ 
ing,  life  insurance,  401  (k)  plan  and 
much,  much  nrore. 

To  apply,  please  send  resume  to: 

John  W.  Kelly 
Director  of  Advertising 
The  Clarion-Ledger 
201  S.  Congress  Street 
Jackson,  MS  39201 
Fax:  (601)352-2811 
E-mail:  jkelly@jackson.gannett.com 
(pc/ mac  format) 
EOEM/F/H/V 


SALES  MANAGER 

Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  media 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news- 
apers  and  Internet  products,  com¬ 
ined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  loolcing  for  a  top-notch  industry 
professional. 

We  seek  an  aggressive,  experienced 
sales  professional  to  direct  a  team  (10- 
1  2)  of  highly  motivated  retail  advertis¬ 
ing  representatives.  Primary  responsi¬ 
bility  is  revenue  growth,  therefore  the 
successful  candidate  must  be  able  to 
hire,  train  and  develop  in  a  climate 
which  fosters  individual  initiative  within 
a  team  concept.  Prior  experience  with 
goal  setting,  performance  appraisal 
and  the  ability  to  develop  and  mentor 
sales  reps  is  essential.  The  ideal  candi¬ 
date  has  experience  in  cross  selling  a 
diverse  product  line  (Internet,  dailies, 
weeklies,  niche  products)  to  maximize 
company  revenue  and  customer 
response.  Excellent  opportunity  for 
those  who  seek  a  chalfenge. 
Unparalleled  financial  opportunity  Tor 
an  aggressive  overachiever. 

Please  send  resume  and  salary  history 
and  requirements  to  John  McNamee, 
CNC,  254  Second  Avenue,  Needham, 
MA  02 1 94.  Fax  (78 1 )  433-6740 


The  Herald,  a  Washington  Post  com¬ 
pany  in  Everett,  WA,  30  miles  north  of 
Seattle,  is  seeking  a  Retail  Advertising 
Manager  to  lead  its  staff  in  the  sale  of 
retail  advertising  into  the  daily  and 
Sunday  Herald  (55,000  d,  65,000  S), 
and  six  weekly  newspapers. 

You'll  work  in  a  progressive  environ¬ 
ment  that  rewards  teamwork,  motiva¬ 
tion,  and  coaching  abilities,  as  well  as 
industry  specific  core  competencies. 
Quite  simply:  you're  a  people  person 
who  can  get  results. 

We  offer  competitive  salary  and  bonus 
and  excellent  benefits.  Qualified  appli¬ 
cants  should  submit  resume  by  mail, 
fax  (425)  339-301 7,  or  E-mail: 
jobs@heraldnet.com  in  Word  for  Win¬ 
dows  or  text  format  to: 

The  Herald 
Re:  RAM 
Box  930 

Everett,  WA  98206 


_ ART/GRAPHICS _ 

PAGE  DESIGNER/GRAPHIC  ARTIST 

The  Bradenton  Herald,  a  Knight  Ridder 
paper  on  the  west  coast  of  Florida,  has 
openings  for  2  experienced  page 
designers/graphic  artists.  Candidates 
should  have  2-5  years  of  daily  news¬ 
paper  experience  producing  informa¬ 
tional  graphics,  maps,  charts,  as  well 
as  designing  news  and  feature  p>ages. 
Knowledge  of  Illustrator,  Freehand, 
Photoshop  and  QuarkXPress  a  must. 
Ability  to  illustrate  and  draw  with 
Painter  is  an  asset.  If  you  have  a 
passion  for  design,  know  how  to  pro¬ 
duce  infographics  and  want  to  live 
close  to  some  of  the  best  beaches  in  the 
world,  send  resume  and  samples  to 
Graphics  Editor  Steve  Young,  Bra¬ 
denton  Herald,  102  Manatee  Avenue 
West,  Bradenton,  FL  34205. 


_ CIRCULATION _ 

AMERICAN  PUBLISHING  COMPANY 
has  the  following  positions  available: 
CIRCULATION  DIRECTOR  -  The  Post 
Tribune  in  Northwest  Indiana,  part  of 
Chicago  group  is  seeking  an 
aggressive  and  experienced  individual. 
Must  have  a  proven  sales  track  record 
in  competitive  metro  market.  Excellent 
growth  opportunity.  Daily  circulation 
63,000,  Sunday  70,000. 

PROMOTION  MANAGERS  -  We  are 
looking  for  several  individuals  with  pro¬ 
motional  and  marketing  experience. 
Positions  would  be  responsible  for  pro¬ 
moting  several  newspapers  at  once  or 
all  the  promotional  efforts  of  a  medium 
sized  doily. 

CIRCULATION  MANAGERS  -  We  are 
accepting  resumes  for  future  openings. 
Good  opportunity  for  current  circula¬ 
tion  manager  looking  to  move  up, 
home  delivery  manager  or  DSM  want¬ 
ing  to  run  their  own  operation. 

We  offer  competitive  pay  and  bonus 
package  based  on  experience,  plus 
benefits.  All  responses  will  be  held  in 
the  strictest  confidence.  Resumes  can 
be  mailed  to  APC,  P.O.  Box  1 1 92, 
Enid,  OK  73702,  attn:  Hector  Cueva. 


The  State  Newspaper,  South  Carolina's 
largest,  is  seeking  an  experienced 
leader  for  our  circulation  division.  The 
State  is  a  subsidiary  of  Knight  Ridder, 
the  nation's  second -largest  newspaper 
publisher,  with  products  in  print  and 
online. 

Our  circulation  director  must  bring 
expertise  in  circulation  operations, 
knowledge  of  business  fundamentals 
and  statistical  reporting,  and  an 
understanding  of  key  circulation  suc¬ 
cess  indicators.  Competitive  candidates 
will  quickly  understand  demographics 
and  lifestyles  of  the  growing  and 
dynamic  community  we  serve,  and 
how  to  identify  and  pursue  strategic 
reader  segments.  The  State's  circula¬ 
tion  director  will  develop  targeted 
marketing  programs  to  grow  circula¬ 
tion,  increase  penetration  in  key 
market  segments  and  improve  reader 
retention.  The  position  will  partner  with 
other  divisions  to  create  integrated 
strategies  for  content  and  circulation, 
as  well  as  collaborate  on  packaging, 
promoting  and  selling  the  news.  The 
circulation  director  also  will  help  iden¬ 
tify  and  develop  strategic  alliances  with 
other  business. 

JOB  REQUIREMENTS:  The  competitive 
candidate  will  have  at  least  five  years 
circulation  experience,  demonstrated 
leadership  ability,  a  college  degree 
required  with  an  advanced  degree  in 
business  administration  or  marketing  a 
plus,  excellent  oral  and  written  com¬ 
munication  skills,  the  ability  to  apply 
high  performance  customer  service 
principles,  ability  to  use  analyticol  tools 
to  scan  the  market  for  opportunities 
and  threats,  and  a  track  record  of 
achieving  goals. 

Interested  applicants  should  send 
resume  to: 

Ms.  Holly  Rogers,  HR  Director 
The  State 
RO.  Box  1333 
Columbia,  SC  29202 
(803)771-8322 

E-mail:  hrogers@thestate.cam 

CIRCULATION  DIREaOR 

7-day  newspaper  in  Zone  1  with 
30,000  circulation  is  seeking  a  hands- 
on  professional  to  lead  its  circulation 
department.  A  commitment  to  com¬ 
munity  newspapering,  exceptional  ser¬ 
vice  and  strong  single  copy  skills  are 
necessary  to  be  successful  in  this  posi¬ 
tion.  Experience  managing  within  a 
union  environment  is  helpful. 

If  you  have  been  successful  growing 
circulation  and  are  a  strong  and 
energetic  leader,  you  may  be  the 
person  we  are  looking  for  to  fill  this 
key  spot  on  our  management  team. 
Qualified  applicants  should  submit  a 
resume  and  cover  letter  with  salary 
requirements  to  Box  08590,  Editor  & 
Publisher. 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR:  The  Free 
Press,  an  award-winning  1 3,000 
circulation  AM  daily,  seeks  a  Circula¬ 
tion  Director  to  lead  us  into  a  new  era. 
The  successful  candidate  will  have  a  prov¬ 
en  track  record  of  circulation  growth 
and  will  work  to  build  effective  market¬ 
ing  and  sales  campaigns.  Leadership, 
organizational  skills,  creativity  and 
goal-setting  abilities  a  must.  Send 
resume  and  cover  letter  to  Vernon  L. 
DeBolt,  publisher.  The  Free  Press,  Box 
129,  Kinston,  NC  28502.  Fax:  (262) 
527-8838. 


CIRCULATION  DIREaOR 

We  are  looking  for  a  dynamic  individ¬ 
ual  to  lead  the  circulation  department 
of  a  medium  sized  daily.  The  position 
requires  strong  skills  in  the  area  of 
goal  setting,  training,  motivation,  and 
holding  people  accountable. 

This  is  an  ideal  opportunity  for 
someone  who  wants  to  work  for  a 
progressive  company  that  encourages 
creativity  and  fosters  team  work.  We 
offer  a  competitive  salary  and  excellent 
benefits.  If  you  are  interested  in  a 
challenging  but  rewarding  career 
opportunity  submit  resume  to  Box 
08586,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

Very  established  weekly  chain  in  Zone 
5  seeks  aggressive,  very  organized 
individual  to  manage  staff  of  6  full-time 
district  managers.  Must  have  a  very 
strong  work  ethic  and  be  willing  to  get 
your  hands  dirty  to  service  customers. 
This  position  reports  directly  to  the 
circulation  director.  A  solid  circulation 
background  and  supervisory  experi¬ 
ence  is  required.  Salary  plus  bonus, 
401  (k)  and  excellent  benefits  package. 
Saturday  is  a  required  workday  (off 
Sunday  and  Monday).  Send  resume 
and  cover  letter  with  salary  require¬ 
ments  in  confidence  to  Box  08559, 
Editor  &  Publisher. 


CIRCULATION  ZONE  MANAGER 

The  Express-Times,  a  50,000  circula¬ 
tion  MediaNews  newspaper  in  Easton, 
PA,  is  seeking  a  Regional  Zone  Man¬ 
ager.  The  qualified  candidate  will 
supervise  5  District  Managers  and  must 
be  a  self-starter  with  leadership 
qualities  to  work  in  a  fast  paced,  com¬ 
petitive  environment.  Candidate  will 
also  be  responsible  for  increasing  daily 
and  Sunday  home  delivery,  maintain¬ 
ing  quality  service  to  all  home 
d&ivered  customers  and  ensuring  all 
weekly  revenue  is  collected  in  each  dis¬ 
trict.  Excellent  salary,  bonus  and  bene¬ 
fits  package.  Send  resume  and  salary 
requirement  to  The  Express-Times,  30  N. 
4th  Street,  P.O.  Box  391,  Easton, 
PA  18044-0391,  Attn:  Rob  Rothacker. 
Or  fax  to  (610)  258-1434. 

PERFORMANCE-DRIVEN  SALES  CREW 
NEEDED  for  major  newspaper 
in  New  York  Metropolitan  area  (45 
minutes  outside  NYC).  Must  be  o 
highly  professional  door-to-door  crew¬ 
ing  company  with  a  proven  track 
record  driving  circulation  sales.  High 
potential.  Excellent  compensation.  In¬ 
store  kiosk  sales  contracts  also  avail¬ 
able.  Call  (91 4)  578-2430  for  details. 


_ CIRCULATION _ 

CIRCULATION  ZONE  MANAGER 

The  Standard-Times  is  looking  for 
career  oriented  individuals  to  fill  the 
position  of  Zone  Manager  (District 
Manager  Position),  at  a  7  day  morning 
I  newspaper.  Candidates  must  possess 
i  “Team  Oriented"  qualities,  as  this 
i  person  will  work  in  a  team  environ- 
:  ment  as  opposed  to  an  individual  dis- 
i  trict  format.  Minimum  of  two  years 
i  experience  in  the  circulation  field 
I  necessary.  Salary  range  is  in  the  mid 
I  to  upper  $20's,  depending  on  experi- 
:  ence,  with  commission  opportunities  as 
;  well.  Organized,  hard  working  indi- 
I  viduals  need  only  apply.  Please  send 
j  resume  to: 

:  The  Standard-Times 

i  25  Elm  Street 

:  New  Bedford,  MA  027 40 

I  Attn:  Dave  Pare,  Circulation  Director 

I  THE  EUROPEAN  STARS  &  STRIPES,  a 
:  daily  newspaper,  based  in  Griesheim, 

I  Germany,  seeks  a  Circulation  Sales 
I  Director  to  oversee  home  delivery, 

:  single  copy,  transportation,  and 
i  customer  service  throughout  Europe, 
i  North  Africa,  and  the  Middle  East. 

:  The  selected  candidate  must  have 
j  superior  interpersonal  skills  and 
j  demonstrated  newspaper  soles  man- 
:  agement  skills,  and  a  proven  record  of 
i  increasing  circulation.  They  will  also 
•  initiate,  implement,  and  execute  circula- 
j  tion  sales,  promoting  and  marketing 
;  programs  in  conjunction  with  district 
:  sales  managers  as  well  as  with  market- 
■  inq  staff,  contractors,  carriers, 
i  telemarketers,  sales  crews,  and  other 
i  related  staff. 

:  Additionally,  will  coordinate  all  circula- 
:  tion-related  aspects  of  carrier  sales 
I  campaigns,  bulk  sales,  adding  new 
1  sales  outlets,  obtaining  NIE 
j  sponsorship,  and  finding  ways  to  get 
i  papers  to  troops  in  remote  areas  not 
i  currently  being  served. 

j  Requires  strong  analytical  skills  to  iden- 
:  tify  growth  opportunities,  compose 
;  sales  plans,  prepare  budgets,  farecast 
:  sales,  and  prepare  sales  reports.  Prior 
i  experience  with  the  military  preferred, 

:  but  not  required. 

:  Send  resume  to  European  Stars  & 
i  Stripes,  ATTN:  General  Manager,  Unit 
j  29480,  APO,  AE  0921 1  or  fax  to 
:  (011-49)  6155  601408.  Applications 
j  will  be  accepted  by  E-mail  at: 
j  hinzs@mair.estripes.osd.mil 
j  Applications  must  be  received  by 

•  August  30, 1 998  to  be  considered. 

I  Announcement  NAF-SS-98-044 

j  Position  open  to  US  citizens  only 

i  SINGLE  COPY  SALES  MANAGER 

•  Bright,  aggressive,  street  savvy,  self- 
j  starter  wanted  for  group  of  community 
:  weeklies  located  on  east  coast  in  com- 
;  petitive  upscale  market.  Must  be  goal 
I  oriented  and  sales  minded  with  proven 
:  track  record  of  growing  circulation. 
:  Must  possess  vending  machine  knowl- 
j  edge,  ABC  rules  awareness,  PC  liter- 

•  acy,  knowledge  of  GEAC/Collier 
j  Jackson  circulation  system,  and  think 
i  retail.  If  you  are  not  afraid  of  unconven- 
:  tional  thinking  and  wauld  like  to  work 
i  for  a  top  notch  circulation  team,  send 
;  your  resume  and  salary  history  to  The 
:  Princeton  Packet  Inc.  (EP),  P.O.  Box 
i  350,  Princeton,  NJ  08542,  ATTN: 
;  Human  Resources  or  fax  to 

:  (609)921-8648 


_ EDITORIAL _ 

AG  REPORTER  sought  for  Washington, 
DC  bureau  of  international  newswire. 
Knowledge  of  ag  issues  preferred; 
daily  newspaper  or  wire  experience 
helpful.  Successful  candidate  joins  sea¬ 
soned  team  covering  breaking  ag  news 
in  competitive,  reaf-time  environment. 
Resume,  clips  to  Futures  World  News/ 
FWN  Financial  News,  Bill  Watts, 
bureau  chief,  1000  Vermont  NW, 
Suite  810,  Washington,  DC  20005. 

Fax:  (202)  842-3658 
E-mail:  bwatts@fwn.com 

AGGRESSIVE  SPORTS  writer  needed 
for  7-day-a-week  daily  in  southeastern 
North  Carolina;  excellent  position  for 
recent  graduate;  competitive  salary/ 
benefits;  contact  Thom  Whittinghill  at 
(910)  739-4322. 

ASSIGNMENT  EDITOR 

)o  you  have  at  least  five  years  solid 
writing  experience?  Do  you  have  a 
natural  ability  to  lead  and  five  years 
supervisory  experience  working  with 
talented  reporters  to  develop  interest- 
ng  copy  for  a  community  newspaper? 
f  so  we'd  like  to  hear  from  you.  The 
Daily  Item  is  a  30,000  circulation 
seven  day  AM  in  scenic  central  Penn¬ 
sylvania.  Feature  or  editorial  writing 
aackground  will  be  helpful.  Send  cover 
etter  and  clips  by  August  1 5  to  Assign¬ 
ment  Editor  Search,  The  Daily  Item, 
200  Market  Street,  Sunbury,  PA 
1 7801 .  No  telephone  calls,  please. 

ASSISTANT  CITY  EDITOR:  The 
Belleville  News-Democrat,  a  Knight 
Ridder  daily,  circulation  63,000,  near 
St.  Louis,  has  an  opening  for  an  assis¬ 
tant  city  editor.  Duties  include  assign¬ 
ing  and  editing  stories  and  managing 
reporters.  Must  have  two  years  editing 
experience  at  a  daily  newspaper.  Con¬ 
tact  Gary  Dotson,  city  editor,  P.O.  Box 
427,  Belleville,  IL  62222. _ 

ASSISTANT  CITY  EDITOR 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  daily,  is  looking  for  an 
assistant  metro  editor.  If  you  are  an 
experienced  journalist  with  a  strong  com¬ 
mand  of  the  language  and  who  can 
spot  holes  in  stories  and  motivate  a 
team  of  reporters,  this  job  might  be  for 
you.  Send  resume  and  tearsheets  to 
Charlie  Moore,  metro  editor,  Albuquer¬ 
que  Journal,  P.O.  Drawer  J,  Albuquer¬ 
que,  NM  87103. 

ASSISTANT  METRO  EDITOR  needed 
for  busy  six-person  metro  desk  at  The 
Ledger  in  Lakeland,  FL.  If  you  are 
organized,  can  coach  reporters  and 
have  good  editing  skills,  send  resume 
to  The  Ledger,  Attn:  Harold  Muddiman, 
P.O.  Box  408,  Lakeland,  FL  33802. 
Deadline  to  apply:  August,  1 5  1 998. 

ASSISTANT  NEWS  EDITOR  -  Experi¬ 
enced  copy  editor  for  Gannett  daily  in 
the  beautiful  Shenandoah  Valley.  Must 
craft  attractive,  informative  pages,  lead 
newsroam  on  deadline.  Mac  QuarkX¬ 
Press.  Competitive  pay,  benefits. 
Resume,  pages  to  David  Fritz,  manag¬ 
ing  editor.  Daily  News  Leader,  P.O. 
Box  59,  Staunton,  VA  24402  or 
editor@cfw.com  We  value  diversity. 


_ EDITORIAL _ 

ASSOCIATE  COPY  EDITOR 

Meredith  Corporation,  one  of  the  coun¬ 
try's  leading  magazine  companies, 
seeks  an  Associate  Copy  Editor  to  edit 
Special  Interest  Publications  manu¬ 
scripts  and  proofs.  You'll  be  port  of  an 
entrepreneurial  publishing  group  and 
a  top-notch  copy  editing  department 
where  we  assure  that  material  is  com¬ 
pelling,  reader-friendly  and  meets 
accepted  standards  for  writing  style, 
grammar  and  punctuation. 

Successful  candidate  will  have  a  col¬ 
lege  degree  in  Journalism  and  3  years 
or  professional  editing  or  copy  editing 
experience  in  magazine,  newspaper  or 
book  publishing.  Must  possess  a 
passion  for  helping  create  clear,  con¬ 
cise  and  dynamic  publications  and  be 
able  to  negotiate  solutions  with  writers 
and  designers  of  all  experience  levels. 

Location:  Des  Moines,  Iowa 

Send  resume,  and  a  cover  letter  with 
salary  history,  in  confidence  to: 

MEREDITH  CORPORATION 

Ms.  D.  Neumann 
Corporate  Supervisor 
Staffing  Services/Dept.  408 
Meredith  Corporation 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:  (515)  284-2958 

Equal  Opportunity  Employer 

ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  all  you  want. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player- 
develapment  franchises  in  professianal 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  and  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


ASSISTANT 

MANAGING  EDITOR/NEWS 

The  Detroit  News  is  looking  for  an 
editor  to  supervise  city  staff  and  sub¬ 
urban,  state-capital  and  Washington 
bureaus.  Send  a  resume  and 
references  to  Publisher  and  Editor 
Mark  Silverman,  The  Detroit  News, 
615  W.  Lafayette,  Detroit,  Ml  48226. 
The  Detroit  News  is  a  Gannett  news¬ 
paper.  We  value  diversity  in  coverage 
and  in  our  staff. 


BUSINESS  REPORTERS 
I  The  Orlando  Sentinel  is  seeking  expe- 
i  rienced  business  reporters  to  cover  two 
:  challenging  beats:  telecommunica- 
i  tions/medio  and  small  business/ 
I  manufacturing.  We  need  people  who 
;  can  break  stories  and  give  readers  the 
j  big  picture  in  one  of  the  South's  most 
:  dynamic  cities.  Send  a  resume  and  5-7 
j  clips  to  Dana  S.  Eagles,  deputy  M.E., 
:  The  Orlando  Sentinel,  633  North 
:  Orange  Avenue,  Orlando,  FL  32801 . 
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HELP  WANTED 


ASSOCIATE  EDITORIAL  PAGE  EDITOR 
The  right  candidate  is  a  self-starter 
who  generates  editorial  ideas;  who 
can  write  often  and  quickly  with  style; 
whose  leadership  skills  connect  with 
the  community;  wmo  is  equally  adept  at 
editing,  developing  and  supervising 
projects;  who  can  fill  in  for  the  editorial 
pxage  editor,  and  whose  moderate  phi¬ 
losophy  fits. 

We  value  the  candidate  who  cares 
deeply  about  helping  identify  solutions 
to  problems  affecting  our  readers,  not 
just  pointing  fingers  or  finding  fault. 
Applicants  should  submit  a  resume, 
relevant  clips,  letter  and  at  least  1 0  com¬ 
mentary  samples  to  Editorial  Page 
Editor  Hap  Cawood,  Dayton  Daily 
News,  P.O.  Box  1287,  Dayton,  OH 
45401-1287.  Fax;  (937)  225-7302. 


AWARD  WINNING  health  care  trade 
magazine  seeks  top  editor  ready  to 
lead  a  great  team.  Must  be  experi¬ 
enced  in  managing  a  staff,  editing,  art 
direction,  writing  and  planning.  Prefer 
some  news  or  financial  writing  back¬ 
ground.  Minimum  7  years  experience 
in  editorial  (3  as  top  level  editor).  Must 
be  articulate  and  confident  to  represent 
the  publication  at  industry  meetings. 
Competitive  salary  and  benefits.  Sub¬ 
mit  cover  letter,  resume,  clips  and 
salary  history  (a  must)  to  Laurie  Hill, 
Miramar  Communications,  Inc.,  P.O. 
Box  8987,  Malibu,  CA  90265-8987. 

Fox:  (310)317-0072 


BUREAU  REPORTER  -  Reporter  needed 
to  cover  three  parishes  (counties)  in 
bureau  office.  Self-starter  with  excellent 
time  management  skills  necessary; 
three  years  experience  minimum. 
Bureau  is  in  charming  university  city 
50  miles  from  newspaper  offices.  Send 
resume  and  clips  to  Joy  L.  Williford, 
human  resources  director,  Alexandria 
Daily  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 

personnel@thetowntalk.com  EOE 

BUSINESS  REPORTERS  -  The  Indi¬ 
anapolis  Star/News  (combined  circula¬ 
tion  269,686  daily;  391,820  Sunday) 
wants  to  immediately  fill  two  reporting 
positions  on  its  award-winning  busi¬ 
ness  desk.  Beats  open  are  personal 
finance,  real  estate  and  small  business. 
Applicants  should  have  at  least  five 
years  experience  at  daily  newspapers. 
Experience  covering  business  helps, 
but  not  reguired.  We  want  strong 
reporters  with  a  proven  ability  to  tockle 
complex  issues  and  explain  them 
clearly.  We  want  reporters  who  gener¬ 
ate  story  ideas  and  understand  that  the 
best  stories  are  told  through  the  expe¬ 
riences  of  real  people,  not  talking 
heads.  Women  and  minorities  are 
encouraged  to  apply.  Send  resume 
with  clips  by  August  15  to  Greg 
Andrews,  business  editor,  P.O.  Box 
1 45,  Indianapolis,  IN  46206-01 45. 

BUSINESS  WRITER 

Are  you  a  top-notch  writer  chafing 
under  the  yoke  of  bad  management? 
We  want  an  experienced  writer  to  join 
our  team.  We  appreciate  big-picture 
thinking,  literate  prose  and  the  ability 
to  look  beyond  the  mundane.  Bill  Day, 
Des  Moines  Business  Record  (515) 
288-3336  phone,  (51 5)  288-0309  fax 

August  8, 1998 


The  Times  Publishing  Company,  a  fam¬ 
ily-owned  newspaper  company,  is  look¬ 
ing  for  a  copy  desk  person  with  expe¬ 
rience  in  pagination,  layout,  headlin¬ 
ing  and  copy  editing.  The  position 
requires  a  minimum  of  a  bachelor's 
degree  and  a  demonstrated  ability  to 
work  in  a  newsroom  with  both 
advance  and  deadline  copy  and 
pages. 

Please  send  several  examples  of  your 
work,  a  letter  describing  why  you 
would  be  the  best  candidate,  and  a 
resume  to: 

Tony  Pasquale 
Administrative  Editor 
Times  Publishing  Company 
Times  Square 
205  W.  12th  Street 
Erie,  PA  1 6534 

Phone:  (814)  870-1712 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR  needed  to  polish  news 
and  feature  stories  and  write  eye¬ 
catching  headlines  on  full-paginated 
Quark/QPS  system  at  The  Bakersfield 
:  Californian,  an  80,000-circulation, 

:  family-owned  daily  in  Central  Califor- 
j  nia.  Experience  as  a  reporter  and/or 
i  editor  preferred,  but  will  consider 
I  entry-level  applicant  with  sharp  spell- 
;  ing,  punctuation  and  grammar  skills, 
j  We  are  located  in  California's  most 
I  affordable  region,  just  two  hours  from 
i  sandy  beaches,  snow-capped  moun- 
:  tains  or  major  metropolitan  areas, 
j  Send  resume  and  work  samples  to  The 
j  Bakersfield  Californian,  Copy  Editor, 

•  Human  Resources,  P.O.  Box  440, 

:  Bakersfield,  CA  93302.  All  applicants 
:  subject  to  pre-employment  physical 
j  and  drug  screen. 

i  COPY  EDITOR,  AGGRESSIVE 

i  We  are  looking  for  two  copy  editors 
j  who  have  the  skills  and  drive  to  help 
i  provide  on-point,  clear  and  well- 
:  written  copy,  who  can  take  part  in 
:  presenting  a  sharp,  imaginative  paper 
j  in  layout,  approach  and  execution.  The 
i  Press-Enterprise,  a  Belo  newspaper,  is 
:  growing  (170,000  circ.)  in  the  boom- 
:  ing  Inland  area  of  Southern  California, 
:  a  place  with  exciting  culture  and 
j  a  good  family  atmosphere.  Send 
i  resume,  references,  questions  to  Mel 
i  Opotowsky,  managing  editor.  The 
:  Press-Enterprise,  Box  792,  Riverside,  CA 
1  92502. 


EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 
An  immediate  opening  for  an 
enthusiastic  and  team-oriented  person 
with  new  ideas  for  an  established 
newspaper.  Full-time  position  requires 
solid  knowledge  of  Microsoft  Word, 
QuarkXPress  and  Photoshop,  and 
strong  editing  and  page  design  skills. 
Benefits,  pension  plan,  401  (k)  plan, 
medical,  dental,  life  and  vision  insur¬ 
ance,  flexible  spending  account,  and 
two-weeks  vacation  after  first  year. 
Evening  hours.  Send  resume  to  Gloria 
Turner,  The  Joplin  Globe,  P.O.  Box  7, 
Joplin,  MO  64802;  or  E-mail  to: 

gturner@  jobi  i  nglobe  .com 


COPY  EDITOR:  Join  a  morning  daily 
newspaper  on  the  move.  We  want  an 
editor  who  is  good  with  words  and 
page  design  and  is  a  skillful  headline 
writer.  Experience  with  Macintosh 
QuarkXPress  preferred.  We  welcome 
new  ideas  to  foster  understanding  and 
interest  among  our  readers.  It's  a  great 
place  to  live.  We're  close  to  Saratoga 
Springs,  Vermont  and  the  Adirondack 
Mountains.  Send  resume,  samples  of 
work  to  Stephen  Bennett,  managing 
editor.  The  Post- Star,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 

i  COPYEDITOR 

I  Copy  editor  needed  for  busy  copy  desk 
I  on  this  20,000  circulation,  seven-day 
:  newspaper  in  West  Virginia's  Eastern 

•  Panhandle.  The  successful  candidate 
:  will  write  snappy  headlines,  edit  local 
■-  and  wire  copy  and  will  be  able  to 

paginate  using  QuarkXPress.  Located 
:  an  hour  and  a  half  from  Washington, 
i  DC  and  Baltimore,  MD,  the  area  is 
:  growing.  Send  letter,  resume  and 
;  design  clips  to  Maria  Lorensen,  editor, 

I  The  Journal,  207  W.  King  Street, 

:  Martinsburg,  WV  25401 . 

I  DEPUTY  BOOK  EDITOR 

i  The  San  Francisco  Chronicle  seeks  an 
I  experienced  literary  journalist  to  share 
:  editing,  reviewing,  assigning,  plan- 
:  ning,  reporting  and  some  interviewing 
:  with  the  book  editor.  You'll  work  on  an 
i  established,  stand-alone  Sunday  Book 
i  Review  section,  as  well  as  daily 
:  reviews,  profiles  and  news  stories, 
i  We're  looking  for  someone  with  prize- 
:  worthy  clips,  stellar  references,  a  deep 
I  Rolodex  and  prodigious  organizational 
;  skills.  You  should  also  be  a  wizard  at 
j  working  with  copy  and  writers.  Knowl- 
■  :  edge  of  Bay  Area  literary  scene  a 
i  plus. 

:  Please  send  a  resume,  cover  letter  and 
:  clips  to: 

•  Marianne  Chin,  Director  of 

I  Editorial  Hiring  &  Development 

:  San  Francisco  Chronicle 

I  901  Mission  Street 

•  San  Francisco,  CA  94103 

Fax:(415)495-3843 
E-mail:  mchin@sfgate.com 

:  The  San  Francisco  Chronicle,  the 
:  largest  daily  newspaper  in  Northern 
:  California,  is  an  equal  opportunity 
:  employer. 


http://www.mediainfo.com 


EDITORIAL 


COPY  EDITORS/PAGE  DESIGNERS 

The  Tribune  has  a  high  energy 
newsroom  in  a  tough,  competitive 
market  in  metropolitan  Phoenix.  We 
just  won  AP  Arizona's  top  three 
awards  for  metro  papers  —  general 
excellence,  story  of  the  year,  and 
photo  of  the  year.  We  think  we're 
good,  and  we're  determined  to  be  bet¬ 
ter.  If  you  have  the  experience  and 
skills  to  help  make  our  pages  sparkle, 
we  would  like  to  talk  to  you.  If  you  can 
help  us  and  have  the  portfolio  to  prove 
it.  E-mail  Jim  Ripley,  managing  editor, 
at  jripley@aztrib.com  or  send  resume 
and  work  samples  to  1 20  W.  1  st  Ave¬ 
nue,  Mesa,  AZ  85210. 


DESIGNER/COPY  EDITOR  -  30,000 
West  Texas  AM  daily  needs  to  fill  the 
last  spot  on  a  five-person  copy  desk. 
Our  newspaper  has  a  reputation  for 
excellence  and  serves  a  huge,  news- 
rich  region.  Send,  fax  or  E-mail  a 
cover  letter  and  resume  to  Janet  Terry, 
Odessa  American,  P.O.  Box  2952, 
Odessa,  TX  79761.  Fax:  (915)  334- 
8641 .  E-mail:  jlterry@link.freedom.com 


EDITOR  -  Managing  editor  for  long 
established  weekly  in  western  Essex 
County,  NJ.  Five  years  professional 
experience  required.  Duties  include 
.  layout,  all  areas  of  hard  news  report- 
i  ing.  Career  opportunity.  Competitive 
:  salary  plus  fringe  package.  Resumes, 
:  clips  to  Box  08597,  Editor  &  Publisher. 

i  EDITOR  for  health  magazine.  3-5 
i  years  general/medical  editing  experi- 
:  ence  required.  Fax/send  resume  and 
:  salary  history  to  Nutralife,  1383  E. 
;  Gene  Autry  Woy,  Anaheim,  CA 
I  92805.  Fox:  (714)634-1812. 


JOURNALIST 

WANTED 

Unique  opportunity  with  college 
public  relations  firm  as  senior 
account  executive.  Requires 
professional  with  strong  journalist 
credentials  to  take  reporter's 
approach  to  covering  client  cam¬ 
puses,  identifying  and  developing 
stories  for  the  news  media  in 
every  field  from  the  performing 
arts  to  scientific  breakthroughs. 
Includes  interviewing,  feature 
writing,  working  closely  with  the 
press,  prepping  professors  and 
presidents  for  media  exposure 
including  editorial  board  sessions, 
serving  as  communications  and 
public  relations  advisor.  Excep¬ 
tionally  stimulating,  enjoyable 
and  gratifying  career  for 
someone  with  proper  skills. 

Send  resume  to: 

John  McGauley 
Gehrung  Associates 
222  Main  Street 
Keene,  NH  03431-4198 

Editor  (S?  Pi  BUSHER  35 
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HELP  WANTED 


EDITOR:  The  Atlanta  Jewish  Times,  a 
distinguished  73-year  old  weekly  with 
25,000  readers,  covers  the  fastest- 
growing  Jewish  community  in  the  coun¬ 
try.  We  seek  an  editor  who  is  a 
forward-thinking,  experienced  journal¬ 
ist  capable  of  crafting  a  quality,  com¬ 
munity-minded,  aggressive  publication. 

Our  editor  should  have  the  vision  to 
create  a  fresh  perspective  on  issues 
that  matter  to  our  subscribers  and  find 
ways  to  reach  a  wider  audience  with 
new  sections,  features  and  initiatives. 
He  or  she  will  supervise  a  six-person 
editorial  staff  and  assume  an  active,  vis¬ 
ible  role  in  the  Jewish  and  secular  com¬ 
munities. 

The  Atlanta  Jewish  Times  is  part  of 
Waterspout  Communications,  pub¬ 
lishers  of  America's  preeminent,  inde¬ 
pendent  Jewish  weeklies.  We  offer  an 
outstanding  career  opportunity,  entre¬ 
preneurial  environment,  excellent 
salary  and  benefits  including  profit- 
sharing.  Fax  or  mail  resume  to  Pub¬ 
lisher,  Atlanta  Jewish  Times,  6065 
Roswell  Road,  Suite  700,  Atlanta,  GA 
30328;  Fax  (404)  252-1172.  To  learn 
more  about  the  Atlanta  Jewish  Times 
on  the  Internet,  visit 

www.atljewishtimes.com 

EDITOR/WRITER 

The  nation's  leading  food  retailing 
trade  publication  seeks  an  editor/ 
writer  to  manage  business  coverage  of 
the  supermarket  industry.  Position 
involves  writing  and  editing  of  news 
and  feature  stories  in  a  fast-paced 
work  environment.  Must  have  3-r  years 
writing/editing  experience.  Please  fax 
resume  to  Box  DM,  Fairchild  Pub¬ 
lications  (21 2)  630-4295. 


EDITOR 

Award-winning  business  weekly  seeks 
editor  with  at  least  five  years  of  strong 
business/news  reporting  and  editing. 
Must  be  enterprising  and  possess  great 
communication  skifls.  Must  have  the 
ability  to  manage  and  motivate  a  staff 
of  9.  Send  resume  and  clips  to  Peter 
Burke,  Central  Penn  Business  Journal, 
409  S.  Second  St.,  Harrisburg,  PA 
171 04  or  E-mail  at; 

peterb@journalpub.com 

EDITOR 

Creative  interactive  multimedia  com¬ 
pany  requires  experienced  full-time 
editor  for  substantive  editing,  copy  edit¬ 
ing,  and  proofreading.  Send  resume: 
IEC,  Edit,  4215  Glencove  Ave„  Marina 
Del  Rey,  CA  90292.  Fax:  (310)  827- 
8205.  NO  phone  calls,  please. 


Established  North  Carolina  Business 
weekly  seeking  editor  to  manage  and 
motivate  a  staff  of  eight  professional 
journalists.  Expected  to  have  a  visible 
presence  in  business  cammunity 
activities.  A  minimum  of  three  years 
editing  a  weekly  ar  daily  required.  Busi¬ 
ness  News  experience  helpful.  Good 
benefits.  Reply  with  examples  of  work, 
resume,  cover  letter,  recent  salary  his¬ 
tory  to  Publisher,  Triad  Business  News, 
P.O.  Box  1 8249,  Greensboro,  NC 
27419. 


EDITORIAL 


EDITORIAL  ASSISTANT 

Monthly  travel/entertainment  maga¬ 
zine  seeks  editorial  assistant.  Duties 
include  maintaining  listings  database 
and  some  feature  writing.  Must  be 
detail-oriented,  have  excellent  creative 
writing  and  communications  skills 
(prior  proofreading  and  editing  expe¬ 
rience  necessary),  be  very  familiar  with 
Chicago  and  enjoy  networking.  Mac 
skills  with  Word  and  QuarkXPress 
programs  a  plus.  This  entry-level  pasi- 
tion  is  open  immediately,  and  offers 
great  growth  opportunity.  Resume  must 
be  accompanied  by  salary  require¬ 
ments  and  writing  samples.  Send  to 
Editor,  WHERE  Chicago  Magazine, 
1165  N.  Clark  Street,  Chicago,  IL 
60610.  No  calls. 

EDITORIAL  DIREaOR 

Experienced  writer/editor 

Spectrum  Publications  is  seeking  an 
editorial  director.  Primary  respon¬ 
sibilities  include  leadership  of  the 
editorial  staff  with  assignments  into 
monthly  magazines  and  other  niche 
publications.  Some  magazine  experi¬ 
ence  helpful. 

This  position  requires  the  ability  to 
think  creatively,  plan  efficiently  and  com¬ 
municate  effectively.  Excellent  editing 
skills  are  a  must.  Experience  with 
QuarkXPress  desired. 

Spectrum  Publications  is  part  of  Dix 
Communications  Media  Group. 

Send  clips  and  resume  to: 

Spectrum  Publications 
Editorial  Director's  position 
:  P.O.  Box  8 

:  Orrville,  OH  44667 

i  EDITORIAL  INTERNSHIP 

j  Review  accuracy  of  WEB  reviews  in  the 
i  business  Directory.  Make  recommenda- 
:  tions  for  editorial  changes,  update  out- 
i  dated  links,  identify  sires  to  target  for 
future  reviews,  and  rewrite  existing 
reviews.  Requires  proficiency  in  WEB 
surfing,  understanding  of  high-quality 
WEB  design  and  content,  knowledge 
of  Microsoft  Word  and  various  WEB 
browsers,  and  excellent  writing  skills. 
Mail  resume  to  Staffing  RR,  Dow  Jones, 
P.O.  Box  300,  Princeton,  NJ  08540  or 
Fax  (609)  520-4149 


:  EDITORS  &  WRITERS  WANTED. 

:  Monthly  bulletin  lists  200-t  current 
i  openings  nationwide.  Entry/early 
:  career.  Writer-Editor-EP,  P.O.  Box 
:  40550,  5136  MacArthur,  Washing- 
i  ton,  DC  2001 6;  (703)  506-4400. 

:  ENJOY  WRITING  soft  features  about 
I  happy  stuff?  Then  apply  somewhere 
;  else!  We  a  small-city  daily  in  Narth- 
•  east  PA  looking  for  someone  who  can 
:  get  tough  with  local  politicians.  New 
i  management  wants  a  news  image  far 
:  our  newspaper,  but  we  need  some 
i  brave-hearted  souls  to  help.  Only 
:  enterprising  self-starters  need  apply. 
:  Competitive  wages,  benefits.  Send 
:  resume,  clips  to  Jeff  Cox,  editor-in- 
■  chief,  Standard-Speaker,  21  North 
:  Wyoming  Street,  Hazleton,  PA  1 8201 . 


New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  is  an  immediate  open¬ 
ing  for  an  associate  editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  ta  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 
No  phone  calls,  please 


Small  daily  newspaper,  located  in 
narthern  part  of  Zone  5,  is  seeking  an 
Editor  to  oversee  all  aspects  of  editorial 
production.  Duties  would  include 
coordinating  and  assigning  stories  and 
photos;  edit  copy  for  errors,  accuracy 
and  content;  supervising  reporters  and 
praduction  staff;  and  handling  day  to 
day  activities  of  newsroom  as  needed. 
Ideal  candidate  will  have  degree  in 
Journalism  or  related  field,  excellent 
written  and  verbal  communication  skills 
and  minimum  of  five  years  editorial 
experience.  Supervisory  experience 
preferred.  Full  time  position  offers 
excellent  benefit  package.  Please  send 
resume  and  salary  requirements  to  Box 
08573,  Editor  &  Publisher. 

EDUCATION  REPORTER 

The  Bulletin,  a  30,000  daily  in  sunny 
Central  Oregon,  seeks  a  seasoned, 
aggressive  reporter  to  cover  schools 
and  education  issues  -  a  premier  news 
beat  in  Bend,  one  of  the  West's  fastest- 
growing  resort  communities.  Excellent 
writing  and  analytical  skills  are  a  must, 
as  is  a  thorough  grasp  of  the 
challenges  facing  public  and  private 
educational  institutions  in  the  United 
States  today.  The  position  requires  the 
flexibility  to  work  nights  when 
necessary  and  the  talent  to  produce 
sophisticated  coverage  ranging  from 
spot  news  to  in-depth  enterprise.  If 
interested  send  resume  and  clips  to 
Editor  John  Costa,  The  Bulletin,  1526 
NW  Hill  Street,  Bend,  OR  97701 . 


1  ENTERPRISE  REPORTING 

i  The  Union-News  and  Sunday  Repub- 
:  lican  are  seeking  qualified  candidates 
j  for  a  full-time  enterprise  reporting  posi- 
j  tion  and  several  part-time  writing  posi- 
:  tions.  The  enterprise  reporting  candi- 
1  date  should  have  at  least  two  years  of 
:  experience  and  be  able  to  handle 
i  everything  from  investigative  reporting 
:  to  quick  turn-around  breaking  general 
;  assignment  stories  at  once.  Part-time 
:  candidate  should  have  experience  in 
:  municipal  government  reporting  and 
:  be  able  to  do  general  assignment  as 
:  needed.  Send  clips,  resumes  and 
j  references  to  Marie  Grady,  assistant 
i  managing  editor,  Union-News,  P.O. 
;  Box  2350,  Springfield,  MA  01102- 
I  2350. 


EXECUTIVE  EDITOR 

Washington  state  daily  in  coastal 
resort  town  seeks  creative  and 
energetic  editor  able  to  take  staff  to 
next  level  with  compelling  writing  skills, 
high  editing  standards.  Send  resume, 
news  and  management  philosophy  (1 
page  each),  samples,  salary  history  to 
Box  08591 ,  Editor  &  Publisher. 


EXCITING  NEW  OPPORTUNITY  FOR 
EDUCATION  WRITER/REPORTER 

Interested  in  combining  your  expertise 
as  a  writer  and  reporter  with  your  back¬ 
ground  in  the  fields  of  education, 
electronic  media  and  the  Web?  The 
Milken  Exchange  on  Education 
Technology,  Milken  Family  Foundation, 
is  accepting  applications  now  for  an 
education  writer/ reporter.  Join  a 
talented  team  of  web  designers, 
researchers  and  content  experts  to 
develop  publications  for  national  dis¬ 
tribution  in  both  print  and  electronic 
form. 

The  writer/reporter  joining  the  Milken 
Exchange  will  be  responsible  for  draw¬ 
ing  clients  to  the  web  site  through  com- 
pdling  content.  This  will  involve:  some 
national  travel,  networking  with  key 
educational  organizations,  liaisons 
with  professional  organizations  to  cap¬ 
ture  current  stories,  and  managing  con¬ 
tracts  with  experts  to  “appear”  in  live 
chats  and  online  discussions. 

The  position  is  based  in  Santa  Monica, 
California.  Minimum  qualifications  are 
a  Bachelor's  Degree  in  Communica¬ 
tion,  Journalism,  Education  or  related 
field  and  2-3  years  of  work  experience 
in  the  field.  Some  preference  will  be 
given  to  those  candidates  with  experi¬ 
ence  in  electronic  media  and  the  web. 
Salary  is  commensurate  with  experi¬ 
ence,  education  and  expertise.  Send  a 
cover  letter  and  resume  by  August  1 8, 
1998  to  Cheryl  Lemke,  Milken 
;  Exchange,  1 250  Fourth  Street,  Santa 
:  Monica,  CA  90401 .  Phone  (310)  998- 
i  2806,  Fax  (3 10)  998-2899  or 
i  E-mail  clemke@mff.org 

:  http://www.milkenexchange.org 


ENVIRONMENT  REPORTER 

In  Southern  California,  which  leads  the 
nation  in  dealing  with  issues  of  air, 
water  and  waste,  here's  a  great 
opportunity  for  a  reporter  with  knowl¬ 
edge  and  experience  in  covering 
environment  issues.  We  are  looking  for 
an  aggressive  self-starter  who  knows 
how  to  look  at  all  sides  and  not  be  buf- 
i  faloed  by  “experts".  The  Press- 
:  Enterprise,  a  paper  bent  on  expansion, 
i  is  a  170,000  daily  in  the  booming 
:  Inland  area.  It's  a  member  of  the  Belo 
i  company  that  includes  The  Dallas 
i  Morning  News  and  the  Providence  (Rl) 
i  Journal.  Send  resume,  references,  clips 
:  to  Managing  Editor  Mel  Opotowsky, 
:  Press-Enterprise,  Box  792,  Riverside,  CA 
i  92502. 

;  CLASSIFIED  ADVERTISING  DEADLINES 
In-Column  Advertisements 

i  Tuesday  noon  (EST)  tor  tollowing 
i  Saturday  issue 

Classified  Display 

j  Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 

EDITORIAL  I  EDITORIAL 


EXECUTIVE  SPORTS  EDITOR  -  The 
Gainesville  Sun,  a  mid-sized  New  York 
Times  newspaper  in  North  Central  Flor¬ 
ida,  is  looking  for  a  talented, 
innovative  sports  editor  with  strong 
planning  and  people  skills.  This  person 
will  lead  an  award-winning  staff  in  the 
home  of  the  University  of  Florida.  The 
ideal  candidate  will  have  3-5  years  of 
sports  management  experience  at  a 
daily  newspaper.  To  apply  send  us  a 
cover  letter  telling  us  about  your  skill 
strengths  and  interests  and  samples  of 
sports  sections  you've  edited.  Mail  to 
executive  editor.  The  Gainesville  Sun, 
P.O.  Box  147147,  Gainesville,  FL 
32614-7147.  Fax:  (352)  338-3128. 

FASHION  WRITER:  The  Indianapolis 
Star  and  News  seeks  an  experienced 
feature  writer  to  cover  fashion.  We 
cover  fashion  weekly  in  a  Saturday 
home/garden/fashion  section  and  a 
Sunday  lifestyle  section,  as  well  as 
periodically  in  the  daily  feature  section 
and  in  special  sections.  A  knowledge 
of  fashion  trends  and  the  ability  to 
interpret  them  for  local  readers  is 
required,  as  is  the  ability  to  plan  and 
supervise  lively  phato  sessions.  Send 
cover  letter,  resume  and  your  best  clips 
to  Ellen  Miller,  Feature  Department, 
The  Indianapolis  Star  and  News,  P.O. 
Box  145,  Indianapolis,  IN  46206- 
0145. 

FOOD  EDITOR 

We're  looking  for  a  lively,  food-loving 
journalist  to  write  for  ond  edit  an 
award-winning  weekly  section  in  a 
place  with  a  strong  culinary  tradition. 
You'll  need  to  know  cooking,  have  a 
passion  for  food  and  a  dash  of  editing 
experience,  too.  Send  letter,  resume 
with  references,  five  food  story  ideas 
and  your  10  best  clips  or  sections  to 
Melanie  Sill,  managing  editor.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 

GENERAL  ASSIGNMENT 
AND  BEAT  REPORTERS  NEEDED 
Six-day,  13,000-circulation  daily  in  an 
exciting,  news-filled  portion  of  north¬ 
eastern  North  Carolina  seeking  experi¬ 
enced  general  assignment  or  beat 
writers  to  join  its  news  staff.  At  least 
one  year  of  experience  preferred. 
Newspaper  is  located  in  a  fast- 
grawing  area  just  three  haurs  from 
Washington,  DC  and  seven  hours  from 
New  York  City.  Reply  to  Managing 
Editor,  Daily  &  Sunday  Herald,  P.O. 
Box  520,  Roanoke  Rapids,  NC  27870 
or  fax  to  (252)  537-2314. 

GENERAL  ASSIGNMENT  REPORTER  - 
We  seek  a  talented  reporter  (entry- 
level  to  three  years  experience)  for 
general  assignment  in  metro.  Send 
resume  and  clips  to  Joy  L.  Williford, 
human  resources  director,  Alexandria 
Daily  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 

personnel@thetowntalk.com  EOE 

Some  things  have  to  be  believed  to  be 
seen 

Ralph  Hodgson 


LARGE  METROPOLITAN  daily  in  the 
northeast  is  seeking  a  strong  feader  to 
fill  night  sports  editor's  role.  Must  be  pro¬ 
ficient  at  Macintosh,  QuarkXPress, 
Photoshop  and  Aldus  Freehand.  Sharp 
layout,  editing  and  management  skills 
a  must.  Minimum  of  three  to  five  years 
experience  at  a  mid-sized  daily  re¬ 
quired.  This  is  a  management  posi¬ 
tion  with  full  benefits.  Send  resume, 
layout  samples  and  references  to  Box 
08589,  Editor  &  Publisher. 


Often  the  test  of  courage  is  not  to  die, 
but  to  live 

Conte  Vittorio  AKieri 


_ EDITORIAL _ 

LAUNCH  PAD  -  Three  who  started  here 
hove  since  won  5  Pulitzers.  Small  but 
proud  west  Kentucky  AM  seeks  entry 
level  or  experienced  reporters  eager  to 
excel.  As  an  A.H.  Belo  Newspaper  we 
offer  competitive  wages  and  excellent 
benefits.  Contact  Ron  Jenkins,  editor. 
The  Gleaner,  Box  4,  Henderson,  KY 
42420  or  Fax  (502)  827-2765  or 
E-mail:  rjenkins@thegleaner.com 

LAYOUT  AND  COPY  EDITOR  - 
50,000-circulation  suburban  daily 
seeks  a  skilled  copy  editor  with  layout 
experience.  Familiarity  with  QuarkX¬ 
Press  ar  PageMaker  preferred.  Send  let¬ 
ter,  resume,  and  work  samples  ta  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  Box  510,  Manchester,  CT 
06045-0510. 


_ EDITORIAL _ 

LET'S  GO  TO  THE  RACES:  Landmark 
Communications  (Virginian-Pilot  in 
Norfolk,  VA,  Times  in  Roanoke,  VA, 
News  &  Record  in  Greensboro,  NC) 
needs  a  talented  writer/aggressive 
reparter  for  enterprise  and  news  cov¬ 
erage  of  NASCAR's  Winston  Cup 
Series.  Write  for  a  large  audience  of 
rocing  fans  (477,000  combined  circula¬ 
tion)  in  the  heart  of  NASCAR  country. 
Send  a  resume,  work  samples  (five 
story  ideas,  two  news  stories,  three 
enterprise  stories  and  two  commen¬ 
taries  or  analyses)  and  a  500-word 
autobiography  to  Eddie  Wooten,  News 
&  Record  Sports  Department,  200  E. 
Market  Street,  Greensboro,  NC 
27420. 


R  PUBLISHING  SYSTEMS 


linopress.com 


w  Call:  Rick  Shafranek  at  516^34-2077 
email:  rick,shafranek@linopress.com 


Newspaper  Handling  Systems 

■Conveying  ■Stacking  ■Wrapping 
■  Strapping  ■Cart  Loading  ■Controls 


Fo|^The_6gstCa//^____ 
Quipp  Systems,  Inc. 
4800  NW  157th  Street 
Miami,  FL  3301 4-6434 
Phone:  (305)  623-8700 
Fax:  (305)  623-0980 
www.quipp.com 


Did  you  know...  ??? 

Nearly  15  out  of  every  100 
new  telephone  solicitor  start 
orders  written  are  no  good. 

Source:  Ver-A-Fast  Corporation,  1998  data 
1-800-327-8463 


For  Business  Card  advertising,  call  (212)  675-4380,  ext.  171, 173.  Contract  rates  available 
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HELP  WANTED 


MAGAZINE  EDITOR 


Tired  of  the  daily  grind? 

National  monthly  trade  magazine 
seeks  quick-learner  with  at  least  five 
years  experience  research,  writing  and 
editing.  Staff  management  experience 
a  plus.  Ideal  position  for  mid-level 
editor  wanting  to  advance.  Must  be 
willing  to  relocate  and  travel.  We  offer 
competitive  salaries  and  benefits. 
Please  send  resume,  published  writing 
clips,  salary  history  and  salary  require¬ 
ments  to  Editor/HR  Department,  P.O. 
Box  2029,  Tuscaloosa,  AL  35403.  (We 
will  be  unable  to  return  writing  sam¬ 
ples.) 


MANAGING  EDITOR  for  twice  weekly 
newspaper  in  rural  northern  Nevada. 
Must  have  at  least  one  year  experience 
editing  and  layout  of  community  news¬ 
paper.  Management  experience  a 
plus.  This  is  a  great  opportunity  for 
someone  ready  to  try  their  wings  or 
wanting  to  kick  back  to  a  slower  pace. 
Send  resume,  clips,  and  references  to 
Elaine  Heit,  The  Humboldt  Sun,  P.O. 
Box  3000,  Winnemucca,  NV  89446. 


MANAGING  EDITOR 

Zone  4,  9,171  weekly  seeks  ME  to  fill 
award-winning  shoes.  General  excel¬ 
lence  winner  in  suburban  market 
six  of  last  eight  years  needs  a  pro. 
Among  first  papers  in  country  to 
modem  pages  to  printer.  All  paginated. 
Best  Mac  equipment,  updated  annually. 
Great  benefits,  excellent  salary 
package  includes  quarterly  and 
annual  bonus  opportunities.  Direct, 
manage,  motivate,  hire  and  keep  us  on 
top.  QuarkXPress,  Photoshop  a  must. 
If  you  can't  do  it,  don't  apply.  Our 
ME  did  it  all,  including  motivate 
excellent  staff  of  four  winners.  Want 
to  learn  and  advance?  Write  us  at 
Box  08599,  Editor  &  Publisher. 

EOE 


MANAGING  EDITOR 
The  Norwalk,  OH,  Reflector,  a  9  000 
circulation,  6-day  PM  is  looking  for  a 
qualified  newsroom  manager.  The 
ideal  candidate  should  be  able  to 
demonstrate  sound  news  judgment, 
well-developed  writing  editing  and 
presentation  skills  and  familiarity  with 
QuarkXPress.  College  degree  required. 
The  Reflector  has  a  Baseview  front  end 
system  and  a  web  site.  This  is  a  solid, 
family-owned  community  newspaper 
ready  to  move  to  the  next  level  of  qual¬ 
ity.  Send  a  letter  and  resume  to 
Stephen  A.  Trosley,  publisher.  The 
Norwalk  Reflector,  P.O.  Box  71 , 
Norwalk,  OH  44857.  FAX:  (419)  668- 
2424.  E-mail:  trosley@goreflector.com 


MANAGING  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group  needs  a  group  managing  editor 
to  run  the  day-to-day  news  operation 
at  our  3  dailies  (combined  circulation 
1 20,000)  in  sunny  SoCal,  just  outside 
downtown  LA.  Need  a  hands-on, 
experienced  pro  to  lead  us  in  local 
news,  plus  the  usual  challenges  - 
sophisticated  production,  pagination, 
online,  recruiting  and  mentoring.  FA)( 
resume/ references  to: 

Dorothy  Reinhold,  executive  editor, 

_ (626)  856-2758 _ 

NEW  YORK  PUBLISHER  seeks  full-time 
business  writers.  Chance  to  author  (not 
ghostwrite)  Houghton  Mifflin  books. 
Recent  grads  welcome. 

Fax  (21 2)  366-6117 


MANAGING  EDITOR:  The  Carlsbad 
Current-Argus,  New  Mexico's  best 
small  daily  newspaper,  needs  a  highly 
skilled,  experienced  and  energetic 
managing  editor  to  lead  a  9,000 
circulation  AM  paper.  Send  cover  letter 
and  resume  to  Carlsbad  Current- 
Argus,  620  S.  Main  Street,  Carlsbad, 
NM  88220.  Also,  E-mail  us  at 
argus@caverns.com  or 
Fax  us  at  (505)  885-1066 


METRO  EDITOR 


The  Columbian,  a  growing,  family- 
owned,  56,000  daily  newspaper 
(66,000  Sunday)  in  Vancouver,  WA, 
has  an  opening  for  a  motivated, 
imaginative  Metra  Editor  to  lead  its 
award-winning  reporting  staff.  You  will 
be  one  of  five  newsroom  managers 
responsible  for  planning  daily  and 
advance  projects. 

We  need  a  leader  who  will  empower  a 
staff  to  reach  new  heights,  A  minimum 
of  five  years  of  management  experi¬ 
ence  is  essential,  but  all  skills  and 
experience  will  be  taken  into  considera¬ 
tion.  Competitive  pay  and  great  bene¬ 
fits,  including  22  paid  days  off 
annually  and  profit  sharing  401  (k)  with 
generous  match. 

Send  resume  and  cover  letter  to: 

The  Columbian 
Human  Resources 
P.O.  Box  1 80 
Vancouver,  WA  98666 

Fax:  (360)  737-4005 
E-mail:  jobs@columbian.com 
Equal  Opportunity  Employer 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  DeVoord, 
P.O.  Box  5970,  Denver,  CO  8021 7. 

No  calls  or  E-mail,  please 


NEWS  EDITOR 

Make  a  difference  at  a  small,  growing 
paper  in  highly  competitive  market. 
Oversee  three-person  editing/layout 
desk  for  1 2,000  AM  daily  in  upstate 
New  York.  A  hands-on  job.  Strong 
skills  as  editor,  page  designer  and 
supervisor  a  must.  Salary  mid-20s. 
Immediate  opening.  Send  resume  and 
relevant  work  samples  to  Managing 
Editor  Barbara  Lombardo,  The 
Saratogian,  20  Lake  Avenue,  Saratoga 
Springs,  NY  1 2866. 


NIGHT  METRO  EDITOR 

Editors:  Are  you  tired  of  rescuing  dull 
copy,  wrestling  with  uninspired 
reporters  and  coping  with  stifling  man- 
;  agement?  As  the  night  metro  editor  at 
:  the  York  Daily  Record,  a  growing 
:  43,500-circulation  AM  daily  in  south- 
•  central  PA,  you  could  kiss  those  cares 
:  goodbye.  We're  looking  for  an  experi- 
:  enced  editor  to  work  with  a  talented 
:  staff,  making  good  stories  great, 
:  coordinating  investigative  projects  and 
j  playing  the  leading  role  when  the  big 
i  story  breaks.  Applicants  should  send 
:  resume/ clips  to  Metro  Editor,  P.O.  Box 
j  151 22,  York,  PA  17405. 

:  wvw.ydr.com  EOE 


PACIFIC  DESK  EDITOR 

The  Pacific  Stars  &  Stripes,  an  inde¬ 
pendent  daily  newspaper  serving  the 
US  military  community  in  the  Far  East, 
is  looking  for  a  top-notch  journalist  to 
head  its  Pacific  (City)  Desk. 

The  successful  candidate  will  supervise 
a  staff  of  reporters  and  photographers 
and  a  desk  staff  of  assistant  editors, 
who  handle  everything  from  features  to 
breaking  news.  VYe're  looking  for  a  pro¬ 
fessional  who  can  work  with  a  wide 
range  of  reporters  and  editors  and 
who  can  instruct  and  motivate  a  staff 
with  varying  skill  levels  to  propel  them 
to  higher  levels  of  proficiency.  We  also 
neecTa  wordsmith  who  can  ensure  fair¬ 
ness  and  balance  in  news  coverage. 

Experience  supervising  newsroom 
activities  on  a  daily  commercial  news¬ 
paper  required.  Overseas  military 
experience  and  knowledge  of  the 
Pacific  region  and  experience  supervis¬ 
ing  reporters  in  remote  areas  pre¬ 
ferred. 

The  compensation  package  includes: 
housing  paid  by  Stars  &  Stripes;  plus  a 
competitive  salary  of  $40,000  to 
$55,000,  depencfing  on  experience 
level;  health,  retirement  and  savings 
programs;  moving  expenses;  use  of 
military  post  exchange  and  com¬ 
missary  facilities;  and  travel  between 
the  US  and  Takyo. 

Applicants  should  send  a  resume  with 
three  references  and  three  work  sam¬ 
ples  to  Pacific  Stars  and  Stripes,  ATTN: 
PSS-CPO,  Unit  45002,  APO  AP 
96337-5002  or  FAX  to  229-3127 
(military),  011  (81-3)  3403-5493 
(Commercial),  Tokyo  or  E-mail  in  ASCII 
text  or  MSWord  (PC)  format  to 

jobs-pss@stripes.osd.mil 
:  Applications  must  be  received  by 
i  August  21, 1998. 
j  U.S.  CITIZENS  ONLY 

Pacific  Stars  &  Stripes  is  an 
:  Equal  Opportunity  Employer 


PAGINATOR:  The  Carlsbad  Current- 
Argus,  a  9,000  circulation  AM  in 
southeastern  New  Mexico,  has  an 
opening  for  a  paginator  to  help  lay  out 
news  pages  and  special  sections  using 
QuarkXPress.  Send  cover  letter  and 
resume  to  Carlsbad  Current-Argus, 
620  S.  Main  Street,  Carlsbad,  NM 
88220.  Also,  E-mail  us  at 

argus@caverns.com  or 
Fax  us  at  (505)  885- 1 066 


POLICE  REPORTER  needed  at  Daily 
Star,  www.hammondstar.com  a  15,000 
afternoon  daily  in  Louisiana.  $end 
resume,  clips  to  Lil  Mirando,  P.O. 
Box  1 1 49,  Hammond,  LA  70404. 

(800)  844-2333  ext.  207 


PHOTO  EDITOR 

American  Banker,  the  leading  daily 

newspaper  on  financial  services,  seeks 
:  editor  to  handle  assigning  and  editing  of 
:  photo  shoots,  color  corrections  of  photos, 
i  and  maintenance  of  photo  library. 
I  Requires  strong  Photoshop  skills  and  a 
:  keen  eye  for  detail.  Send  resume,  cover 
:  letter  to: 

:  Department  DR 

•  American  Banker 

i  One  State  Street  Plaza 

:  New  York,  NY  10004 

i  No  colls,  please,  EEO  M/F/D/V 

i  REPORTER  AND  BUREAU  openings  at 
I  the  Gallim  Independent  in  the  heart  of 
:  Indian  (lountry.  Send  cover  letter, 
:  resume  with  references  and  clips  to 
:  Steve  Devitt,  city  editor,  Gallup  Inde- 
j  pendent,  PCD.  Box  1210,  Gallup,  NM 
1  87305. 


REPORTER  for  Virginia's  best  weekly, 
with  strong  Web  presence.  Salary  to 
mid-$20s;  good  benefits  and  work 
environment.  Send  letter,  resume,  5 
clips  to  Editor,  The  Fauquier  Citizen, 
P.O.  Box  3430,  Warrenton,  VA 
20188. 


REPORTER 

Miami  Today  seeks  reporter  with 
interest  in  business  and  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  execu¬ 
tive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  Write  with  clips,  resume  to 
Mr.  Lewis,  Miami  Today,  P.O.  Box 
1 368,  Miami,  FL  33101 ,  or 

Fax  (305)  358-4811 


REPORTER/PHOTCDGRAPHER  for  small 
English-language  weekly  in  Guadala¬ 
jara,  Jalisco,  Mexico.  Self-motivated 
team  player  with  strong  writing  skills. 
E-maif  resume,  attention  Editor,  to 
reporter@informador.com. mx 


REPORTER:  Cover  cops  and  courts  in 
the  foothills  of  the  Sierra  —  a  place 
filled  with  more  interesting  people  than 
almost  anywhere  on  earth.  It's  a  good 
little  paper,  but  it  needs  one  more  top 
reporter.  Send  resume,  clips  to  John 
Seelmeyer,  editor.  The  Union,  11464 
Sutton  Way,  Grass  Valley,  CA  95945. 
johns@theunion.com 


REPORTER:  McClatchy-owned  daily 
(31,000  circulation)  just  south  of 
Charlotte,  NC,  is  looking  for  an 
aggressive  and  enterprising  reporter 
with  at  least  1  year's  daily  experience 
who's  looking  to  move  into  a  highly  com¬ 
petitive  and  growing  market.  Gov¬ 
ernment  reporting  experience  a  plus. 
Must  produce  solid  daily  stories  while 
working  with  editors  to  plan  and  craft 
longer  enterprise  pieces.  Send 
resumes  and  clips  to  Rich  Rassmann, 
managing  editor,  P.O.  Box  1 1 707, 
Rock  Hill,  SC  29731. 


REPORTER:  The  Jewish  State,  indepen¬ 
dent  community  weekly,  seeks  self¬ 
starter  with  knowledge  of  Jewish 
affairs.  Resume,  5  clips,  references  to 
The  Jewish  State,  320  Raritan  Avenue, 
Suite  203,  Highland  Park,  NJ  08904. 
jewish@castle.net  Fax  (732)  393-0026 


REPORTER:  The  Huron  Daily  Tribune 
has  entry-level  openings  for  general 
assignment  reporters.  Send  resume 
and  writing  samples  to  Mark  Ranzen- 
berger,  Huron  Daily  Tribune,  211  N. 
Heisterman,  Bad  Axe,  Ml  48413.  Call 
(800)  322-1184. 


REPORTER:  We  will  take  you  to  the 
next  level.  We  want  a  pro  who  can  get 
past  daily  meetings  and  cover  the 
excitement  of  real  life.  Give  us  initiative 
and  great  reporting;  we'll  give  you  a 
competitive  salary/incentives  and  great 
editing.  Contact  Mike  Perry,  editor.  The 
Spectrum,  275  E.  St.  George  Boule¬ 
vard,  St.  Cjeorge,  UT  84770. 

mperry@thespectrum  .com 


i  REPORTER 

i  Award-winning  daily  newspaper  in 
:  northwestern  Illinois  seeks  a  business 
:  and  agriculture  reporter.  Bachelor's 
:  degree  preferred.  Looking  for  energetic, 
•  self-starter  for  news  and  issue-related 
i  stories  and  features.  Send  resumes  and 
:  writing  samples  to: 

;  Jonie  Larson,  Managing  Editor 
:  Daily  Gazette 

:  312  Second  Avenue 

:  Sterling,  IL  61 081 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

Awurd-winning  daily  newspaper  north 
of  Pittsburgh  seeks  a  general  assign¬ 
ment  reporter.  Qualified  candidates 
will  hove  bachelor's  degree  with  one  to 
two  years  experience  preferred.  We're 
looking  for  a  self-starter  who  takes 
pride  in  leading  the  pack,  not  follow¬ 
ing.  Competitive  salary  with  compre¬ 
hensive  benefit  plan  offered. 

Send  resumes  with  writing  samples  to: 

Richard  A.  Monti,  Managing  Editor 
Valley  News  Dispatch 
2 1 0  Fourth  Avenue 
Tarentum,  PA  1 5084 


REPORTERS/WRITERS 
Investor's  Business  Daily,  the  nation's 
fastest-growing  and  most  innovative 
newspaper,  seeks  sharp,  energetic 
reporters  to  help  us  build  our  national 
franchise.  Areas  of  coverage  include 
business,  technology,  success  profiles, 
national  issues,  economics,  opinion, 
the  markets  and  mutual  funds.  We're 
looking  especially  to  fill  openings  at 
our  Los  Angeles  headquarters.  Other 
possible  locations  include  Silicon 
Valley,  New  York  and  Washington.  All 
positions  offer  excellent  opportunities 
to  learn  and  advance.  Fax  resume  and 
writing  samples  to  Susan  Warfel, 
managing  editor,  at  (3 1 0)  577-7350. 


REPORTER 

The  Connecticut  Law  Tribune,  Con¬ 
necticut's  weekly  newspaper  covering 
the  state's  legal  community,  is  seeking 
a  reporter  with  energy  and  initiative  to 
cover  the  state's  courthouse  scene. 
Solid  writing  skills,  an  eye  for  color 
stories,  ease  with  sources  and 
deadlines  a  must.  Send  cover  letter, 
resume  and  writing  samples  to  Steven 
Fromm,  editor.  The  Connecticut  Law 
Tribune,  One  Post  Road,  Fairfield,  CT 
06430. 


REPORTERS 
1  Political  Affairs 
1  Sports 

The  Advertiser-Tribune,  an  1 1 ,000 
daily,  1 1,800  Sunday  AM  newspaper 
in  Tiffin,  Ohio,  is  lcK>king  for  two  entry- 
level  reporters. 

One  would  cover  city  and  county  gov¬ 
ernment,  related  agencies  and  politics. 
We  seek  to  provide  information  to 
readers  about  how  government  actions 
will  affect  their  lives  and  how  they  can 
be  involved  in  shaping  government 
decisions. 

The  other  would  be  the  second  person 
on  our  sports  staff,  which  covers  1 3 
high  schools,  two  small  colleges  and 
recreational  sports.  Knowledge  of 
QuarkXPress  would  be  a  plus. 

Send  letter,  resume  and  clips  to  John 
Kauffman,  managing  editor.  The 
Advertiser-Tribune,  P.O.  Box  778,  Tif¬ 
fin,  OH  44883-0778. 


WE  ACCEPT 

MASTERCARD/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


_ EDITORIAL _ 

REPORTER 

The  Daily  Iberian,  in  the  heart  of  Louis¬ 
iana's  Cajun  Country,  is  looking  for  a 
general  assignment  reporter  for 
our  7-day,  1 5,000-circulation,  award¬ 
winning  newspaper.  The  ideal  candi¬ 
date  will  have  strong  writing,  spelling 
and  grammar  skills,  as  well  as  an 
unsatisfiable  curiosity.  Send  cover  let¬ 
ter,  resume  and  clips  to  James  Smith, 
managing  editor.  The  Daily  Iberian, 
P.O.  Box  9290,  New  Iberia,  LA  70562 
or  fax  to  (3 1 8)  367-9640  or  E-mail  to: 
dailyiberian@AISP.net 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriea  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SEASONED  COPY  EDITOR 

The  Lexington  Herald-Leader,  an 
award-winning  1 25,000  daily, 
1 60,000  Sunday  Knight  Ridder  news¬ 
paper  in  the  heart  of  Kentucky's  Blue- 
grass  region,  has  an  immediate  open¬ 
ing  for  a  copy  editor  with  a  passion  for 
the  language  and  a  knack  for  writing 
bright  headlines.  Three  to  five  years 
experience  on  a  daily  newspaper  an 
absolute  must.  The  preferred  candidate 
will  also  have  experience  wire  editing 
and/or  slotting.  Knowledge  of  QuarkX¬ 
Press,  QPS  a  plus.  Benefits  include 
medical/dental  insurance,  optional 
401  (k)  and  a  competitive  salary.  Send 
cover  letter  and  resume  to  Amy  Butters, 
copy  desk  chief,  Lexington  Herald- 
Leader,  1  (X)  Midland  Avenue,  Lex¬ 
ington,  KY  40508-1999  or 
abutters@herald-leader.com  EOE  M/F 


_ EDITORIAL _ 

SALT  LAKE  CITY,  host  of  the  2002 
Olympic  Games,  is  a  growing  and 
diverse  Rocky  Mountain  crossroads 
where  people,  issues  and  culture  com¬ 
bine  to  make  it  a  great  news  town. 

The  Deseret  News  has  been  bird- 
dogging,  scrutinizing,  and  reporting 
the  area's  ups  and  downs  for  nearly 
1 50  years.  We  intend  to  keep  it  up  for 
at  least  that  much  longer. 

If  you're  an  experienced  hard-working 
journalist,  we'd  like  to  include  you 
among  our  talented  and  professional 
reporting  staff  -  that  has  taken  up 
residence  in  a  new  state-of-the-art 
newsroom. 

We  offer  competitive  pay  and  excellent 
Erenefits.  Applicants  with  at  least  four 
years'  experience  should  send  clips 
and  resume  to  Rick  Hall,  city  editor, 
Deseret  News,  P.O.  Box  1 257,  Salt 
Lake  City,  UT  84110.  E-mail: 
rick@desnews.com  No  phone  calls. 


EDITORIAL 


EDITORS 

In  a  period  of  fluff  and  puff 
and  featurized  “alternative”  pub¬ 
lications,  we  adhere  to  tradition¬ 
al  ME¥fS paper  standards.  Can¬ 
didates  should  share  these  val¬ 
ues  and  have  experience  putting 
them  into  practice. 

In  the  next  six  months,  we 
plan  to  fill  the  following  positions 
(most  of  which  are  the  result  of  an 
expansion  that  includes  new  print 
editions  and  a  web  site): 

MANAGING  ENTOR 
COPY  EDITOR 
ARTS  A  ENTERTAINMENT  ED. 
ON-LINE  EDITOR 
LAYOUT  EDITOR 

Our  12,  prize-winning,  full- 
color,  fully-paginated  broadsheet 
weeklies  compete  in  upscale 
NYC  markets  —  the  pinnacle  of 
American  journalism  —  where 
they've  been  topping  the  dailies 
on  local  beats  for  20  years. 

Our  compensation  and  bene¬ 
fits  packages  are  decidedly 
above  average  in  the  weekly 
field,  and  our  communities  are 
among  the  best  places  to  live 
and  raise  a  family  (with  un¬ 
matched  educational  and  cultur¬ 
al  opportunities). 

Send  a  letter  describing  your 
view  of  community  journalism, 
along  with  a  resume,  work  sam¬ 
ples  and  salary  history  or  req¬ 
uirements  to: 


ED  WEINTROB,  EDITOR 


26  Court  Street 
Brooklyn.  New  York  11242 
E-mail:  EditEd@AOLcom 


_ EDITORIAL _ 

SEEKING  SEVERAL  STAFF  POSITIONS 
at  THE  ADVOCATE,  an  oward-winnirg 
100,000-circulation  daily  newspaper 
in  Baton  Rouge,  LA  that  has  been 
named  Newspaper  of  the  Year  in 
Louisiana  the  last  two  years. 

NEWS  DESK  COPY  EDITOR/ 

PAGE  DESIGNER  -  We're  looking  for 
an  experienced  journalist  versatile  in 
all  aspects  of  daily  newspaper  copy 
desk  work.  A  flair  for  page  design  and 
a  working  knowledge  of  QuarkXPress 
are  preferred.  This  opportunity  to  work 
with  a  progressive  central  news  desk 
will  include  nighttime  hours  ond 
weekend  work.  Salary  is  com¬ 
mensurate  with  experience. 

BUSINESS  REPORTER  -  Business 
reporter  applicants  should  hove  at  least 
3  years  experience  in  general  news 
and/or  news  reporting.  Some  experi¬ 
ence  doing  in-depth  projects,  analysis 
or  investigative  stories  is  helpful.  The 
ability  to  write  daily  business  news  on 
deadline  and  do  features,  people  and 
business  profiles  and  consumer- 
oriented  articles  is  required.  Salary  is 
commensurate  with  experience. 

For  all  positions,  send  letter,  resume 
and  work  samples  to: 

The  Advocate 

Human  Resources  Department 

P.O.  Box  588 

Baton  Rouge,  LA  70821  -0588 


SPORTS  COPY  EDITOR 

The  Roanoke  Times,  a  fully  pcginated 
1 10,000  daily  in  the  Blue  Ridge  Moun¬ 
tains  area  of  southwestern  Virginia,  is 
looking  for  a  copy  editor  for  the  night 
desk.  We  want  someone  with  strong 
Mac  skills  who  can  work  in  a  team  set¬ 
ting  with  editors  and  reporters,  who 
can  edit  local  and  wire  copy  and  can 
do  layout.  If  you  would  like  to  work  at 
an  innovative  newspaper  located  in 
one  of  the  country's  best  places  to  raise 
a  family,  send  resume,  tear  sheets  of 
layouts  and  a  2()0-word  autobio¬ 
graphy  to  Bill  Bern,  sports  editor,  P.O. 
Box  2491 ,  Roanoke,  VA  24010.  EOE 

SPORTS  EDITOR 

Sports  coverage  which  includes  all 
boys/girls  sports  for  1 2  school  districts 
and  two  community  colleges  for  an 
award-winning  daily  newspaper  in 
northeastern  Minnesota.  Also,  will 
coordinate  coverage  of  recreation  and 
outdoor  activities. 

Full  benefit  package  included.  Send 
resume  to  Bill  Hanna,  executive  editor, 
Mesabi  Daily  News,  P.O.  Box  956, 
Virginia,  MN  55792. 

SPORTS  EDITOR:  Experienced  sports 
editor  sought  for  31,000-circulation 
McClatchy-owned  daily  near  Charlotte, 
NC.  Will  direct  a  7-person  depart¬ 
ment,  juggling  everything  from  preps 
and  youth  sports  coverage  to  NFL  and 
NBA  coverage.  Strong  organizatiorKil/ 
administrative  skills  a  must.  Excellent 
benefits  and  work  environment.  Send 
cover  letter,  resume  and  work  samples 
to  Rich  Rassmann,  managing  editor. 
The  Herald,  P.O.  Box  1 1 707,  Rock 
Hill,  SC  29730.  No  phone  calls.  EOE. 
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SPORTS  EDITOR:  Immediate  opening  j  SPORTS  WRITER/COPY  EDITOR 


at  award-winning  semi-weekly  cover¬ 
ing  champion  high  school  teams.  J- 
degree,  photo/darkroom,  pasteup, 
Mac  skills  helpful.  Good  pay  and 
benefits.  Fax  resume,  letter  of  applica¬ 
tion,  clips,  references  to  (409)  543- 
0097,  or  mail  to  Christopher  Barbee, 
P.O.  Box  1 1 80,  El  Campo,  TX  77437. 


SPORTS  COPY  EDITOR 

The  award-winning  Sports  Department 
of  the  La  Crosse  Tribune  is  seeking  an 
energetic  copy  editor  with  demon¬ 
strated  design,  headline  writing 
and  editing  skills.  The  sports  desk 
needs  a  copy  editor  who  enjoys  the 
challenge  of  working  with  a  strong 
team  of  reporters  under  deadline  pres¬ 
sure. 

The  job  will  include  both  slot  and  rim 
duties  associated  with  a  sports  section 
that  is  fully  paginated  by  the  desk  and 
uses  color  daily.  Experience  as  a 
reporter  is  a  plus,  os  is  experience  in 
QuarkXPress,  Harris  or  C-Text  pagina¬ 
tion  systems. 

The  La  Crosse  Tribune  is  a  36,000 
daily,  42,000  Sunday,  located  in  a 
beautiful  community  on  the  banks  of 
the  Mississippi  River  where  the  folks 
are  friendly,  the  schools  are  excellent 
and  recreational  opportunities  abound. 
Our  local  sports  coverage  includes  a 
CBA  basketball  team,  a  nationally 
prominent  Division  III  college  program 
and  50-plus  high  schools. 

If  you  are  interested  in  this  challenge, 
please  send  a  cover  letter,  resume  with 
three  work-related  references  and  non- 
returnable  samples  of  your  work  to: 

Meribeth  Catania 
Human  Resources  Manager 

La  Crosse  Tribune 
401  N.  Third  Street 
La  Crosse,  Wl  54601 

An  Equal  Opportunity  Employer 

Application  Deadline: 

Monday,  August  24, 1 998 

SPORTS  lAYOUT 

Like  skiing,  fishing,  white  water  and 
good  football?  Have  a  mind  that  races 
(ike  Earnhardt?  The  Charleston 
(W.VA.)  Gazette  may  be  the  place  for 
you.  The  Gazette,  West  Virginia's 
largest  newspaper,  has  an  opening  at 
its  No.  1  sports  layout  slot.  Experience 
is  a  must.  Those  applying  should  have 
QuarkXPress  experience,  preferably 
IBM.  Freehand  a  plus.  There  will  be 
writing  opportunities.  Benefits  include 
401  (k).  Those  interested  may  contact 
Mitch  Vingle,  sports  editor.  The 
Charleston  Gazette,  1001  Virginia 
Street  East,  Charleston,  WV  25301 . 

An  Equal  Opportunity  Employer 

SPORTS  MAGAZINE  EDITOR  sought 
for  specialty  publication  covering  Kan¬ 
sas  State  University  athletics.  Candi¬ 
dates  should  have  strong  sports  writing 
background;  editing  and  layout/ 
design  skills  desirable.  Send  letter, 
resume  and  clips  to  Purple  Pride, 
1 0983  Granada  Lane,  Overland  Park, 
KS66211.Fax:  (913)  498-1148. 


needed  at  The  Yuma  Daily  Sun,  a  grow¬ 
ing  daily  in  Western  Arizona.  Position 
includes  coverage  of  high  school  sports 
and  jucos,  with  a  shot  at  the  pros  in 
Phoenix  and  San  Diego.  The  final 
member  of  the  staff  of  4  1/2  will  also 
design  and  paginate  pages.  Submit 
resume,  application  and  any  clips  to 
The  Yuma  Daily  Sun,  P.O.  Box  271, 
Yuma,  AZ  85366.  Attn:  Matt  Wixon, 
sports  editor. 

SPORTSWRITER 

Midsized  Midwestern  PM  seeks  a 
polished  sportswriter  with  a  strong 
background  in  editing  and  headline 
writing.  Must  have  impeccable  work 
habits  and  an  appreciation  for 
deadlines.  Desk  experience  a  plus.  In  a 
letter,  tell  me  why  you  think  you're  the 
one.  Send  the  letter,  three  work 
references,  resume  and  clips  to  Mat¬ 
thew  Arnold,  sports  editor.  The  Vin¬ 
dicator,  P.O.  Box  780,  Youngstown, 
OH  44501 . 

THE  HERALD,  a  55,000  circulation 
daily  in  Everett,  WA  has  openings  for 
two  key  newsroom  leaders.  Both  jobs 
require  people  who  love  working  with 
journalists,  thrive  in  a  team  environ¬ 
ment  and  can  challenge  us  to  do  things 
in  new  and  innovative  ways. 

WRITING  COACH/EDITOR 
We  seek  candidates  who  understand 
where  journalism  needs  to  go  and  are 
ready  to  help  us  get  there.  The  coach/ 
editor's  primary  focus  will  be  to  help  a 
talented  and  experienced  staff  improve 
our  Sunday  lA  story  packages  by 
enhancing  the  story  telling,  planning 
and  execution  of  these  efforts.  The 
person  also  will  be  responsible  for  help¬ 
ing  reporting  teams  develop  news 
features  for  the  daily  pages  that  pro¬ 
vide  context  for  key  events.  As  a  writ¬ 
ing  coach,  he  or  she  will  help  us 
explore  better  ways  of  presenting  our 
best  work,  and  assist  writers  of  all 
experience  levels  in  honing  their  craft. 
He  or  she  will  be  skilled  at  developing 
projects,  tracking  progress  and  meet¬ 
ing  deadlines. 

PUBLIC  UFE  EDITOR 

This  editor  will  be  part  of  the  Public  Life 
team,  which  covers  courts,  crime, 
politics  and  breaking  news.  He  or  she 
will  have  strong  planning,  coordination 
and  people  skills  and  be  able  to  inspire 
the  team  to  produce  aggressive  and 
imaginative  news  and  feature  cov¬ 
erage  for  the  daily  and  Sunday  edi¬ 
tions.  Excellent  coaching  and  editing 
skills  are  essential. 

The  newspaper,  owned  by  the  Wash¬ 
ington  Post  Company,  serves  a  fast 
growing,  economically  strong,  stun¬ 
ningly  beautiful  area  35  miles  north  of 
Seattle.  Applications  from  women  and 
minority  candidates  are  encouraged. 

Send  resumes  to  Stan  Strick,  executive 
editor.  The  Herald,  1213  California 
Avenue,  Everett,  WA  98201 . 

E-mail  to  strick@heraldnet.com 


_ EDITORIAL _ 

THE  BISMARCK  TRIBUNE  is  looking  for 
a  copy/design  editor.  This  is  an 
opportunity  to  do  everything:  edit, 
design  and  paginate.  The  Tribune  is  a 
member  of  Lee  Enterprise  and  offers 
the  opportunity  for  growth  at  the 
Tribune  and  within  Lee.  The  Tribune 
offers  a  four-day  work  week  and  a  full 
benefit  package.  Send  resume, 
references  and  dips  to  Steve  Wallick, 
Bismarck  Tribune,  707  E.  Front  Ave¬ 
nue,  Bismarck,  ND  58502- 1 498. 


THE  GALION  INQUIRER  currently  is 
looking  for  an  energetic  individual  to 
cover  the  city  beat.  Experience  is 
helpful,  however  college  graduates  are 
also  encouraged  to  apply. 

The  Inquirer  publishes  six  days  a  week 
and  provides  the  perfect  opportunity 
for  those  who  want  to  get  their  foot  in 
the  door  at  a  small,  family  owned  com¬ 
munity  newspaper. 

Send  resume,  work  samples  and  a 
cover  letter  to  Crystal  D.  Hatfield, 
editor.  The  Galion  Inquirer,  P.O.  Box 
648,  Galion,  OH  44833- 1 927. 

THE  GRAND  RAPIDS  PRESS,  a 
140,000/190.000  circulation,  fast¬ 
growing  PM  daily.  Western  Michigan 
newspaper  seeks  aggressive  business 
reporter  to  produce  compelling,  highly 
readable  stories  on  banking,  invest¬ 
ments,  insurance,  other  financial  news. 
Collect  and  analyze  newsworthy 
information  and  events  by  interviews, 
investigation,  research  and/or  observa¬ 
tion.  Possible  column.  Minimum  3 
years  experience,  financial  education  a 
plus.  Competitive  pay,  strong  benefits 
and  a  desirable  community.  Equal 
Opportunity  Employer.  Send  resume 
and  clips  by  August  24th,  1 998  ta  The 
Grand  Rapids  Press,  Nan^  Crawley, 
assistant  metro  editor,  155  Michigan 
Street,  NW,  Grand  Rapids,  Ml  49503. 

THE  ORLANDO  SENTINEL  is  seeking 
business  reporters  to  cover  two 
challenging  beats  in  a  city  where  busi¬ 
ness  is  a  big  story:  telecommunica¬ 
tions/media  and  small  business/ 
manufacturing.  Send  resume  and  clips 
to  Dana  S.  Eagles,  deputy  managing 
editor.  The  Orlando  Sentinel,  633  N. 
Orange  Avenue,  Orlando,  FL  32801 . 

THE  SIOUX  CITY  JOURNAL  has  an 
immediate  opening  for  a  Business 
Editor.  Good  salary  and  benefits. 
Duties  include  writing,  editing  and 
page  layout.  Produce  a  Sunday  section 
and  2  weekly  pages  plus  a  monthly 
tabloid.  Macintosh  computer  skills  and 
knowledge  of  QuarkXPress  helpful. 
Send  resume  and  wark  samples  to 
Larry  Myhre,  editor.  The  Journal,  P.O. 
Box  1 1 8,  Sioux  City,  lA  51 102.  Phone 
(712)  293-4201.  The  Journal  is  an 
equal  opportunity  employer  and 
requires  a  pre-employment  post  job 
offer  drug  screen  and  physical. 

TRANSPORTATION  REPORTER 

In  Southern  California,  transportation 
is  a  top  of  the  ladder  topic.  We  are 
looking  for  a  reporter  not  baffled  by 
numbers  and  arcane  agency  talk,  who 
can  write  for  readers  really  dependent 
on  this  information.  It's  a  beat  with  a 
good  mix  of  copy  covering  today's  com¬ 
muters,  tomorrow's  long-range  plans. 
The  job  requires  initiative.  The  Press- 
Enterprise,  a  Belo  newspaper,  is  grow¬ 
ing  (170,000  circ.)  in  the  booming 
Inland  area  of  Southern  California. 
Send  resume,  references,  questions  to 
Mel  Opotowsky,  managing  editor.  The 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 


_ EDITORIAL _ 

WRITERS/REPORTERS 
Place  your  resume  and  clips  online  and 
open  your  work  to  the  world! 

www.eclips2000.net 

INFORMATION  SYSTE.MS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your 
name  on  the  subject  line. 

THE  BALTIMORE  SUN  is  seeking  expe¬ 
rienced  professionals  for  development 
and  support  of  its  editorial  and  pub¬ 
lishing  systems. 

The  Sun  is  currently  expanding  and 
replacing  many  of  its  key  systems  and 
offers  qualified  candidates  the 
opportunity  to  participate  in  challeng¬ 
ing  projects  including  installation  of  a 
new  editorial  system  with  full  electronic 
pagination,  and  replacement  of  its 
classified  system. 

PUBUSHING  SYSTEMS  MANAGER 
We  are  seeking  a  highly  qualified 
manager  to  lead  the  publishing  systems 
team.  The  ideal  candidate  will  have 
strong  project  management  experi¬ 
ence,  excellent  interpersonal  and  men¬ 
toring  skills,  knowledge  of  publishing 
and  publishing  technology,  and  a  com¬ 
mitment  to  setting  and  achieving  goals. 
The  publishing  systems  monager  will 
supervise  a  team  of  25  technology  pro¬ 
fessionals  responsible  for  installing  and 
supporting  our  publishing  systems. 

SENIOR 

PUBLISHING  SYSTEMS  ANALYST 
We  are  looking  for  an  experienced  ana¬ 
lyst  with  the  ability  to  plan  and 
manage  large  projects.  If  you  have 
printing/publishing  expertise,  the 
capacity  for  analytical  thinking,  proven 
project  management  skills,  and  an 
advanced  degree  or  equivalent  job- 
related  experience,  send  your  resume 
to: 

Director,  Information  Technology 
THE  BALTIMORE  SUN 
501  N.  Calvert  Street 
Baltimore,  MD  21 278 
FAX:  (410)  783-2559 

E-mail:  isstaffing@baltsun.com 

The  Baltimore  Sun  is  an  Equal 
Opportunity  Employer  M/F/D/V 


THE  ST.  PAUL  PIONEER  PRESS  seeks  a 
NEWSROOM  SYSTEMS  MANAGER  to 
provide  support  for  250  PCs,  Macs 
and  dedicated  publishing  terminals.  A 
minimum  of  3  years  in  computer  oper¬ 
ations  is  required,  including  the  ability 
to  write  formats  and  macros.  Journal¬ 
ism  background  is  preferred.  Send 
resume  and  references  to  Newsroom 
Technology  Director,  St.  Paul  Pioneer 
Press,  345  Cedar  Street,  St.  Paul,  MN 
55101  or  E-mail: 

mbulger@pioneerpress.com 
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HELP  WANTED 

INFORMATION  SYSTEMS  I  MARKETING 

SYSTEMS  ANALYST,  MIAMI,  FL  i  IBD 


Responsible  for  newspaper  pub¬ 
lishing  systems,  especially  Sll/Tondem 
systems.  Install  software,  manage 
licenses.  Vital  problem  solver  needs, 
superb  judgment  and  analytical  skills 
plus  ability  to  produce  results  under 
extreme  deadline  pressure.  Must 
understand  large  computer  system  con¬ 
cepts.  B.S.  in  computer  science  or 
similar  degree  required.  Must  have  3 
years  system  management  experience. 
The  Miami  Herald/El  Nuevo  Herald 
offers  outstanding  benefits  including 
medical,  dental  coverage,  domestic 
partner  benefits,  stock  purchase  and 
401  (k)  plans,  and  child  care  and  elder 
care  resource  and  referral.  To  apply. 
E-mail  your  resume  to: 

eruiz@herald.com 
or  fax  to  (305)  995-8021 
Include  Job  Code  SYS-01 

MAILROOM 

PACKAGING  DEPARTMENT  MAN¬ 
AGER  for  daily  and  Sunday  paper  with 
205,000  circulation.  Annual  depart¬ 
mental  budget  of  $3.5  million. 
Responsibilities  include  ensuring  a 
quality  product  is  produced  and  dis¬ 
tributed  in  a  timely  manner,  long  range 
planning  for  news  technology  and  cap¬ 
ital  expenditures  and  managing  the  col¬ 
lective  bargaining  agreement.  Send 
resume  and  salary  requirements  to  VP 
Production,  Akron  Beacon  Journal,  44 
East  Exchange  St.,  Akron,  OH  44309. 

EOE 

MARKETING 

MARKET  DEVELOPMENT  MANAGER 

The  Richmond  Times-Dispotch  in  Vir¬ 
ginia  (62nd  largest  market)  seeks  an 
experienced  newspaper  marketer  to  fill 
the  position  of  market  development 
manager.  Supporting  the  marketing 
needs  of  the  newspaper  in  expanding 
advertising  and  circulation  sales  will  be 
the  primary  responsibility  of  this  posi¬ 
tion.  Job  functions  will  include  building 
and  maintaining  an  inventory  of  sales 
materials,  managing  a  customer- 
specific  sales  presentation  program, 
directing  database  marketing  activities, 
and  overseeing  other  initiatives  that 
provide  marketing  support  to  newspa¬ 
per  departments.  Applicants  must 
exhibit  leadership  ability,  knowledge  of 
the  marketing  process  and  industry 
trends,  possess  effective  communica¬ 
tion  skills,  and  be  comfortable  working 
with  all  areas  of  newspaper  sales  and 
marketing.  Experience  in  project  and 
staff  management,  and  working  with 
personal  computers  Is  also  desired. 
Candidates  should  have  at  least  five  to 
ten  years  experience  in  newspaper 
work,  and  will  hold  a  Bachelor's 
Degree  in  marketing,  communications, 
a  related  field,  or  have  the  equivalent 
in  work  experience.  Submit  a  resume 
and  cover  letter  by  fax.  E-mail  or  regu¬ 
lar  mail  to: 

Allie  Bullock 
Employment  Supervisor 
Richmond  Times-Dispatch 

RO.  Box  85333 
Richmond,  VA  23293 
Fax:  (804)  649-6761 
E-mail:  abullock@timesdispatch.com 


America's  fastest  growing  daily  news¬ 
paper  is  seeking  on  experienced 
marketing  executive  to  join  our  team  in 
Los  Angeles.  Qualified  applicants  must 
have  5-1-  years  in  the  newspaper  indus¬ 
try  working  on  a  variety  of  direct 
marketing  campaigns  and  high  level  pro¬ 
motions,  with  a  proven  record  of  suc¬ 
cess.  Some  copy  writing  experience 
would  be  helpful.  Applicants  must  have 
a  bachelor's  degree.  Compensation  is 
commensurate  with  experience.  If  you 
are  a  highly  motivated  individual, 
driven  to  succeed,  please  send  a  cover 
letter  and  resume  to  Investor's  Business 
Daily,  Dept.  E&P,  1 2655  Beatrice 
Street,  Los  Angeles,  CA  90066  or  Fax: 
(310)  448-6803.  Please,  no  phone 
calls. 

MARKETING  DIREaOR 

The  Idaho  State  Journal,  an  award¬ 
winning  20,000  circulation  daily  in 
southeast  Idaho,  is  seeking  a  marketing 
director.  New  position  will  include 
advertising  and  circulation  promotions, 
readership  campaigns,  event  market¬ 
ing  and  database  management.  Could 
expand  into  commercial  print  and  new 
media.  Looking  for  a  versatile,  self 
motivated  media  professional  with 
progressive  ideas.  Live,  work  and  play 
in  beautiful  Idaho,  centrally  located 
two  hours  from  Jackson  Hole,  WY,  Sun 
Valley,  ID  and  Salt  Lake  City,  LIT. 
Direct  report  to  publisher,  strong  poten¬ 
tial  for  growth.  Please  send  resume 
and  cover  letter  including  salary 
requirements  to  Publisher,  Idaho  State 
Journal,  P.O.  Box  431,  Pocatello,  ID 
83204  or  send  E-mail  to: 
isjpressly@newswest.com  A  Pioneer 
Newspaper.  No  phone  calls,  please. 

NEW  MEDIA 

ORLANDO  SENTINEL  INTERACTIVE,  a 
division  of  The  Orlando  Sentinel  has 
openings  for: 

CLASSIFIED  TECHNICAL  PRODUCER  - 
Responsible  for  the  continuing  devel¬ 
opment  of  online  classified  products  for 
OrlandoSentinel.com  and  our  online 
partners  in  Digital  City  Orlando. 
Requires  2  years  experience  with  Perl, 
HTML,  Javascript,  and  Photoshop. 

ASSOCIATE  ONLINE  EDITOR  - 
Responsible  for  collecting  and 
electronically  coding  content  for  pub¬ 
lication  on  Orlando  Sentinel  Online  as 
well  as  monitoring  and  directing  the 
nightly  flow  of  copy  from  the  newspa¬ 
per  to  online.  Requires  5  years  news  or 
related  communications  experience. 
Must  be  skilled  or  have  a  thorough 
working  knowledge  of  all  aspects  of 
journalism,  including  news  gathering 
techniques,  story  selection,  editing,  writ¬ 
ing,  public  records  law,  libel  laws,  use 
of  photos,  graphics  and  video.  Should 
have  extensive  knowledge  of  com¬ 
puters,  including  PC's,  IBM  compatible 
and  Macintosh;  broad  knowledge  of 
online  services  and  the  World  Wide 
Web  (prefer  experience  in  publishing 
online).  Please  respond  to 

shyler@oHanclosentinel.com 


_ NEW  MEDIA _ 

ARE  YOU  READY  for  the  Challenge? 
GartnerGroup,  the  leading  provider  of 
IT  research,  seeks  Web  Authors  and 
User  Interface  Designers  for  our  Stam¬ 
ford,  CT  headquarters.  Web  Authors 
should  know  HTML  and  preferably 
Javascript.  Designers  should  know 
Photoshop,  HTML  and  have  at  least  3 
years  interactive  design  experience. 
Visit  us  at  www.gartner.com  for  full  job 
descriptions.  Please  E-mail  resume  to 
lori.mayette@gortner.com,  fax  to  (203) 
316-6130  or  mail  to  56  Top  Gallant 
Road,  P.O.  Box  10212,  Stamford,  CT 
06904. 

PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER 
Manage  photo  department  at  a  lively 
22,000-aaily,  26,000-Sunday  AM  in 
Pocono  Mountains  of  northeastern  PA. 
Plan  our  visual  content,  supervise  2 
shooters  and  a  photo  technician.  Work 
closely  with  editors,  reporters  to 
coordinate  coverage  and  seek  compel¬ 
ling  images.  Must  be  committed  to 
journalism  (not  grip  and  grins). 
Photoshop  skills  a  must.  Reply  to  Kim 
de  Bourbon,  editor,  Pocono  Record, 
511  Lenox  Street,  Stroudsburg,  PA 
18360  or  E-mail: 

kdebourbon@poconorecord.com 

Phone:  (717)  420-4340 

PREPRESS 

COLOR  SEPARATION  SUPERVISOR 

The  Modesto  Bee,  a  McClatchy  News¬ 
paper  seeks  Color  Separation  Super¬ 
visor.  Requirements:  HS  diploma,  2 
years  color  scanner  and  1  year  strip¬ 
ping  experience.  Five  years  newspaper 
experience.  Must  have  supervisory 
experience  and  knowledge  of  color 
reproduction  principles,  Photoshop, 
QuarkXPress  and  Postscript.  Must  have 
ability  to  make  decisions  under 
deadline  pressure. 

We  offer  an  excellent  benefits  package 
and  competitive  salary.  Please  send 
resume  to  Modesto  Bee,  P.O.  Box 
3928,  Modesto,  CA  95352  or  fax  to: 
HR  (209)  578-2095. 

Deadline  8/ 17/98 

NEWSPAPER  IMAGING 

AND  QUALITY  MANAGER 

The  Stuart  News  has  an  immediate 
opening  to  oversee  the  daily  operation 
of  the  imaging/platemaking  depart¬ 
ment  and  facilitate  quality  improve¬ 
ments  in  print  reproduction.  Candi¬ 
dates  must  have  newspaper  experi¬ 
ence,  thorough  knowledge  of  prepress 
functions,  color  theory,  calibrations, 
and  hands-on  experience  in  4-color  cor¬ 
rections  using  Photoshop.  Supervisory 
experience,  good  communication  skills 
and  the  ability  to  work  with  multiple 
departments  are  necessary  to  facilitate 
overall  quality  improvements.  Send  a 
recent  copy  of  your  newspaper  or 
product  with  your  resume  and  salary 
history  to  The  Stuart  News,  Human 
Resources,  P.O.  Box  9009,  Stuart,  FL 
34995.  EOE  D/F/W/P 
The  News  is  part  of  Scripps  Howard's 
Treasure  Coast  newspaper  group 
located  on  the  east  coast  of  Florida. 
We  offer  a  competitive  salary, 
excellent  benefits  ana  an  opportunity 
for  career  growth. 


_ PREPRESS _ 

THE  NEW  YORK  TIMES,  a  leader  in 
the  media  industry  has  an  immediate 
opening  for  an  individual  to  assist  in 
meeting  production  quality  from  press 
to  platemaking.  Primary  responsibilities 
include:  review  color  at  press  startup 
and  during  run;  assist  with  plate 
registration  moves  and  other  process 
troubleshooting  activities;  assist  with 
film  and  4-burn  plate  inspection  as 
well  as  press  pin  testing  and  monitor¬ 
ing  and  newsprint  testing.  Other 
responsibilities  include  achieving  4- 
burn  plates  and  proofs  and  monitoring 
brand  of  newsprint  run.  Previous 
newspaper  color  printing  experience 
essential.  Newspaper  production  expe¬ 
rience  and  troubleshooting  skills  desira¬ 
ble.  Hands  on  experience  with  con¬ 
sumable  manufacturing  and  testing 
methods  also  desirable.  MUST 
ACHIEVE  AN  ACCEPTABLE  SCORE 
ON  A  COLOR  TEST.  Vocational  train¬ 
ing  in  graphic  arts  topics  and  College 
level  graphic  arts  degree  preferred. 
We  offer  an  excellent  salary  and  bene¬ 
fits  package.  For  consideration,  please 
forward  your  resume  to: 

Human  Resources  -  Dept.  OAR 
The  New  York  Times 
229  West  43rd  Street 
New  York,  NY  10036 
Fax  (21 2)  556-4011 

An  Equal  Opportunity  Employer 

PRESSROOM 

PRESSROOM  MANAGER 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  seeking  an 
experienced  press  manager  with  prov¬ 
en  leodership  ability  to  oversee  the 
pressroom  operation,  including  plan¬ 
ning  and  directing  pressroom  activities, 
daily  pressruns,  expense  budgets,  qual¬ 
ity  improvement,  employee  perfor¬ 
mance  reviews  and  recognition, 
and  other  pressroom  issues.  Must  have 
minimum  five  years  experience  leading 
press  operations;  offset,  flexo,  double¬ 
wide  press  background  preferred.  Suc¬ 
cessful  candidate  will  have  strong 
communication  skills  to  provide  clear 
and  consistent  direction  for  a  staff  of 
35,  knowledge  of  PC  programs  (Office 
97,  Word  &  Excel),  and  college 
degree  or  equivalent  training  in  related 
field. 

Competitive  salary  and  excellent 
benefit  package,  including  medical, 
dental,  vision,  life,  retirement  and 
401  (k)  with  company  match. 

If  you  meet  the  above  qualifications 
and  thrive  on  meeting  team  goals 
under  deadline  pressure.  E-mail  to: 

resume@fresnobee.com 
or  mail  resume  and  cover  letter  before 
August  30  to  THE  FRESNO  BEE, 
Human  Resources  Department,  1 626  E 
Street,  Fresno,  CA  93786.  An  Equal 
Opportunity  Employer. 

/  never  had  a  piece  of  kxjst  ParHcularly 
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HELP  WANTED 


PRODUaiON/TECH 

MECHANICAL  ENGINEERING 
MANAGER 

The  Seattle  Times  has  a  career 
opportunity  for  an  experienced  indi¬ 
vidual  to  lead  the  mechanical  support 
functions  of  our  newspaper  production 
facility  in  Bothell,  WA.  Recommends, 
develops  and  implements  ideas  and 
projects  that  improve  productivity,  effi¬ 
ciency,  quality  and  operational  sav¬ 
ings;  preventive  maintenance  plans 
and  procedures;  technical  consultation 
and  advice  in  the  selection,  installation 
and  operation  of  equipment.  Requires 
five  plus  years  of  related  production 
operation  mechanical  engineering  sup¬ 
port  with  excellent  leadership,  commu¬ 
nications,  analytical  and  problem  solv¬ 
ing  skills;  flexibility  and  customer  ser¬ 
vice  orientation.  Newspaper  pro¬ 
duction  operations  and  a  related 
Bachelor's  degree  strongly  preferred. 
Regular  full-time  position  with  a  salary 
range  of  $51 -68K/year.  Mail  resume 
to  The  Seattle  Times,  attn:  HR-105/JK, 
P.O.  Box  70,  Seattle,  WA  981 1 1,  or 
Fax  to  (206)  51 5-5560. 

Equal  Opportunity  Employer 


PRODUaiON/TECH 

PLANT  MANAGER 

The  Seattle  Times  has  a  career 
opportunity  for  an  experienced  news¬ 
paper  plant  manager  to  manage  and 
direct  the  overall  operations  of  the 
Production  and  Support  departments  of 
the  Fairview  (Seattle)  plant.  Reports  to 
the  VP  of  Operations  and  works  closely 
with  the  North  Creek  (Bothell)  Plant 
Manager  to  develop  long  term 
strategic  plans  for  Operations  to  meet 
the  organizational  objectives  of  the 
advertising,  circulation  and  news 
departments.  Requires  a  related 
Bachelor's  degree  (MBA  preferred) 
with  five  plus  years  of  newspaper 
production  management  experience; 
excellent  communications  and  lead¬ 
ership  skills,  effective  analytical  and  com¬ 
puter  skills,  a  strong  customer  service 
focus  and  the  ability  to  train  and 
develop  others.  Regular  full  time  posi¬ 
tion  with  a  salary  range  of  $76-1 04K/ 
year.  Mail  resume  to  The  Seattle  Times, 
Attn;  HR-120/JK,  PO.  Box  70,  Seattle, 
WA  98111,  or  Fax  to  (206)  515- 
5560.  An  Equal  Opportunity  Employer 


PRODUaiON/TECH 


PRODUCTION/TECH 


REGIONAL  QUALITY/ 
PRODUCTION  COORDINATOR 

The  New  York  Times  is  seeking  a  Regional  Quality/Production 
Coordinator  for  our  growing  nine  National  and  two  Northeast  edition 
print  sites.This  position  is  responsible  for  printed  quality  and  achieving 
desired  production  goals  for  the  daily  and  Sunday  advance  products 
at  designated  New  York  Times  print  sites.  Specifically,  responsibilities 
include  acting  as  first  line  representative  for  The  NewYorkTimes  on  all 
phases  of  remote  production  (platemaking,  press,  mailroom  and 
distribution)  at  assigned  print  sites  on  a  daily  basis.  You  will  also  ensure 
that  production  quality  meets  predetermined  standards  before  “good 
copy"  call  and  that  acceptable  quality  levels  are  maintained  during  the 
run.  Also,  you  will  monitor  and  assist  the  assigned  printing  sites  with 
appropriate  metrics  and  measurements  to  achieve  and  continually 
improve  both  printed  quality  and  production  performance.  Finally,  this 
position  is  responsible  for  creating  and  implementing  a  quality 
improvement  plan  to  meet  the  specifications  and  expectations  of  The 
NewYorkTimes  at  assigned  print  sites  as  well  as  frequent  traveling  to 
the  print  sites  to  meet  with  site  representatives  on  results  and  plans  to 
correct  non-conformances  noted. 

The  selected  candidate  will  have  previous  newspaper  prepress  and 
production  experience  in  both  color  and  black  &  white  printing.  Addi¬ 
tionally,  you  must  possess  excellent  printing  and  production  trou¬ 
bleshooting  skills  in  a  multiple  site  printing  operation.  College  level 
graphic  arts  degree  or  appropriate  industry  experience  and  the  ability 
to  achieve  an  acceptable  score  on  a  color  test  is  essential. 

The  New  York  Times  offers  a  competitive  salary  and  an  excellent 
comprehensive  benefit  package  in  a  state-of-the-art  environment.  For 
consideration,  please  fon/vard  your  resume  in  confidence  along  with 
salary  requirements  to: 


229  West  43rd  Street.  New  York,  NY  1 0036 

Attention:  (lordon  Rust 


PRODUCTION/TECH 

ASSISTANT  PRODUaiON 
MAINTENANCE  MANAGER 
Gannett  Suburban  Newspapers,  pub¬ 
lisher  of  ten  daily  newspapers  covering 
Westchester,  Rockland  and  Putnam 
counties,  has  a  challenging  position 
available  for  a  production  main¬ 
tenance  professional  to  assist  with 
managing  all  aspects  of  mechanical/ 
electrical  repairs  and  maintenance  on 
all  types  of  newspaper  production 
equipment.  This  Assistant  Manager 
must  be  well  trained  in  diagnosing  and 
implementing  repairs  as  w&l  as  be  pre¬ 
pared  to  assume  all  departmental 
responsibilities  in  the  absence  of  the 
department  head. 

The  successful  candidate  will  be  profi¬ 
cient  in  reading  mechanical  and 
electrical  drawings  and  all  technical 
documentation  which  facilitate  equip¬ 
ment  repairs.  He/She  must  possess 
management  level  experience  with  unit 
impression  settings,  timing,  3:2  and 
2:1  folders,  high  voltage  DC  motor 
drives  on  high  speed  web  offset  print¬ 
ing  presses.  Goss  Metro  double-width 
printing  press  experience  is  preferred. 
Platemaking,  Warehouse  and  Packag¬ 
ing  equipment  repair  background  a 
plus.  Good  management,  communica¬ 
tion  and  arganizational  skills  are 
required. 

At  Gannett  Suburban  Newspapers,  aur 
benefits  are  generous,  including 
pension  and  401  (k)  plans.  We  main¬ 
tain  policies  and  practices  that  reflect 
commitment  to  work/life  balance.  In 
fact,  for  the  twelfth  consecutive  year. 
Working  Mother  magazine  has  named 
Gannett  one  of  the  100  best  com¬ 
panies  for  working  mothers. 

Gannett  values  diversity  in  its 
workforce  and  encourages  those  of 
diverse  backgrounds  and  those  who 
share  this  value  to  apply.  We  maintain 
a  safe  drug  free  workplace  and  pre¬ 
employment  drug  testing  is  required. 

For  consideration,  please  forward 
resume  and  salary  history  to: 

Gannett  Suburban  Newspapers 
c/aM.  Kervick 
One  Gannett  Drive 
White  Plains,  NY  10604 
Fax:  (914)  696-8174 

THE  HERALD  SUN,  an  independent 
(51 ,000  daily,  61 ,000  Sunday  circula¬ 
tion)  newspaper  in  North  Carolina,  is 
looking  for  a  Production  Director  to 
lead  its  production  division.  The  Pro¬ 
duction  Director  will  oversee  the  major 
areas  of  Pre-press,  Press,  and  Distribu¬ 
tion.  The  ideal  candidate  shauld  have 
a  passion  for  quality,  be  familiar  with 
all  aspects  af  the  newspaper  pro¬ 
duction  process,  and  possess  proven 
leadership,  team  building,  quality 
improvement,  budgeting,  and  commu¬ 
nication  skills.  Working  knowledge  of 
mechanical,  electrical  and  computer 
equipment  used  in  the  printing  industry 
is  required.  We  offer  a  competitive  com¬ 
pensation  and  benefits  package  (includ¬ 
ing:  health/dental/supplemental  insur¬ 
ance,  401  (k),  and  more).  Send  resume 
and  salary  history/requirements  by 
mail  to  The  Herald-Sun,  Attn;  Linda 
Bowman,  P.O.  Box  2092,  Durham,  NC 
27702;  or  via  E-mail  as  a  Microsoft 
Word  document  to: 

lcb@herald-sun.com 


PRODUaiON/TECH 

ASSISTANT  PRODUaiON  DIREaOR 

The  News  Journal,  Wilmington,  DE,  a 
Gannett  Co.,  Inc.  newspaper,  seeks  a 
newspaper  production  professional  to 
assist  with  the  aperation  and  lead¬ 
ership  of  its  Production  department. 

We  require  a  minimum  of  5  years' 
newspaper  production  experience;  2 
years  in  a  supervisory  capacity.  The 
successful  candidate  will  have  strong 
technical  skills  in  total  newspaper 
production  and  computer  proficiency 
in  WordPerfect  and  Latus.  Experience 
in  commercial  printing  a  plus. 

The  News  Journal  and  Gannett  are 
Equal  Opportunity  Employers  that 
recognize  and  appreciate  the  benefits 
of  diversity  in  the  workplace.  People 
who  share  this  belief  or  reflect  a 
diverse  background  are  especially 
encouraged  to  apply.  Qualified  candi¬ 
dates  who  are  interested  in  this  or 
future  Production  opportunities  at  other 
Gannett  locations,  please  send  your 
resume  with  cover  letter  including 
salary  history  and  references  to 
Antoinette  Franceschini,  production 
director.  The  News  Journal,  950  W. 
Basin  Road,  New  Castle,  DE  1 9720. 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary.  If 
you  know  prepress,  SQL,  or  NT,  like 
travel,  and  want  out  of  deadline 
dilemmas,  send  resume  to  Managing 
Editor,  Inc.,  Attn:  Peter,  101  Green¬ 
wood  Avenue,  Suite  330,  Jenkintown,  PA 
1 9046  or 

E-mail:  pkelts@maned.com 


PRODUaiON  SYSTEMS  MANAGER 

North  Platte  Telegraph,  a  14,500 
circulation  daily  newspaper  located  in 
West  Central  Nebraska,  has  an 
immediate  need  for  a  Production 
Systems  Manager.  This  challenging 
pasitian  requires  a  person  with  proven 
skills  in  reproduction  of  the  daily 
newspaper,  Web  offset.  Commercial 
Printing,  utilizing  extensive  process 
color.  This  position  is  also  responsible 
for  all  post-press/ mailroom  processes, 
staffing  and  equipment  operation  and 
maintenance. 

Interested  candidates  should  have  three 
to  five  years  newspaper  production 
experience.  Experience  with  Harris 
V.22  or  similar  presses  is  a  plus! 

We  affer  a  competitive  wage  and 
comprehensive  benefit  package  includ¬ 
ing  health/dental  benefits,  paid  vaca¬ 
tion  and  holidays,  401  (k)  and  educa¬ 
tional  reimbursement. 

If  this  position  interests  you,  please 
send  a  resume  and  salary  requirements 
ta; 

Larry  Shearer,  Publisher 
Production  Systems  Manager 
North  Platte  Telegraph 
P.O.  Box  370 
North  Platte,  NE  69103 
FAX:  (308)  532-9268 
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HELP  WANTED 


POSITIONS  WANTED 


PROMOTION 


PROMOTION  MANAGER 

The  Richmond  Times- Dispatch  in  Vir¬ 
ginia  (62nd  largest  market)  seeks  an 
experienced  newspaper  marketer  to  fill 
the  position  of  promotion  manager. 
Leading  the  promotions  staff  in  an 
effort  to  increase  market  share  and 
build  the  newspaper  brand  will  be  the 
primary  responsibility  of  this  executive. 
Duties  include  the  administration  and 
implementation  of  media  advertising, 
event  marketing,  strategic  partnerships 
and  other  programs  that  build  circula¬ 
tion  and  enhance  the  company  image. 
Applicants  must  exhibit  leadership 
ability,  a  command  of  the  marketing 
process,  knowledge  of  industry  trends, 
and  effective  communication  skills. 
Experience  in  budgeting,  management, 
working  with  vendors,  and  personal  com¬ 
puters  is  also  desired.  Candidates 
should  have  at  least  five  to  ten  years 
experience  in  newspaper  work,  and 
will  hold  a  Bachelor's  D^ree  in  market¬ 
ing,  communications,  a  related  field,  or 
have  the  equivalent  in  work  experi¬ 
ence.  Submit  a  resume  and  cover  letter 
by  fax.  E-mail  or  regular  mail  to: 

Allie  Bullock 
Employment  Supervisor 
Richmond  Times-Dispatch 
RO  Box  85333 
Richmond,  VA  23293 
Fax:  (804)649-6761 
E-mail:  abullock@timesdispatch.com 


CNI  CORPORATION,  a  ten-year  lead¬ 
ing  systems  integration  company  servic¬ 
ing  the  professional  publishing  indus¬ 
try,  is  looking  for  a  sales  consultant  to 
join  our  growing  business.  Individual 
should  have  working  knowledge  of  pre¬ 
press  operations  with  emphasis  in 
newspapers.  Should  be  familiar  with 
consultative  sales  approach  and  with 
generating  proposals  for  systems 
including  editorial,  classified,  display 
ad  production.  General  computer 
network  familiarity  a  plus.  This  will  be 
among  the  most  interesting  and  satisfy¬ 
ing  sales  positions  you  will  have  look^ 
at.  It  is  an  opporfonity  to  help  clients 
rather  than  simply  selling  something. 
Lots  of  opportunities  for  repeat  busi¬ 
ness.  Can  work  either  from  our  AAA  or 
Southern  NH  offices.  E-mail  resume  to: 
hr@cnicorp.com  Please  include  your 
name  on  subject  line. 


NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS 
magazine  covering  the 
newspaper  industry. 
EDITOR  &  PUBLISHER 


Make  your  space  reservation  for  E&P's  semi-annual 

RECRUITMENT  SECTION 


In  addition  to  our  monthly  feature,  Editor  &  Publisher  devotes  a  special  Recruitment 
Section  twice  yearly  to  highlight  issues  that  affect  both  employees  and  human 
resource  professionals  at  newspapers.  Recruitment  needs  today  are  ever-changing. 
We  cover  many  topics  Including  how  vast  technological  advances  are  creating  new 
positions  and  the  need  for  individuals  wifh  specialized  skills. 

Take  fhis  opportunity  to  reach  your  target  audience.  E&P,  considered  ‘The  Bible’  with¬ 
in  the  industry,  is  still  the  first  place  newspaper  professionals  look  to  find  industry 
news  and  employment  information.  Keep  them  abreast  of  your  current  employment 
needs,  promote  your  corporate  image,  and  show  these  potential  employees  the 
advantages  working  with  your  organization. 

Place  your  employment  ad  in  our  special  Recruitment  Section  today  and  reach  news¬ 
paper  professionals  looking  for  new  opportunities. 

Please  contact  us  for  rates,  samples  or  ad  copy  specifications. 
Hazel  Preuss  or  Matt  Wilcox  Tel:  (212)  675-4380  ext  171,  173 


ADMINISTRATIVE 


CARING,  Community-minded,  well- 
rounded,  profitable  Publisher.  Employed. 
Sweat  equity?  Will  relocate. 

Reply  Box  08592,  Editor  &  Publisher. 


EXPERIENCED  newspaper  publisher 
seeks  a  management  opportunity  on 
quality  team.  Reply  to  Box  08593, 
Editor  &  Publisher. 


PUBLISHER'S  CONSULTANT:  Accom¬ 
plished  at  solving  traditional  and  un¬ 
usual  problems  in  dailies,  weeklies 
and  TMC  publications.  Skilled  in 
reestablishing  market  prominence 
and  regaining  revenue  share.  Knowl¬ 
edgeable  with  start-ups  and  in  posi¬ 
tioning  for  sale  or  acquisition.  No 
problem  too  large  or  small.  Available 
by  the  day,  week  or  month.  Strong 
references  and  background.  Contact 
Michael  Bradley,  P.O.  Box  427, 
Cataumet,  AAA  02534,  or  call/fax 
(508)  563-2835,  or  E-mail: 

mbradley@capecod .  net 


EXPERIENCED  JOURNALIST  ready  to 
return  to  the  business.  10  years  experi¬ 
ence  (1984-'94)  at  4  different  papers 
in  the  Southwest  ranging  from  18,000 
to  350,000  as  sports  writer,  sports 
editor,  news  editor.  Finance  degree. 
Journalism  minor.  Will  consider 
opportunities  at  all  size  papers.  Con¬ 
tact  Mike  at  (2 1 4)  537-89 1 6. 

E-mail:  huxn97a@prodigy.com 


EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
specialty  publication. 

(305)  891-2595 


GET  THE  BEST 

Professional  with  managerial,  editorial, 
page  design/layout  and  pagination 
experience  seeks  a  job  in  the  Balti¬ 
more/DC  area.  Available  immediately. 
Call  Margo,  (301)  872-0307. 


EDITORIAL 


REPORTER:  Anxious  college  graduate 
with  experience  at  both  college  and 
weekly  paper,  seeks  employment. 

Call  Erin  (770)650-7358 


PHOTOGRAPHY 


EXPERIENCED  PHOTO  DIREaOR/ 
EDITOR  seeks  West  Coast  position. 
Extensive  newspaper,  magazine,  pub¬ 
lishing  and  college  teaching  back¬ 
ground.  Want  to  work  with  creative/ 
dynamic  staff  to  craft  award-winning 
photojournalism.  (408)  438-3919. 

rbrowneprp@surfnetusa.com 


PRESSROOM 


NEWSPAPER  PRESSROOM  AAAN- 
AGER  looking  for  career  advancement 
facility.  Twenty  five  years  experience, 
twelve  as  manager  of  press,  darkroom, 
mailroom.  If  you  except  the  very  best 
and  are  not  getting  results,  I  am  your 
candidate.  I  would  like  the  opportunity 
to  expand  your  commercial  printing 
operation  for  more  profitability,  and 
am  very  capable  of  training  and  assist¬ 
ing  your  current  staff  to  improve  qual¬ 
ity  and  minimize  waste.  I  am  very  well 
versed  in  press  rebuilding  and  installa¬ 
tion  as  well  as  expansion  concerns. 
Willing  to  relocote  with  warm  weather 
climate  preferred,  but  will  answer  all. 
Special  consideration  for  small  town 
atmosphere.  Reply  to  Box  08595, 
Editor  &  Publisher. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers. 
For  Newspapers,  mogazines,  books. 
Jeff  (973)  575-1005 


Attsntion:  Positions  Wonted  Advertisers 
For  quicker  placement,  you  con  Fox  or  e-mail  your  Positions 
Wanted  ad  along  with  your  Visa/MasterCard/American 
Express  card  number  and  expiration  date. 

(212)  929-1259  or  E-mail:  mattw@mediainfo.eom 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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Bolts  Of  Lightning 
Through  The  Soul 


I  ALWAYS  ENJOY  a  good  daydream. 
Even  in  the  worst  of  times,  they 
spawn  hope,  a  sea  of  profound 
and  infinite  possibilities.  I  spent 
many  childhood  hours  daydreaming 
about  my  future  husband,  names  for  our 
children  and  how  Ed  decorate  our 
home.  In  time,  those  dreams  took  a  back 
seat  to  adult  realities,  which  force  us  to 
mature. 

1  completed  college  and  law  school 
before  my  childhood  dreams  became 
reality.  1  married,  gave  birth  to  two  chil¬ 
dren  and  worked. Then  came  an 
unforeseen  nightmare:  the  accidental 
death  of  my  husband.  1  stopped  work¬ 
ing  to  spend  more  time  with  my  chil¬ 
dren,  grieved  privately  and  joined  the 
ranks  of  displaced  homemakers. 

When  funds  from  freelance  writing, 
editing  and  other  at-home  employment 
couldn’t  make  ends  meet,  1  relocated 
to  another  city',  enrolled  in  a  master’s 
degree  program  in  journalism,  and 
entered  and  won  a  national  scholar¬ 
ship  competition. 

1  attended  classes,  at  first  part  time 
and  then  full  time.  1  did  extra  indepen¬ 
dent  projects  to  learn  more  about  the 
media,  and  was  encouraged  when  my 
thesis  spawned  an  article  in  a  business 
magazine  and  the  first  draft  of  a  paper 


Walker  is  a  freelance  writer,  mom 
and  job  candidate  in  Knoxville, 
Tenn. 
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for  a  media  journal.  As  a  freelance 
writer,  my  assignments  grew  in  num¬ 
ber,  and  self-generated  pieces  were 
accepted.  1  was  happy  and  prolific. 

Near  the  end  of  the  master’s  pro¬ 
gram,  I  sent  out  over  40  application 
packets  to  newspapers 
around  the  country'. 

When  rejection  letters 
started  to  arrive,  anoth¬ 
er  reality  set  in:  1  was 
too  experienced,  not 
experienced  enough, 
over-qualified,  under¬ 
qualified  or  over-educat- 
ed.The  underlying  mes¬ 
sage  was,  “You’re  just  too  old” 

Rejection  letters  are  never  specific. 

I’m  not  even  50  and  I’ve  been  ruled 
out  by  age,  geography  or  experience 
(too  much  or  too  little)  —  an  antique 
tossed  into  the  rejection  heap  with  the 
boilerplate  “you’re  a  great  applicant, 
but  ...”  or  “thanks  for  applying,  but  . . .” 

It  wasn’t  supposed  to  play  out  this 
way.  According  to  career  counselors 
I’ve  interv'iewed,  continued  education, 
freelance  experience  (today  called  out¬ 
sourcing),  excellent  grades,  solid  com¬ 
munications  skills  and  great  letters  of 
recommendation  are  supposed  to  meet 
recruiting  requirements.  This  is  the 
way  dreams  are  supposed  to  become 
reality.  A  good  marketing  plan  isn’t  sup¬ 
posed  to  fail. 

1  revamped  my  cover  letters  and 
resume,  sent  out  more  applications  and 
“interviewed”  people  who  rejected  me. 
One  rather  brusque  and  defensive 
managing  editor  said  I  didn’t  have 
newsroom  experience  —  though  his 
rejection  letter  contained  a  salutation 
to  another  applicant. 

I  mentioned  the  30()-plus  articles  I’d 
written  in  less  than  three  years,  often 
on  tight  deadlines,  but  he  said  he’d 
rather  hire  someone  who’d  penned 
fodder  and  fluff  for  the  Swampwater 
Gazette.  Pure  window  dressing! 

An  editor  I’ve  known  since  1992 
said  I’d  be  bored  writing  for  his  mid¬ 
sized  paper.  But  getting  paid  for  what  I 
love  is  never  boring.  Another  editor 
said  my  degree  amounted  to  a  waste  of 


time  and  money. “I’ll  tell  you  what  1 
told  a  recent  graduate  from  a  top  uni¬ 
versity,”  she  said.  “You’ll  never  get  a  job 
for  a  decent  newspaper.” 

I’ll  bet  her  words  hit  like  bolts  of 
lightning  through  the  soul,  and  the 
new  reality  will  take 
some  explaining  when 
student  loans  come 
due.  Even  the  smaller 
papers  to  which  I 
applied  said  I’m  over- 
qualified,  too  far  away 
to  relocate,  or  they 
can’t  pay  me  enough. 
Poppycock!  I’m  just 
plain  qualified,  know  the  pay  scale  and 
want  to  relocate,  even  if  it  costs  my 
last  dollar. 

One  supportive  editor  asked  about 
management  experience.  Sure,  if  you 
count  my  work  as  the  assistant  editor 
of  a  national  trade  magazine  assembled 
via  e-mail,  faxes  and  telephones.  Then 
there  was  the  little  furniture-building 
book  I  wrote  and  marketed  via  direct 
mail.  And  how  about  life  experience? 

After  my  husband  died,  I  worked 
prolifically  —  nurse,  chauffeur,  human- 
relations  expert,  teacher,  time-manage¬ 
ment  expert,  freelance  writer,  editor.  Of 
course  it  counts  little  in  big  business, 
which  places  low  value  on  life  experi¬ 
ence  and  survival  skills. 

I  know  I’m  not  alone.  One  of  my 
dearest  friends  has  been  working  part- 
time  for  a  master’s  degree  in  math  edu¬ 
cation  since  1992.  Little  things,  like  the 
deaths  of  her  mother  and  mother-in- 
law,  a  severe  illness,  and  the  needs  of 
her  family,  caused  some  delays  —  but 
she’s  almost  got  that  degree.  Still,  this 
wonderful  math  teacher  earns  a  living 
by  working  several  part-time  jobs.  Her 
resume  looks  like  a  colorful  patchwork 
quilt,  the  type  that  could  provide 
warmth  and  comfort  in  today’s  turbu¬ 
lent  public  schools,  and  she’s  still  job 
hunting. 

Is  this  the  way  to  treat  adults  who 
want  to  return  to  work?  I’m  talking 
about  qualified  people  who  have  strug¬ 
gled,  sacrificed  for  their  families,  and 

(See  Shop  Talk  on  page  32) 


Late  starters 
bring  valuable 
life  experience 
to  journalism 
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interactive 


There  are  many  reasons  to  attend 

Editor  &  Publisher’s  1 0*”  Annual 

INTERAaiVE  NEWSPAPERS  CONFERENCE 

February  1 7-20,  Hyatt  Regency,  Atlanta,  Georgia 


Attendees  consistently  give  this  conference  high  marks  for  a  lot 
of  different  reasons.  Program  content  is  primary.  But  we  also 
make  sure  our  conferences  are  enjoyable  experiences  ...  well 
planned  for  the  convenience  of  attendees. 


For  further  information  or  to  register  online,  visit  our  Web  site 

www.med1a1nfo.com  or  call  212-675-4380  ext.  285 

For  details  on  group  rates,  association  discounts,  "Register  3  Send  4th  for  Free"  offer  and  the  press  rate  please  call  212-675-4380  ext  285. 
Registrations  must  be  submitted  together  to  receive  group  discount 


sfa 


hard  to  accommodate  a  diversity  of  interests,  to  present  a  range 
of  points  of  view  and  content  so  that  all  who  attend  leave  feeling 
informed,  motivated  and  satisfied.  It's  important  to  your  compa¬ 
ny.  It's  important  to  you.  It's  important  to  us. 


We  make  sure  the  conference  site  can  accommodate  our  1,000+ 
attendees  comfortably.  That  the  sessions  are  timed  appropriately. 
Breaks  are  convenient.  The  vendor  trade  show  is  complete  and 
easily  accessible.  Conference  materials  are  well  planned  and  easily 
understood.  That  there  is  adequate  time  and  convenient  settings 
for  networking.  That  it's  easy  for  attendees  to  take  care  of  busi¬ 
ness  during  the  conference.  And  many  more  subtle  details  that 
can  facilitate  getting  all  you  can  out  of  the  experience. 


The  Editor  &  Publisher  Annual  Interactive  Newspapers 
Conference  is  celebrating  its  10th  anniversary  in  1999!  We  work 


Register  before  August  14th  and  take  advantage  of  our  early 
Summer  rate  of  just  $1045! 


Plan  now  to  attend  Interactive  Newspapers  '99.  Where  you  will 
renew  friendships  from  past  conferences  and  meet  new  col¬ 
leagues.  All  under  one  roof.  All  sharing  new  ideas,  experiences 
and  a  wealth  of  knowledge  and  information. 


Need  more  reasons?  Watch  this  space! 


Things  to  do  before  your  Summer  Vacation:  Register  Today! 


C 


son  #10: 
venience 
Without 
Compromise 


Just  another  good 
old-fashionednewspaper... 


Sure,  this  is  how  you  always  read  a  newspaper.  But  now,  with  the  Chances  are,  you’re  already  on-line.  Finally  you  can  benefit 
infoPager^'^  off-line  delivery  system,  this  same  familiar  format  is  financially  from  that  investment  -  with  infoPager.  Sound  too  good  to 

available  on  PC  -  to  paying  subscribers  -  wherever  they  may  be.  All  be  true?  Tom  Rose,  Executive  Vice  President  of  Hollinger  International, 

your  customer  needs  is  a  PC  and  an  Internet  connection.  didn’t  think  so.  And  now  the  Jerusalem  Post  is  making  money  from 

This  is  not  a  website.  And  it’s  not  for  free.  Using  its  patent-pending  its  electronic  publishing  system.  Not  only  on-line,  but  off-line  too. 

iormat-on-the-fly”'^'^  technology,  infoPager  utilizes  a  “push”  Find  out  how  you,  too,  can  re-purpose  information  and  turn  your 

mechanism  to  deliver  personalized  publications  to  paying  customers,  electronic  publishing  operation  into  a  profit  center.  Contact  Zebra 

Your  readers  can  actually  hear  the  paper  crinkle  as  the  page  is  turned;  Pushware  Solutions,  the  developers  of  infoPager  as  well  as  other 

receive  multimedia  ads  and  information;  or  print  out  an  article  in  your  revenue-enabling  technologies  for  the  Internet.  Call  toll-free  in  the 
very  own  branded  format,  including  logo  and  masthead.  US:  1  -888-301  -5235,  or  directly  to  +972-2-568-7799 

_  ,  .  ,  _  Tel  +972-2  568-7799 

Personal  News  Delivery  Software  Fax  +972  2  568  7798 

Email:  sales@nfopaget,com 
Web;  VTOW, infopagef.com 


'f'loF^gei"^  and  "lofmat  on  the  fly'"’'  ate 
IiaOemiitks  ot  ZEBRA  Pushwate  ScJtitions. 


Making  electronic  publishing  profitable 
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